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INTRODUCT ION

Nature and Characteristics of the Model

The Career Education Project, the National Institute of Education's
Home/Community—Based Career Education Model IIIj designed developed, and
iwplemented..a.comprehensive delivery system to meet the career-related
information, guidance, and referral needs of home-based adults, those 16
and older neither working nor attending school on a full-~time basis.
Located in Providence, Rhode Island, since October, 1972, the Project has
served over 6,000 adulté representing a wide range of employment histories,
educational backgrounds and career aspirations. Despite their diversity,
many shared similar needs:

@ a better understanding of their interests, abilities, values, and
goals

® facts about career trends, opportunities, and requirements

¢ information about the available educational and skill-training

opportunities

© information about sources of help in such career-related problem e
areas as financial support,-discrimination, child care, and ‘
testing

¢ help in developing and implementing career plans

Activities of the Career Education Broject were designed to respond
to client needs and were carried out by a staff organized into five: :fé
highly interreiated components. Qutreach, using wass media and other
approaches attracted clieﬁts& éounséling provided career information,

guldance, and referral by telephone using paraprofessional counsélofs;
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the Resource Center collected and disseminated career-related materials

for Project staff, clients, and the community; the Information Unit de-

[

veloped special directories and materials which supported the counseling

process and could be sent to clients; and Research and Evaluation provided
Project staff with feedback about the clients énd the opefation of the

program.

After the research and development phase, Project staff facilitated
local implementation of the Model in Rhode Island through the pro&ision
of technical assistance. In order to share its e#periences natioﬁally,
the Project develdped and disseminated a series of "how~to' manuals and
client-centered publications for review and reaction by interested pro-
fessionals. In addition, staff attended and made presentaéions at a
number of professional conferences and conventions.

The Career Education Project was guided by a number of important
assumptions about aﬂd principles relateq to adﬁlt career development and
effective‘service delivery. Firsf, people are often unaware of the
nature and existence of community services which are available to‘them.
,In?ordgrvto re9poﬁ& to this problem, a service should develop a coordinated
outreach'étratégy which informs people of the nature and availability of
the service, interésts them in using it, and establishes a presénce_in
the community.

Second, people ofgen find it difficult or inconvenient to use serv-
ices that are remote from their homes, schools, or places of employment.
Problems of time, tranSporﬁation, and scheduling often are major ob-
stacles to the utilization of services;“evenfwhen people are aware of

their availability. This seems to be especially true for‘peoplé who

10
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have not yet made a commitment to use such services, but are primarily
interested in exploring the possibility of getting involved. A service
should be convenilent and easily accessible.to its clients. A prpmising
alternative.is to attempt in as many ways as possible to bring the service
' providers to the ugers rather than ask users to come to them. The use of
the telephone 18 one excellent method for achieving this goal,

Third, people need a better understanding of theilr personal chaxac-
teristics and qualities as they make decisions and attempt to cope with
the realities of 1life. However, raising queétions about "Who am I?"
may arouse feelings of uncertainty and anxiety, particularly for adults
and those who have experienced a history of failure or frustration.
Often, people feel more comfortable and willing to discuss their ideas
and feelings with peers or persons with whom they can readily identify.
It is increasingly well accepted that many kinds of enaial‘Servicés cén
be delivered effectively by paraprofessioﬁals, provided that the necessary'
support mechanisms exist., These mechanisms should include training and
supervision by skilled professionals, clear identification of knowledge
and skill requirements to function effectively on the job, and training
programs that are explicit, relevant, and performance-based.

Fourth, people need reliable, up-to-date, and localized information
if they are to make informed plans and decisions about their lives.
Despite theilr experiences, adults often afe not aware of the options
available to them, uncertain of the factors to cqnsider when examining
alternatives, and need specific inférmation about the many institutions,
services, and agencies that exist in their communities. Becéuse

people are frequently unclear about the relationship between education,

il
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work, personal characteristics, and constraints; They sometimes ignore the
fact that career development often involves dealiﬁg wvith prdbieﬁs.related
to seif-concept, life style, relationships to family and community, and
many other factors. An effective service should identify major informa-
fional’needs, determine the existence or adequacy of existing resource
materials, and when necessary,'create new matefials that are comprehen~
sivé, targeted to the specific client groups, and useful to both clients
and service providers.

Fifth, people need to feel a sense of psychological safety in order
to talk about themselves and their concerns. They need to'feél that
‘their views and reactions are being solicited and heard by those who pro-
vide them with service. Because users often app?oach gervice providers
feeling uncertain,qr vulnerable, the service should train its staff in in-
terpersonal communication skills and éontinually assess thelr competency |
in these important areas. These skills, such as question~asking, probing
techniques, paraphrasing and summarizing, ana responding to affgctiVe and
cognitive needs, can be defined and taught systematically.

Sixth, services should be able to provide -assistance without making
clients dependgnt. People derive a greater sense of internalmcpntrol
over their lives when they ars taught to help themselves, rather“thgn pb
expect that someone else will assume responsibility for their plans and
decisions. However, at certain times, people do require advocates who |
can speak more forcefully for them or with them as they meet institutional
or personal obstacles. A service must be flexible enough to include

brief information-giving as well as sustained relationships over time.

12
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~ Finally, in the process of helping people, a service should actively
learn about the target population,.the results of its efforts, and the reac—~
tions of the people who are served. Therefore, a management information
system is necesséry to Inform staff about who uses the sefvice, how serv-
ices are being delivered, what har - who use tﬁe service, and

how users view the adequacy of t! ‘oe . meeting their needs.

Organization of the Final Report

This final report is organized in three volumes. Volume I begins
with a brief history of the Model, tracing the Project's evolution through
various stages of development and descriﬁing major events related to the
process of planning; operating, and evaluating the program.v The next

" section describes the major activities and accomplishments of eaEh of the

Model's five major components: Outreach, Counseling, Resource Center,
Information Unit, and Research and Evaluation. .The following Sectién on
the Rhode Island community describes the characteristics of the pilot
2ite and how the Project interacted with the community, including the
Project's role in local adaptation after the research and development phas;.
The final section of Volume I discusses the Project's efforts to share
its experiences and findings with ﬁoténtial adaptofs of the Model and
other interested persons outside Rhode Island.

Volume II presents the Project's research and evaluation findings,
with primary focus on home-based adults who used the Career Counseling
Service. Saction two details the demographic characteristics of 2979
home-based adults who called the Service between August 8, 1973 and March

31, 1975, and examines the extent to which the nature of the callere
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changed over time. It presents data regarding how people learned of tle

Service, the relative drawing power of various outreach modes over time,

and the relationship between types of outreach mode and the characteris-

tics of callers. Section three answers the question "What are people

like when they enter the Service?" It discusses the characteristics of

1157 home—basgd clients (home-based adults who e one or more times

with a counselor) who gsed fhe Service betweer M-rch 4, 1974 aﬁdﬁMarch 31,

1975. Demographic data are presented for all clients as well as for

subsets of the client population. Clients are also described in terms of

their initial career objectives, thoughts about education and training, ’  ”**?
previous educational and work.experiences, and constraints to be resolved.
This section also explores the relationship between information collected
by counselors during the initial counseling interviews and selected demo-
graphic characteristics of clients.

Section four presénts data related to the n;ture and extent of activ-
ities engaged in by counselors and clients during the process of counsel-
- ing. Specific aspects of the counseling process discussed in this sectilon

include the number of interviewe; major issues, occupations, and con-
straints discussed‘in counseiing; resource materials used by counselors
and clients; and referrals to educational and training resources and
supportive services. In addition, this section examines the relationship
between selected counseling process variables and client characteristics.

Section five examines the- clients' career status at terminatiop. The
career decisions and actions of clients are described in terme of Educa-
tion and Training (ETR)-related outcomes, Job-related outcomes, and

decisions not to enter an ETR or the world of work. This section also

14
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analyzes the relationship of client characteristics and counseling process
variables to status at termination. Further, this section reports omn
c¢liernts' career objectives at termination, their unresolved constralats,
and their immediate school and job plans.

Section six describes how clients reacted to and evaluated the serv-
ices they received from the Project. Data are based on 831 clients who
were interviewed by staff e Projecéis research and évaiﬁgfidﬂ“édﬁ;
ponent between one and .cven : -+hs after their termination from the
Service. In addition, this section examines the relétionship of selected
 client characteristics, counseling process variables, ‘and status at ¢ermi~

nation to client evaluation variables.,

Section seven deals with utilization of the Resource Centér.‘ The
principal analysis is based on 268 non~institutional visitors who used
the Center in 1974. This section reports on who they were, their occupa-
fionéi and educdtional interests and.plans,‘the matefials theyiﬁéed; aﬁd
their evaluation of the helpfulness of the materials and the Center.-b

The final section of Volume II lets the clients speak for themselves.
It is a presentation of infofmation collected during in-depth interviews
with forty former clients conducted by Pfoject staff in 1975. This sec-
tion presents the thoughts, feelings, and actions of clients before they
entered the Service, while they were participating in the Service, and
after they left the Service.

Volume III consists of three appendices. *Appeﬁaix A deécribesﬂthe
Project manuals, independent products, and films. Appendix B is com-
prised of data collection instrumenté used_by the froject, and Appendix C
preseﬂté the various occupational classification systems used in the
analyses. ' 15
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Approach to Research and Evaluation

The Role of Research and Evaluation

The Career Education Project's approach to research and evaluation
was descriptive and formative in nature. The research and evaluation
efforts of Project staff included all of the activities and methods Qsed
during various stages of program development to collect, store,«analyie;
and disseminat~ '~tn meet the information nec«: of the‘sponsor, those
responsible ..y che program, and interested practitioners in the field.

The Project's selection of an approach to research and evaluation
was based on several important considerations. First, the nature df
career counseling for adults, and home-based adults in par;icular, was  in
an exploratory stage and would benefit from careful documenﬁation. The
use of both paraprofessional counselors and the telepbone for counseling
were also relatively new concepts. ETherefore, the Froject wished to de-
scribe the :haracféristicsnof theApoﬁﬁlation who use® the Service and the
characteg}étics of the delivery systeﬁ which was bafi» used to provide
career";ouzﬁsl;ng tp them.

Secondly, a deQCFiptive approach was consistent with the Project's

attempt to develop and“gvaluate a new program. Too often, rescarchers

Y
Y

in social action settingé\attempt to generaiize their findings before

A
_ their programs have reached\operational stability and their methods can
be replicated in other settings. A descriptive approach is heuristic in

nature; it is most helpful in generating hypotheses For future testing.

i

A descripeyiee approach allows'a developing program to obtain feedback on

its activities, with the iﬁfor&ation being used to modify the basic 6pera—

1

A
tions when meeded. \ 16
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Third, Project staff wished to employ an approach which would yield
useful information without excessively interfering with the provision of
Service. The information system which evolved was designed to be respon-
sive to thg needs of the service providers and the research and evaluation
staff. For example, information collected by counselors, and used by'

them and their supervisors during the process of counseling, was also the

major source of information aBout the clients and their inﬁefactioné with

the Service.

The‘planning, design, and implementation of this infbrmation system
“was achieved through the collaborative efforts of the entira S¢aff of the
Project, program administrators, service-providers, and researchgrs. The

initial stage of program development concentrated on assessing needs, de-

fining goals, .and definimg researmrs and evaluaﬁion questions., The inter-
"mediate stage ofiﬁﬁng:amrdevelopﬁént emphasized designing the resezzch
and evaluation mudel =nd making it operational. This included identifyiig ’f;
varlables and sourzes .0f inforﬁation, determining-whqmgplleCts the data
and when, deciding how to collect data and maintain records, training
staff, and interp¥<¢ting =md disseminating results within the Project.
The final stage Jucenc;ated on implementing the inférmation system, ex-

amining costs, coyjduweting special studies, and disseminating results to

the sponsor, pote .ial adapters, and other interesstied professionals.

Stages of Data Cjllection
The Project us=i! 2 simp'e temporal staging meodel for data collection.
The model has three sragds:

Baga il vz mmm—iomP PProcegs mm—m——>» Outcome

17
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The baseline siage included thoge factors that define clients' char-
acteristics prior to their participaéion in the counseling cervice.
During this stage, intake clerks and counselors obtained information
about clients' demographic characteristics, educa;ional attainment, past
work experience, reasons for calling the Career Counseling Service,
initial career objectives,'and potentiai constf;ints. The data collec-
tion instruments for this stage were:

® The Intake Interview Form

e The Initial Interview Recording Form

"All 'data colleéction instruments are described”in”detaii'in”later"WW‘
sections and reproduced in Appendix B.

The process stage of data collection was concerned with the specific
activities engaged in by the counselor and the Elient during the process
of counseling. Thé data were based on information recorded by counselors
on the: |

® The Interview Record Form

e The Summary of Call Fbrm

The outcome stage of data collection was concerned with the.deéi—
sions made and actions taken by clients. This information was obtained
by counselors at the time of the client's termination from the Service.
Research staff a¥soAinterviewed terminate& élients to obtain their reac-
tions to and evaluations of the Service. The data collection instruments
for the outcome stage were:

® The Termination Form

e The Client Reaction and Evaluation Form

18
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While not directly.a part of the information system concerned with
counseling, the Resource Centerldealt with clients of the Service
and other adults seeking career information. Visitors with assistance
from Resource Center staff reported on thelr use of the Center by com-

pleting a Resource Center Questionnaire.

Data Collection and Processing

- Because of the rather extensive nature of research and evaluation
activities, data collection and proéessing involved a number of different
M>precautioﬁs were observed to preserve confidentiality. Each client re-
‘cgived an identification;numbe: at:intake, which was subsequently used

on all data collection instruments-pertaining to that particular client.
The set of information for each client was stored in the computer by
identification numbérhonlyﬁﬁfriﬁaliy,va record control péréon“maintained
a master iIndex of code numbers 'and names in locked file cabinets.

The procedures far the collection and processing of data will be
described below. After being completed by a cﬁunselor or an intake
clerk, the data collection.forms were. routed to the Research and Evalﬁa~
tion component. Upon receipt of the:zdata collection furms, research
staff  checked them for completeness and clarity and recorded their re-

deeipt;in log books. If any errors or omissioné were discovered, a
research staff memﬁer was assigned the. task of talking with the person
responsible forlcompleting the form ¢a<counselor or inmtake clerk), .and
making corrections as necessary.

#Zs=r the instruments had been logged, research staff recorded the

data ‘om standard coding sheets. To insure consistency, staff followed
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detailed written instructions prepared by senior research staff. Before
coding began on any new instrument, the coders were trained extensively.
In additiom, their work was checked on a daily basis. This
process consisted of a 20% recoding of each day's output. Project
records indicated that the coder's average error rate was less than 5% over
the life of the project. Once data were coded, they were punched and
verified on machine-readable cards. The cards were then entered into the
electronic data base for stofage on magnetic disc files. After being
;analyzed, using programs selected from the Statistical Package for the
“Social Sciences (SPSS), the:data were printed out-énd~checked-for efrors;~-w-~g» e
by research: staff.

As mentioned‘earlier,ftae.specific data collection-instruments used
as a basis for this report .included: |

® Intake Interview Form //’

e Initial Interview Recording Fbrm | h

® Interview Record Form

® Termination Form

e Client Reaction and Evaluation Form

The information from each of these data collection fofmé was recorded
on’ punched cards and stored in separate electronic data files. For ex—b“

ample, the.information from the Intake Interview Form was stored in the

Intake Interriew File. A single data file was used to obtain simple frequency
distributions on.individual variables és ﬁell as c;oss—tabulagians among
variables on -any-given form. However, since many5of the reseérch qﬁes-

tions of interest concerned the relationship between variables’found on

different data mollection forms (and thus stored in separate electronic
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files), it was necessary to merge.these files to-permit cross-stage
analyses.

This merging process is illustrated in the diagram on the following
page and described below. AL fhe time of the first call informatiun
concerning the caller's demographic characteristics was recorded on the
Intake Interview Form and was processed as described in the preceding
section. This information was itthen recorded im tthe Intake Interview File.
At the client's next contact, the couhselor colliacted additional informa-
tion using the Initial Interview Recording Form, with that information

"recorded in the Initial Interview Fil . At the time‘of'mergiﬁg; a ‘gpecial " TV
computer program selected a client's ID number from the Intaké Interview
File and then searched the Initial Interview File for the éotrééponding
ID number. If the search was successful, then the information for that
client was taken from each of the separate files and electronigally
written into a new file called the Baseline ¥ile. If the search was un~
successful, that is, no corresponding ID number was found, the process
was terminated and the program went on to the next ID number. This
process was fepeated to create the Counseling File, the Client File, and
the Research File. 1In each case, the data in newly noted files were
the result of a merging proéess befween two existing data‘files. Thg
Research File included over 800 clients for whom all data collection in-

 struments were adﬁinistered. Drawing upon data collected and -processed
wwgiﬁ“the ways described above, the following sections of this volume re-

port the findings of the Career Education Project.
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DATA FILE STRUCTURE

it vp——t-

Intake { Tndi o0l
Interview Inte:..view
File File
N=2979 N=1730
Baseline Interview
File Record
(Process)
J-File .
N=1729 N=1157
. ool
Counseling “1"Terminationd |
‘File File
N=1157 N=1997
h
Client Client.
File Reaction &
Evaluation
File
N=1157 ' N=1031
Research
File
1 N=844
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HOME-~BASED CALLERS

Introduction

)

During its more than two and one-half years or operation (0etoBer:2,
1972, through Jume 30, 1975), 6600 people called the Career. Counseling Ser-
3VVvice‘(CCS) of the Career Education Project. of these,_over two—thirds~
(67.5%) were home-~based (16 or older, not working full—time;or_going_toir'“ ' -
~~~M~wschool:full—time)*and'1ess*than'one—thirdW(32;5%)?Verefnonahome;£55ed:““;“““””
Alithough targeted outreach messages were succeesfui in incréAQiﬁg”Ehé'pfo;,-'
" poztion of home-based ‘among total callers from 437 in 1972 to 74/ in 1975
"the non-home-based continued. to express an interest in using the CCS through-;io?
out: the Project's existence. | |
Since the Project was unable to pro?ide‘telephope counse;iog:to the
non-home-based who called, they were invited to use the Prosect'e Resource
Center or referred to other agenoies in the community which might be helpf.'
ful. Because 1t was inapprooriate for the Project to demand additional in-
formation from people who had just'been told they were ioeiigible for ser—
;Vice, demographic data were not collécted on the nonﬁhome;baeedﬁ In th?ﬁ
" section of the report, therefore, the data are baseo only oﬁmhdﬁéebésed
calkers of the Service. N -
The population of home-~based callers examined io this section.coneiste
of 2979 persons who called the Career Counseling Service between August 8,
1973, and March 31, 1975, the dates when systematic collection of intake v

data began and ended.
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When these individuals first telephoned the Service, their initial

calls were handled by intake clerks who used a structured interview protocol

to collect data, recording it on the "Intake Interview Form." The clerks

were trained in the use of this form, which is reproduced in Appendix B,

and their completed forms were continually reviewed by counseling and re-

search staff for completeness and accuracy.

The specific information collected during the intake interview

included:

e Outreach: how and when the caller heard about the Service

o Eligibility: the full- or part-time’ educational "and work statuS""““"“""M;
of the caller o

# Demographic characteristics: -

sex

race

age .

total annual family income

highest grade completed

time since completing school

marital status

number of children under six _
total number of children under eighteen R
time since last full-time job

nature of last full-time job

duration of last full-time job

These data collected during the intake interview were used to address

five major questions regarding home-based callers:

What Were the Demographic Characteristics of Home-based Callers?
Did Demographic-bhafacteristics Chéﬁge Over Time?:
How Did People Learn of the Career Counseling Service?

Did the Drawing Power of Various Outreach Modes Change
Over Time? '

‘What Was the Relationship Between OQutreach Modes and.. .
Selected Caller Characteristics? ‘

2.2
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What Were the Demographic Characteristics
of Home-based Calilers?

Begween August 8, 1973, and March 31, 1975, 2979 home~based adults
called the Career Counseling Serv- e —- aboﬁt 150 new home-basea callers
vper mqnth. As Indicated earlier in this report, most callers came from
Rhode Island (93.4%), with 6.6% from nearby Massachusétts, Cohnecticut,
and other New Engiand staﬁes;‘ The primary geographié taréét aréﬁ (PfoVi-
dence Cdunty and the city of Wérﬁick, Rﬁodé Island) accounted for 71.4% of
the home-based callers. Overall, callers reflected the general population

“distribution in Rhodé Island and changed only slightly over time. ' Over

half (56.9%) of the callers were drawn from the five major bopulation centers:

Providence (24.5%), Warwick (10.4%), Cranston (9.6%), Pawtuéket326,3Z), énd

East Providence (6.1%).
The table on the following page displays the demographic charactéristicsbv'l
of home?baseﬂ callers. . The‘demographic data indicate that 75.5% of the. .
home-based who calléd the Service were female, and 24.5% were male. Ori~
-+ ginal Project estimates of home-based adults in the national.pdpulation
were 75:7% female and 23.3% male, and 67.3% female and 32.7% male in the
original térget area. Callers of the Service, therefore, more ciosely approw -»f
ximated national than local figures. | |
In terms of race, 92.5% of the home-based callers said they were white,vwwmm;
4.07% said tﬁey were black, and 1.6% reported being from other racial or L SR EE
. ethnlc groups. Less than one percent of the callers fefuséd to answer the
‘queétion, and no information was ascertained for another one percent.
According to 1970 census figﬁres, the percentage of black residents in the
state of Rhode Island is 2.7%, and 8;9% in thelCity 6f Providence. A sup?le—~

mentary analysis of demographic data indicated that 12.5% of all home-based

2.3
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THE DEMOGRAPHEC

CHARACTERISTICS OF HOME-BASED CALLERS '

2.4

(N=2579)
SEX Female 75.5% 'EDUCATION Grade School(1~8) - 3.3%
Male 24.5% - Some H.S.(9-11) -14.8.
‘ H.S.Graduate(12) 45,3
Some College(3~15) 17.8
College Grad(16) 14,0
RACE White 92.5% Grad.School(17+). 3.4
Black 4.0 Other and NA L.4
Other Minorities 1.6 : ' -l
Refusal 0.8 o
* - ———
Other and NA 1.1 YEARS 1 year 19.59
SINCE 2 years 9.2
- COMPLETED ' 3 years . 6.7 ..
AGE 16-19 11.8% SCHOOL 4 years 5.3
20-24 27.2 5 years. 4.9
25-29 19.7 6-15 years" 30.1
30-34 15 . 3 - I ~w---More-than: 15_ . 3.”"21:;' 6.,.,
35-39 7.4 Other and NA’ 207
40-44 6.4 L R
45-49 5.2 S
ggeioeo g:; YEARS = 1 year. - 46,77
Other and NA . 0.5 SINCE" . 2 years 6.8
LAST .......... 3 years - 41
FULL~TIME 4 years 4.2
JOB 5 years~ - 7 2090
TOTAL Less than $5,000 31.4% | ' 6-15 years 16.7
FAMILY $5-10,000 30.2 . More than 15 = . 6.2
INCOME $10-15,000 19.9 ‘Never Worked F-T 10.9 .
Over $15,000 11.7 Other and NA I.5
Refusal - 1.7 ' —
Don't Know 4.0 o
Other and NA 1.2 YEARS 1‘year or 1ess 46.8%
AT LAST 2 years - S 1370
FULL-TIME 3 years 5.7
MARITAL Married Now 51.8% JOB A ‘years B 4 70
STATUS Widowed 2.3 5 years S PR
‘ Separated 5.6 6 years:' 1.9
Divorc ed 7 . 7 . 7 or More ‘ "::“ 5 .2
- Never Married 314 Never Worked F—T 110:9;
Other and NA 1.1 Other ‘and NA . 8.9
NUMBER OF None 45.3% | | NUMBER OF None 6677
CHILDREN 1 18.2 CHILDREN -1 BRI YA S
LESS THAN 2 19.0 | LESS THAN. 2 - - 10.1.0|
| EIGHTEEN 3 10.2 SIX AT 3 or More- R D 20
AT. HOME 4-10 6.2 HOME Other and NA l.0.f
: Other and NA 1.0 —— R
*NA indicates that data were not as%ertained._




callers from the City of Providence were black. Overall, then, the number
of black callers of the Service slightly exceeded their representation in‘
both the state and city populationm.

Although callers ranged in age from 16 to 85, most were young adults.
Over half (58.77%) were under 30 years, with 11.8% between 16-19 years, 27.2%
between 20-24 years, and 19.7% between 25-29 years of age. With the excep-
tion of those between 16-19 years, the percentage of home~-based callers de~
creased as age increased. Almost one~half (46.9%) were between 20-29
years, less than one-quarter (22.7%) between 30-39 years, about one-tenth
(11.6%) between 40-49 years, and 6.9% over 50 years of age.

In general, the total family‘income of home-based callers was lower than
the average income of Rhode Island families. Most (61.6%) callers reported
a total family income (TFI) of less than $10,000 a year, with 31.4% report-
ing less than $5,000 a year. About one-fifth (19.9%) of the callers reported
annual incomes between $10,000 and $15,000, while those with incomes over
$15,000 accounted for the remaining 11.7%. A small number (4.0%) indicated
a complete lack of knowledge of their total family income. |

Data were also collected on several family status variables In terms

ofwnarital status, about one-half (51.8%) were married, one-third (31.4%)
had never been married, and the remainder (15.6%) were divorced, separated,
or widowed. |

Less than one-half (45.3%) of the callers indicated they had no chil-
dren less than'18 years of age, while more than one-half (54.7%) reported
at least one child under 18 living at home. 1In terms of pre-schoolers pre-
sent in the household, two out of three (66.7%) ‘home-based callers reported

no children under six at home, with one- fifth (20 44) reporting one, and

11 84 having two or more pre—schoolers in their family.
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With regard to education, information was obtained on the highest grade
completed and the number of years since completion of school. Overall,
callers tended to be more educated than the average adult in Rhode Island.
0f the home-based callers t§ the ccs; 80.5% had at least earned a high
school diploma. The largest subcategory consisted of the 45.3% who had com-

pleted high school but had not continued their education. Those who had

continued their education beyond high school accounted for slightly_over

 one-third (35.2%) of the callers, with 17.87% having had some college and

17.4% having earned at least a bachelor's degree. On the other end of the

.spectrum, 3.3% had only a grade school education and 14.8% had attended but

not completed high school. Data from the 1970 census indicate that 467% of
the Rhode Island population completed 12 or more years of school, compared

to 80.5% for the home-based callers of the Service.

About one-half (51.7%) of the callers indicated it had been six years
or more since completing their schooling, with 45.67% having completgd school
within six years of calling the Service. Af the time they called the Service,
the most common period since completion of school was 6-15 years (31.1%),

followed by those having completed school over 15 years ago (21.6%Z). About

one-fifth (19.5%) had completed school within one year prior to calling the

Service.

Overall, about one-fifth (18.17%) of the callers were working part-time

~when they called the Service, while 81.9% were not working at all. To

obtain some estimate of the callers' participation in the labor force, the .
intake clerks asked about the number of years since they had worked full-

time, and the number of years worked at their last full-time job. Almost

one-half (46.7%) of the callers were recent workeré, having worked full-time

within one year of the date they called the Service. On the other hand,

over one-fifth (22.9%) of the callers had been out of the full-time work

— 2.6



force for six years or more. Those who had worked full-time.between two and

five years ago accounted for 18.0%, and 10.9% had never worked full-time.
Most callers had worked at their last fﬁll—time job for a relatively

brief time. Of those who responded to the question, more than half (58'3%).

" reported having wofked one year or less at their last full-time job; with

about one-third (35.2%) working from two to six years,langm§.4%‘working seven

or more years at their last full-time job.

'Did Demographic Characteristics of
Home-Based Callers Change Over Time?

In order to determine if there were any systematic changes over time
in the demographic characteristics of home-based callers, an’examihation
was made of the distribution of each major caller chéracteristic.duriﬁg six
three-month intervals, beginning September 1973 and continﬁing ﬁhfougﬁv
February 1975. This analysis revealed minor or no fluctuations for most
variables and some variation for a few. In a@dition to the number of callers
during each quarter, variables included in the analysis were sex, race, age,

" total family income, family status, education, and work experience.

" v
The_following chart presents the number and _percentage of home-based . . . __.___

callers by quartex.

Number Percentage

Quarters of Callers of Clients
September 1973 - November 1673 421 15.2%
December 1973 - February 1974, 693 - 25.1
March 1974 -~ May 1974 . 374 13.5
June 1974 - August 1974 492 ' 17.8
September 1974 - November 1974 438 15.9
December 1974 - February._1975_........__ 343 12.4

TOTAL 2761 100.0% ‘

. 2'7
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As sitowr. in the table, the number of he%e;based callers was highest
(25.1%) &urs=g the December 1973 - February 1974 guarter, and 1owest (12.47%)
during the ltast quarter, December X374 - February 25%7% . Generzlly, increasss
in the m=sb: r of home-bas: :«iT#= coincided with the beginnings of acadexic
terms ams @i . campaigns. Duritis zhe last two quarters.,. the numbers
diminished ~* iually as formal outreach efforts wer» >eing phased out in
anticipat © ¢f closing the Service.

As iag: -ated on the following chart, the perce;rzge of Imzle callers
remained ‘tici: (over 70%) throumrout the Project's . ..cence, and fluctuated

slightly ov:=yv time.

SEX OF HOME~BASED CALLERS BY QUARTER

(N=2761) |
Percentage of (J Males
Home~Based Callers Females

100 .
90
80
70
60
50
40
30

20
10
0

SEP74 DEC74
NOV74 | - FEB75

Overall, the chart above illustrates the slight variation over time
in the relative percentages of men and women. The highest proportion of

female callers (79/) occurred in the first quarter (September ~ November

1973), and was 1owest (71/) in the fourth quarter (June - August 1974), ‘when

the Project began featuring men in its television public service announcements.

2.8 30
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Female represey +ilon gradually d=clined for four quarters and .them rose
siightly‘thz %@ . {iwo.. Overall, the percentage -~ men and women flucimated
by only eilgh™ 3 stasg: points'over the six quarturs.

In terms of wa t«ziz-ackground, the proportiorn of white callers wremained
high, but decrez:::4 in . 2inor but steady way from the first quarter (97%)
to the next to Izst nnater (917%). During the last-quarter (with smbstan-
tial reduction ov¥ -stt.eah efforts in anticipation of contract phase-aut),
the proportion c¢¢ whit,. czllers rose to 98%, as i‘lustrated in the follow-

ing chart.

Re\gl. ¥ HOME-BASED CALLERS BY QUARTER S white

(N=2706) : 8 Black
Percentage of - [ other ...
‘Home-Based Caller - Mipor-
ities
100
90 - . )
80 :
70 :
60 ; D
50 ‘
40 ‘
30 ;
20 .-
10 - N
O N . e — I
sEp73 | EC73 | iMAR74 JUN74 SEP74
NOV73 ‘ |EEB74 MAY74 | T |AUG74 NOV74

The.chart above also 1llustrates the steady increase in the percentage
of black and other minorjities from the first quarter (3%), through the third
quarter (7%), to the next to last quarter (9%5, During the final Quartér,
with reduction of =~pecial outreach efforts, minority representation dropped

to less than 2%.
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The age of callers by quarter 1s illustrated in tf . ZalJowing chart.

AGE OF HOME-BASED CALLERS BY QU. XTER

(N=2752)
Percentage of O 16-24
-Homc~Basmd Callers N 25-39
B8 40+

100
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(S
40
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e ,.:j-‘.: .
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MAR74 JUN74 sep74 | | DEC74
MAY74 AUG74 NOVi74 FEB75"

Inspection of the chart indicates that the percentage of callers over
40 years of age tended to decrease over time, with the highest representa-
tion occurring during the first three quarters (25%, 18%, and 20%, respec-

tively), and the lowest representatlion during the last three quarters (15%,

g

13%, and 16%). The proportion of callers between thé ages of 16 and 2
fluctuated somewhat over time. Their representation was 38% in the second
quarter, 32% #n the third quarter, and 447 in both the fourth and fifth
quarters (when outrcach efforts featured a rock group in ome of the Project's
televised spots). The proportion of callers between 25-29 wears xose from 38%
in the first quarter to 487 in the third, dropped to 41% in tim fourth quar-
ter, and then Increased slightly over the last two quarters.

There was minor variation in the totzl family income of cailers over

tifie; d§ {ITUstrated in the chart of the following page: "~
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TOTAL FAMILY INCOX™ OF HOME~BASED CALLERS BY QUESUIEE
(N=2554)

Percent=ze.of Ungie— 510,000
Home-Bawmed Czllers , Ovesz 50, 000
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As:the chaxnt above illustrates, calflers with a total family divcome of
unde: $10,000 varied from a high of 70Z during the fimal quarter to a low
of 64% dnring the second quarter; the corresponding high and Jow pexrcentage
fof those with total family incomes over $10,000 was BG%Lduring'the;final

quarter.and 36Z%:during the second quarter. Overall, theres was:a fluctuation

Tof only siX percentagé poimts over the six quarters om this variable.
Variations in the marital status of callers were somewhat more .appar-
ent, as.illustrated in the chart on the following page. During:ithe Tirst
two quarters, the perceszz=e o0f married callers increased from52% to 57%,
while the: proportion of czllers who had mever been mafriedydecreased’from
33% to 28%. Gwer the £inal fomxr .guarters, -the percentage .of mmarried calless
began azszeaﬁywdecrease (fromtEE%.tD 477% *=x the third‘ém&qsixtﬁlquarters) .....

The'perczntage'who had never been married increased froma lowiof 25% during

T the thitd quarter to a high of 377 in the fifth quarter. The percentage of

2.11
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MARITAL STATUS (5 HOME-BASED CALLERS BY QUARTER

Percemz=se =f . (¥=2730) O Married
Home~-Hased. F1]ers ' ‘Wid,Sep.,Div.
Never Married
100
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.80
70
60
.50
40
30 B
20 |
10 ;
0 4 i
.SEP73 DEC73:{ [[MAR7 JUN74:
NOVZ3 | FEB74 f- MAY74 AUG74

callers ‘who were widowed, separzted, or divorced gradually increased over
time, except—for a slight decrease in the fourth quarters
The following chaxt illustrates the variation over time in- the percent-

ag= of callers with and without'pre~schoolérs in the home.

“PRESENCE.UF PRE-SCHOOL CHILDREN IN THE
“EOUSEHOLY, @ HOME-BASED CALLERS BY QUARTER
(11=2276) ’

Percentage of b 3 None
Hore—Ramsmd Callers ‘ ‘
Some
0o _
ox:
610 5 % B
50 - :
-40.
3¢ Hox R
. 10 1 |
, |- ] MAR74)  |JUN74| - |SER74} - |D
U FEB74| |MAY74| ~ |AUG74|  |NOV74{  |FEB75

2‘,12 B

34




Although the proportion ci callers whe had no pre~school children de-
clined during the first three.qmarters (from 72% to 63%), it rose during the
last three quarters to almost reacw its initial level (71%). Exactly the
reverse, of course, was true for callers with some pre-school children: an
increase during the first thres quarters, followed by a d¢#crease in repre-
sentation over the last tKTée quarters.

Three additional variables were examined in the quarterly'trehd analy-
sis: l=vel of educational attaimment, number of years simce completion of
school, znd number of years since last full-time job. The trend data for
these three variables 1s summar®zed in the +tahle on the following :page.
Inspection of the table reweals., @as witk the demographic variables  discussed
earlier, no major trendsvocnutrzﬂ;over.t@me. There ware, however, some

minor overall trends and :slight fTuctuations from quarter to quarter., Igy

terms of educational att=inment, the percentage of people. at the three levels

remained abomt the same cwer the six quarters, with the -exception of the
fourth quart=r when the:rumbsr of high school graduates increased :and the

" number in the other two ca ragories decreased.

There:were two gemeri] tr=nds owar time with,regz:d tm'y= =ars since com-

pletion of .schanl. WEile ‘ﬁe*nrmmbrtlon of callers whr had been out of
school formmore ther I5 yemrs tended to decline over time, the proportion
who were out ©f schocl from two to five yearSAten&ed tcincrease. After a
noticeable increase from the first to the second quarter, the proportiom of
those who had left school between six and 15 years before calling the Ser~
vice remaimed relatively constant during the: remaining gmwartiers. The mmst
fluctuation dzgurred among thcse who had beem out of,schndlffbf‘one~yezzxor

less ——.=.sws=wly decrease In thestr representatlon over——the ‘Tirst. three grar—

ters (from.237 to’lé/), a jump to: 257 in the fourth quzrter, and once_again

a steady decline wo 16%.in the finmal quarter.

2.13
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Overall
SEP73 DEC73 MAR74 JUNZ4 SEP74 DECTS Per-~
NOV73 TFEB74 MAY74 .AUG74 NoV74 TFEB7S5 Number centage

EDUCATIONAL
ATTAINMENT
(N=2721)

Less Than High 19% 21y 19% 167 21% 157 511 19%
" School . :

High School Only 46 47 43 ) 44 b4 ‘1247 46
More than
High School 35 32 39 3:4 35 41 963 35

YEARS SINCE COM-
PLETED SCHOOL

(N=2686)
One or Less 25 17 14 2= n 16 538  20%
Two-Five 22 27 26 26 32 3z 733 27
Six-Fifteen 25 34 34 31 31 32 836 31
Over Fifteen 28 22 26 18 16 pash 379 22
YEARS SINCE LAST
FULL-TIME JOB
(N=2721)
One or Less 45 /%A 47 50 54 Ge 1298 48%
Two-Five 16 20 1& it 14 P 495 18
Six-Fifteen 18. B 20 T 16 15 461 17
Over Fifteen 9 -5 6 & 5 A 169 6
) Never Workv.gd’m ’ “—1“2‘ 11 B ~9 12 -W@W]j]_ R 11(5‘1 ‘ 298 ]_1 .
Full-Time

In terms of the numwer of years simc=: their last “fnli-time job, there
‘were no major trends :dbserved. Th=rewas a wlight incz==se: over time among
people who had full-time jobs within a vear of the time:'*hey called the Ser-~

vice (from 457% to 497) =mi a decremse @mong those whose iastﬁfull~time'work'

.. was over 15 years. earlier ‘(from 9% to 4%). The_proportiocr of callers who had

worked: full-time from twu‘to‘five yeamsueaﬁlierrfluctuatzﬁfsomewhat; reaching
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its highest level during the final quarter. There was also a decrease from

the first three quarters to the last three quarters in the number of people

whose last full~time work was six to fifteen years prior to calling the Ser-
vice. There was only minor variation over time among those people who had

never worked full-time.

How Did People Learn of the Career Counseling Service?

In an effort to determine the relative drawing power of various out-
reach modes, intake clerks asked all callers how they 1earned'of.the Careerf
Counseling Service. People were asked to cite both general sources (e.g.,
telewision, newspaper, radio, community organization, or individuals) as
well as specific sources (e.g., the name of a newspaper,-TV‘station, or
orgaaization). When callers cited mass media, they were also asked to indi~
cate the type .of message (e.g., an advertisement, article, public service
announcement, or show). This section will describe the results of outreach
efforts for the 2979 home~based adults who called the Service between Augnst
8, 1973, and March 31, 1975.

Intake clerks recorded as many as three outreach modes mentioned by

callers with the data reflecting the total times a mode was mentioned
regardless of whether it was mentioned first, second, or third. The rela-
tive frequency with which each outreach mode was mentioned and the percentage
of callers who mentioned each mode are presented in the table on the foilow—
ing page.

Inspection of the table reveals that three outreach modes accounted

for three quarters (75.7%) of the replies: television (mentioned 35.4% of

the time), newspaper (22.6%), and personal referrals (17 7/) All other .

modes accounted for the remaining 24 3/ of the responses.
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: % of Home-~Based
Total Times 7 of Times Callers Who

Qutreach Mode Mentioned Mentioned . Mentioned Mode
Television ’ 1223 35.4% 41.17%
Newspaper 779 22.6 - 26,1
Personal Contact 610 17.7 20,5
Agency/Organization 253 7.3 8.5
Radio 94 2.7 3.2
Resource Center _ 79 2.3 2.7
Telephone Call 47 1.4 1.6
Poster/Display 35 1.0 1.2
Other 332 . 9.6 11.2
TOTAL 3452 100.0% 116.1%*

#Totals to more than 100% because callers
could mention more than one mode.

Slightly over two-thirds (67.2%) of the callers mentioned either tele-
vision (41.1%) or newspapers (26.1%) as a source of information about the
Service. Personal referrals from friends, relatives, or Project personnel

were mentioned by one out of every five (20.5%) callers. Additional sources

of information included agencies ot organizations (875%); radio”fBrZ%)T;the —
Resource Center (2.7%), the teléphone éanvass (1.6%), and poéters or dis-
plays (1.2%). Most of the 11.2% of the pecople who mentioned "other" modes
said they learned of the Service from listings in tﬁe telephone book.

It is importaht to note here that throughout the life of the Project,
television and newspapers attracted thguiargest numbers of callers. .HOWeQer;

special studies indicated that,, although television attracted a.larger_number"“"

of callers, newspapers proved somewhat more efficient than television in

RS

38

2.16



Merely knowing that a certain percentage of callers said "television"
or a '"newspaper," however, did not provide the Project with sufficient infor~
mation about its outreach efforts. Consequently, when céllers mentioned the
mass media, intake clerks asked them to indicate the specific medium or type
or message that they had heafd of seen. The resulting data are summarized
in the following. discussion.

More than nine out of tén (92%) callers who ¢ited televisioﬁ as an in-
formation source said that they had seen the Project's mesSagg on one or
more of the three commercial stations in the Greater Providence market. Of
the remainder, less than 1% mentioned any additional television stationms,
and 6% were unablevto recall which channel had featured the message.

Of the three local commercial stations, Channel A was.meﬁtidned twice

4as often as the other two, being cited by almost half (49%) of the callers
who mentioned television. Channel B accountéd for almost one-quarter (23%)
of those cifing television, while Channel C accounted for about one-fifth
(19%). Not surprisingly, the station mentioned most frequentl& by callers
was generally the first in local mﬁrket ratings of television media.

When asked whethe;'they had learned of the Project from a sbpw or_a_public

t

service announcement, nearly all (95%) of the callers who cited.television

said they had seen one of the Project's public service announcements, with e

only 4% mentioning a television show. These results were not unexpected,
even thgugh spot announcements accounted for about 65% of thé Project's tele~
vised air time and guest appearances on.éhows accounted for 35% of the tele-
vision time during this Period: Project representatives appeared on ten
shows and public service announcements appeared almost 700 times.

Newspapers were the second most frequently mentioned outreach moégL;

DR .

cited by over one-fourth (26%) of the callers.’ Almost all (97%) of those
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mentioning newspapers ciizd either the morning, evening, or Sundayleditions
published by the Providemre Journal. The evening and Sunday eaitions were

meﬁtioned most frequently, both by more than 407 of those mentioning news-—

pz: ers as a source of information.

About 95% of the Proifect's newspaper coverage was obtained through
advertisements, while 5% was through articles. Yet; articles were cited by
almost one-fifth (1i3%) of the people who mentioned newspapers, with adver-
tiseménts cited bv Tl%. The greater comparative "payoff" of articles may
have béen due to their being perceived as more credible than advertisements,
althgughvthere are mo data to substantiate this interprétation.

Personal contarts were the third most freqﬁently mentioned source of
information abomt the service, being mentioned by one-fifth (217%) of the
callers. Individuals-who mentioned personal referrals most often said they -
had learned of th= Service from a friend (637%) or a relative (26%); Another H
5% said they had been r=ferred by someone on the ffoject's staff. Thé .
remaining 6% Indicated that they had %een referred by someone other fhan a
friend, relative, or Project employee.

Overall, Tadip was mentioned By only 3% of the callers. As ﬁith tele-

vision, almost afil (96%) of those mentioning the radio cited public service
announcements. In terms of specific stations, two stations accounted for
one-half of all responses. There was little use of radio after the fall of

1973.
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Did the Drawing Power of Qutreach Modes Change Over Time?

As mentioned earlier, important functions of the Outreach component

were'to regulate the flow of callers to the Counseling Service, increase

s i e b e e et

" "the”percentage~of "home~based who ¢alled, and attract people from different

subgroups of the home-based popuiation. To carry out these functions,

staff varied or examined outreach modes over time in order to learn more
abnut their relative drawing power with different segments of the.nopulafion.
.This section will discuss variations over time in the frequency nith which
callers menﬁioned_different outreach modes. As with the previous quarterly
analysis, the data are presented in terms of three-month intervals, bégin—
ning September 1973 and continuing through February 1975. The table on the
following page sumﬁarizes the percentage of home-based callers mentioning

the various outreach modes by quarter.

. A close examination of the table will reveal that the three outreach
modes which attracted the.largest numbers of home-based callers (television,
newspaper, and personal referral) were nlso the ones which varied the most
over time. By far the most fluctuation occurred in the number of people
mentioning newspapers, ranéing from a high of 36% in the first quarter,
gradually trailing off to a low of 9% in the fifth quarter, and then sharply
increasing to 27% in the final quarter. The number of callers mentioning
television showed substantial fluctuation over time, varying from a high

of 477% in the second quarter to a low of 31% in the final quarter. There

was a steady increase in the number of clients mentioning personal referrals
over the six quarters, beginning with 15% during the first quarter and ending

with 267 in the sixth quarter.
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SEP73 DEC73 MAR74 JUN74 SEP74 DEC74  Overall

OQutreach Mode NOV73 FEB74 MAY74 AUG74 NOV74 FEB75 Percentage

. Television 38%  47%  36%  42%  46% 31z Mz .
Newspaper 36 32 23 27 9 27 26
Personal Referral 15 15 20 24 28 26 21
Agency/Organization 3 9 10 >w; 9 9 9 5
Radio 4 4 5 2 2 1 3
Resource Center 1 3 2 5 1 3
Telephone Caﬁvass - - 1l - .- - 2
Poster/Display 1 1 2 1 2 - 1
Other | 13 6 8 13 14 16 11

110%* 1177 119% 118% 115% 111% - 117%

*Totals to more than 100% because callers
could mention more than one outreach mode.

Two major factors combine to explain these variations iq the thrée
major outreach modes: advertisiﬁg placement and time. Television's drawing
power, for instance, rose noticeably from the first (38%) to the second
quarter (47%), following the release of new éublic service announcements
to the stations. |

Becauge the Project paid for newspaper advértisements, their placement
could be more readily controlled than radio and television public service
announcements. Therefore, newspaper ads were used when television spots
were becoming somewhat 1ess‘effective, as well as when there was a temporary
need to increase the number of home-based callers. Additionally, newspaper
ads were not ruﬁ when new elements in other media were being tried or when

it was necessary to hold down the number of new callers.
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This policy explains why the percentage of home-based callers mentioning
'newspapers dropped sharply from the fourth (27%)Ito the fifth (9%) quarter,
for there was no newspaper coverage at all in the months prior to and during
. the quarter in which the decrease was so dramatic. This same policy explains .

why the percentage of callers mentioning newspapers decreased from the

sec¢ond (32%) to the third (23%) quarter.

The steady increase over the six quarters in the number of persons men-
tioning personal referrals, on the other hand, seemed more a function of
"word of mouth" and the Service's growing reputation than of any specific
outreach activity. Although the data are not reflected in the quarterly
analysis here, virtually no one mentioned a personal referfal during the

first several months of operation. After a year of service to more than

1700 ééople, the percentage of callers mentioing personal referrals from a

friend or relative had jumped to 15% (first quarter reflected in this trend

analysis). The percentage of callers citing personal referrals continued
a steady rise into thé fifth and sixth quarters, when 28% and 26%Z, respec-
tively, of the callers were mentioning individual refertals from friends
or relatives.

A similar situation occurred with referrals from agencies and organi-~
~zations, which were virtually nonexistent in the.early months of the Project's
life. Eventually, they accounted for about 10% of the home-based who called

the Service. This was due in large part to the efforts of counselors and

communiﬁy information staff, as well as other Project personnel who inter-

acted with various agencies, organizations, and institutions in the community.
As the trend data indicate, the number of callers mentioning redio,

the Resource Center, posters or displays, and other outreach modes did not

vary substantially over the period. Those mentioning telephone canvass,
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however, were concentrated in the third quarter as a result of the Project's

experimental telephone canvass during that period. ’

What Was the Relationship Between
e Outreach Modes and Selected Caller Characteristics?

et = At 1 S A s i st

Because_all outreach efforts do not reach the same audiences and because
messages are often presented differently, an important question was related .
to the frequency with which different kinds of people mentioned the various
outreach modes. This scction examiﬁes the relationship between outreach

mode and seven important caller characteristics: sex, age, race, education,
total family inccme, marital status, and the number of children under 18
years of age at home. For purposes of this analysis, several of the out-

-

reach modes (e.g., Resource Center, Telephone Canvass, and Poster/Display)

have been combined into the "Other'" category.
The distribution of outreach modes by cach of the seven demographic
characteristics of home-based callers is summarized in the table on the

following page.

In terms of the relationship between sex of caller and outreach mode,
the results indicate that men and women were just as likely to cite tele-
vision as a referral source (41% of both) anc almost as likely c? call the
Service as a result.of the personal referral of a friend or relative (207
and 23%, respectively). Newspapers, however, tended to be mentioned more
frequently by women (28%) thaany men (20%). fhis tendency may be attri-
buted in part to the placement of about half the Project's newspaper cover-
age in the '"women's secticn" of local newspapers. There was very little,

if any, difference in the percentage of males and females, mentioning the

other outreach modes.
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DISTRIBUTION OF OUTREACH MODES BY SELECTED DEMOGRAPHICwCHARACTERfSTICS

Demographic Variables

(Total) LT
SEX = Female 41 28 20 8 3 17 .117 - 2248
Male 41 20 23 . 10 317 114 730
AGE  16-24 Years 43 18 23 10 3 17 114 1160
~ 25-39 Years 039 28 20 8 3. .17 115 1263
40 and Over 42 40 16 7 3 13 121 539
RACE White 41 27 21 8 3 17 117 2753
| Black 50 13 21 . 13 3 14 114 - 119
Other 4215 21 10 0 17 105 . 48
EDUCATION
Less Than High School 49 16 20 8 3 14 ° 110 538
High School Only 45 24 21 8 3 16 117 1351
More Than High School 33 34 21 10 3 19 120 1046
' TOTAL FAMILY INCOME |
Under $5,000 41 18 23 12 4 16 114 934
$5-9,999 45 24 19 8 3 17 - 116 899
$10-14,999 41 37 19 5 3 15 120 591
$15,000 and Over 34 38 20 8 3 16 119 348
MARITAL STATUS , » ‘
Married 4 - 30 17 7 316 117 1544
Sep.,Wid.,Div. 37 23 23 12 316 114 465
Never Married 38 21 25 10 4 18 116 936
NUMBER OF CHILDREN
UNDER 18 AT HOME
None 39 22 22 10 4 19 116 1350
One or More 43 30 20 7 3 14 117

1597

*Totals to more than 100% because callers
could mention more than one mode.
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With regard to age, the results indicated a strong relationship between

age and frequency of citing the newspaper as a referral source, with the

percentage of callers mentioning newspapers increasing markedly with age.

~~mm~¢~Callers~whomwerem40ﬁyearswold and over cited newspapersltnice.asuoften as. . . .

'31d callers between 16-24 years of age (40% and 18%, respectively), and

about one-third more often than did callers between 25-29 years of age, 287

of whom mentioned the newspaper as a referral source. With the exception S

of a slight tendency for personal referrals to decrease as age increased;
there was only‘minor variation in the frequency with which the three age
groups mentioned the other outreach modes.

In terms of race, the data indicate that blacks were somewhat more
likely to mention television (SOA) than whites and other minorities (4lA
and 427%, resp=ctively), with whites much more likely“to mertion the,news—'

" paper (272) ‘than blacks and other minorities (13/ and 15%, J_Enectively).
There were no -other noticeable variations, with the exception of a slight
tendency for blacks to mention agency referrals more frequently (13%) than
whites (8%) or other minorities (10%).

An analysis of the relationship between outreach mode and level of

education of callers reveals several interesting variations; Overall the

higher the educational level, the less likely callers_were&to mention tele-

vision as a referral source and the more likely they were toimentionfthe
newspaper as a source of information about the Service. Specifically,
about one-half of those with less than a high school education and a high.

school education only (49% and 45%. respectively, mentioned television as-

a referral source, compared to only one-third (33%) of those with more than -

a high school education. Conversely, one-third (34%) of those with more

than a high school education mentioned newspapers, with one-fourth (24%)
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of the high school graduates and 16% of those with less than a high school
education citing the newspaper as a source of information about the Service.

There were no other noticeable relationships observed between level of educa-~

tion and outreach mode._ .. '

The frequency with which outreach modes wefg,mentioned also varied

noticeably in relation to total family income, with the lower the income of
callers the less likely to mention the newspaper and the more likely to cite
an organizational referral. Callers with a total family income of more.thqh
$15,000 per year were more than twice as likely (38%) to mention the news—.
‘é;per as a referral source as those with a total family incame bf'under
 $5{030 per year (187%7). Tk= lowest income calleré‘wage also more 1ikely'ttr |
cite an ‘agency referral (1Z%) than were callers agi;he‘ather three income |
lévéis (8%, 5%, and 8%, respectively). There was also a tendency fdr‘callars
of the highest income level to cite televisioh as a referral source less
frequently (34%) than those of the three lowgr levels (41%, 45%, and 41%,
respectively). |

With regard to marital status, married péople were mcre likely than
other groups to mention television (44%, compared to 37% and 38%) énd.the
newspaper (30%, compared with 232 and 21%7). Further, married people were
somewhat less likely than the other groups to cite personal referrals 7%,
compared to 237 and 25%) or agency referrals (7%, compared to 12% and 10%).

The presence or absenm= of children in the callers' households:was
related sligﬁtly to the outreach modes ;f felevision and radio. Compared
t6 callers without children at home, callers with at least one child under
18 cited newspapers more frequently (30% comparéd to 22%) and mentionéd

television slightly more often (43% compared to 39%).
47

2.25




HOME-BASED CLIENTS OF THE CAREER COUNSELING SERVICE

Introduction

The previous section focuged on the characteristics‘ofuhome—based'adults
who cailed the Career Counseling Service. This section'will.egamine a series
of :questions -about the home—based clients of the-Service; 'The.distinction.;
.between-callers and clientssis an important one. Clients were;defined byv«;:
“Project staff to include all callers“nho completedvthe.IntakenInterviev,With ;
‘an ‘imake clerk and who had one or more contacts with:aﬂcounselort Because
the Service was. designed to provide individualized asszstance, people with
.simple information requests as well ag oeople who spent many hours talking : o
with a counselor were considered to be clients.

The data to be p1esented and discussed bmlow are based on llS7 clients

for whom the most ‘complete-information was available. These clients entered
the Service between March 4, 1974, and March 3l,'1975. The Intake Interviewv
Form (described in the previous section on home-based callers).was completed
for 1157 clients and the Initial Interview. Recording Form (LIRF) was com— y
pleted foru1137 clients. Both instruments are presented~ianppendix B.

The: baseline stage of data collection was essentially concerned with =
answering the question, "What are. people like when they enter the Service?"
‘As exemplified by the importance given to it in the previous section on
‘home—based callers, demographic information collected by intake clerks was
a major aspect of baseline data. Counselors, as well as intake‘clerks,

were responsible for collecting information during the baseline stage of
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data collection. While much of the information collected by them was demo-
graphic in nature, the reasons for obtaiming it wére based on the counseling
as well as the resEéIch.needs of the Project. In fact, this was an area’

where the collaboration between counseling and research staff was most evi= 7

dent.__That_is, during initial counseling interviews, counselors and clients

were quite obviously discussing such important matters as previous educa-
tional or work experience and future career plans. Gilven the research
nature of the Project, them, a logical ne#t‘step was to train counselors to
collect specific data systematically within the’broa& cbntent areaS‘they;wquld  .
be discussing with clients during initial counseling interviews. | |
The counselor's: major goals during the initial counseling interview
were to establish rapport with the‘client and to obtain information neces;

sary for developing a counseling plan of action. Using the semi-structured

format of the IIRF as a gulde, counselors engaged clients in a discussion
of such important areas as expectations fr6m cireer counseling, educational
and work background, initial career objectives, and problems which could
.prevent implementation of career decisions. The information Tecorded by
counselors on the IIRF was also used by research staff to answer important
questions reiatéd to the baseline stage of data collection. The specific

data items collected during the initial counseling interview and recorded

on the IIRF included the following:

e Expectations from Counseling

reasons for calling the Service

where the client would like counseling to lead
"® Present .Career Objectives

occupations ﬁentioned by client
client's knowledge about occupations
client's commitment to engage in education or training
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¢ Work Experience

tye=s of jobs held
duration of employment
usual occupation :

S "‘Educational,,_ Exper,ience e e e

highest grade completed

type of high school program -
college major or degree

client's statement of academic performance

special training or course work completed

past or potential ETR problems

e Career—Related Obstacles or Constraints

type of constraint to be resolved .
client's perception of order of difficulty of comstraints . . .

e Other Life Experiencesg

special skills or talents
volunteer experience *

The results to be pregented in this .@ection of the raport will be based

on a number that 1s less than the total -number of clients who completed an
intake interview and an initfal counseling interview. Thim 1is true for a
number of reasons. First, some :questions’ did:not apply tp.all clients. For

example, if a client had no college experience, questions regarding college

major were inappropriate. Second, some clients refused t. .znswer some of
the questions they were agked by counselors. o jllustrate,. clients who.
merely wanted, say, the name and address of a local educational institution
often thought that questions about their prior academic performance or

previous educational difficulties were lnappropriate or invasions of. their

bpriVacy\ Further, the responses of some clients to items on the IIRF were
'simply aot codeable, despite probes by counselors. ~Foruekample, a regponse
of "I would like to work with children", unlegs further. clarified, could not
be categorized by occupational skill level. Finally, because of the exten-
~ sive and intensive nature of the IIRF, answers to some questions were not

- always ascertained or recorded by counselors.
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For all these reasons, therefore, the number of respondents will vary

somewhat from item to item. The data related to each of the research ques-

tions are based on the number of persons who responded to an appropriately

asked question with a codeable response. ' ' a

™

Utilizing information from both the Intake Interﬁiew Form and Initial

Interview Recording Form, the following major questions ére addressed in

this section:

]

What Were the Demographic Characteristics of Clients?
What Were Clients' Expecﬁations from Counseling?
What Were the Initial Career Objectives of Clients?

What Were Clients' Initial Thoughts About Further
Education or Training?

Wﬁat Were the Oecupational Experiences of Clients?
What Were the Educational and Training Experiences of Clients?
What Constraints Were Mentioned Initially by Clients?

What Were the Demographic Characteristics of Clients?

An examination of the demographic characteristics of home-based clients

and callers indicates that they were quite alike.

Keeping in mind the dis-

tinction between callers and clients made at the beginning of this section,

callers and clients shared almost identical profiles. Inspection of the

table on the following page will reveal that the demographic differences

between callers and clients were minor or virtually nonexistent.
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Comparison of the Demographic Characteristics of Callers and Clients

et e

Sex Female
Male
Race White
Black
Other Minorities
" Refusal
Other and NA*
Age 16-19 years
20-24 years
25-29 years
30-34 years
35-39 years
40-44 years
45-49 years
50-60 years
60 or More years
Other and NA
Marital Married Now
Status Never Married
Separated,Widowed,
. Divorced
" Other and NA
Total “ None
Number of One
Children Two
Legs Than Three

18 At Home

Total

Number of
‘Children
" Less Than
6 At Home

Four or More
Other and NA

None

One

Two

Three or More
Other and NA

%.of %.0f

%
NA indicates that data were not ascertained.

Z of "% of
S e :.,__,._., Cal_ler 8_.,4 Cl ie nt.s.«..v Nt 1 A Tt Pt s
(N=2974) (N=1157)
15.5—-w~aJ4w5—ﬂvTota1-““—-Le59“thhn’$STOOU
24,5 25.5 Family . $5,-10,000
Income $10,~15,000
Over $15,000
Refusal -
92.5 92.5 Don't Krow
4,0 4.1 Other and NA
1.6 2,6 :
0.8 0.5
1.1 0.2 ~ 3
o Highest Grade School(1-8) .
Grade - Some High‘School(9fll),
Completed ' High School Diploma(12)
11.8 9.5 et Some College(13-15) °
27.2 30.1 - College Degree(16)
19.7 21.0 Graduate School
15.3 15.8 " Other and NA -,
7.4 7.1 .
6.4 6.2
5.2 5.0
5.7 4.8 Years 1 yesr or Less
0.7 0.2  Since 2-5 years
0.5 0.3 . Completed 6-15 years ,
School 15 or More years
Other and NA
51. 51.2
31.4 32.9
Work Not Working
15.6 15.8 Status Working Part~Tine
1.1 C.1 Other and NA
45.3 46.4 Years 1 year or Less
18.2 18.2 . Since 2~5 years
19.0 18.5 Last 6-15 years
10.2 10.5 Full-Time 15 or More yesrs
6.2 6.3 Job Never worked Full~Time
1.0 0.0 Other and NA ~ -
66.7 67.8 vyears 1 year or Less
20.4 19.9 At Last 2-6 years
10.1 10.4 Full-Time 7 or More years
1.7 1.9  Job Never worked Full-Time
1.0 0.0 T Other and NA

Callers Clients

(N=2974) (N=1157) ;;
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What general summary statements, then, can be made about the demo-
graphic characteristics of the home-based clients served by the Career

Education Project's Career Counseling Service? Overall, they tended to

~be~white-(93%); female (75%),; married- (51%), and between 20 -and 35-years of -~

age (67%). While about two-thirds (68%) of the clients had_noxpreschoolefé

N e e e e

in the home, slightly over one-half (54%) did have some children under 18
living at home. In general, clients came from lower income~families, with
almost one—third (30%) reporting yearly family incomes of less than $5,000 -

per year, and anothér one-third (31%) annual family incomes of $5—$10,000.

population, with abput"one—half (47%) compléting high school and over one—~
third (36%) attending college for at least some period of time. One~half
:(50%) had been out of school for six years or longer aﬁd one—fiftﬁk(zo%)
had left school within one year of calling the Service. |
Overall, most clients (82%) were not working when they called the

Service, with the remainder (18%) working part-time. About one-half (49%),
however, had worked full-time within one year prior to thelr calling. For
about one out of five (21%) clients, it had been six years or longer sincé
Fheir last full-time job, with about one in ten (11%) having never.worked
full~time. About one-~half. (51%) of the clients.ﬁo}ked at theilr last full~
time job for less than one year, with about one-third (32%) having worked
between two and six years, and 11% having never worked full-time.

* In an effort to learn more about the characteristics of the home-~based
client population, Project staff examined the interrelationshipg among demo-
graphic data. Selected demographic variables were examined in terms of

their relationship to four major variables: sex, age, educational level,
53
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and total family income. In combination, each of these specific cross-

tabulations was thought of as a subset of the total population as follows:

Sex (by) Age‘gbzg ‘Education (by) “"Income (by)

Race Sex : Sex . o ‘Sex
Age Race Age . Age
Education—— "~ Education " TSFal Family ~ Education
Total Family Total Family Income Marital
Income Incoge Marital ' Status
Marital Marital Status
Status Status
Years Since
Last Full-
Time Job

The table on the following pPage summarizes the relatioeship between
sex of clients end six other demographic variables. Specifically, it pre-
sents the distribution by sex for race, age, education, total family 1ncome,
marital status, and number of years since 1ast full-time job |

As reflected in previous analysesf the ratio of men to women wasraseut
three to one, with almost all of the clients being white. In terms of the

relationship between sex and race, the distribution by race was almost

exactly the same for the two sexes.. Over nine out of ten (93% of Ehe‘men and

‘the women) were white, with the remainder (7% and 6%, respectively) being
black or of other minorities. -

In terms of age, 40% of all clients were.16—24‘years of age;-with 44%_
being 25-39 years, .and 177 being 40 years of age or older. A closer insPec- -
tion of age and sex data indicates that women represented a 1arger percentage
of clients at all age levels, with women between 25-39 years of age account-

(264) of all clients. A comparison of the age patterns between men and women
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% of %z of all % of % of all % of all
N Females Clients N Males Clients N Clients
RACE:
White , 798 93% 70% 272 93% 24% 1070 94%
Black . 33 4 3 15 5 1 48 4
Other ‘26 3 2 4+ 1 1 30 3
TOTAL 857 100% 75%‘ 291 100% 267% 1148 100%
AGE: _
16~24 Years 302 357% 26% 156 53% 14% 458 40%
25~39 Years 388 45 34 120 41 10 508 44
40 & Over 169 20 15 19 6 2 188 17
TOTAL 859 100% 75% 295 100% 26% 1154 100%
EDUCATION:
Less Than High School 130 15% 11% 60 20% 5% 190 16%
High School Only 420 49 37 119 40 10 539 47
More Than High School 304 36 26 116 39 10 420 36
TOTAL 854 1007 74% 295 100% 257 1149 1007
TOTAL FAMILY INCOME:
Under $10,000 482 59% . 447 226 80% - 21% 708 65%
810,000 & Over 330 41 30 56 20% 5 386 35%
TOTAL 812 1007 747% 282. 100% 267 1094 100%
MARITAL STATUS:
Married 478 59% 447 90 32% 8% . .568 52%
wid., Sep., Div. 158 19 - 15 22 8 2 180 17~
Never Married 175 22 16 170 60 15 345 31
TOTAL 811  100% 75% 282 100%  25% 1093  100%
YEARS SINCE LAST
FULL-TIME JOB:
Less than 1 Year 344 40% 30% 223 77% 19% 567 497
2-4 Years 142 17 12 28 10 2 170 14
S5 or More 277 32 24 9 3 1 ; 286 25
Never Worked F-T 98 11 9 30 10 3 P128 11
TOTAL 861 100% 75% 290 100% 257 1151 1007

Note: PFercentages do not always total exadtiy due to rounding error.
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reveals that male clients tended to be younger than female clients, Among

men, over one-half (53%) were between 16 and 24 years of age; compared to ~
- about one-third (35%) of the women who were in this age group. In addition,

male representation decreased much more rapidly with age than did female

representation. While one-fifth (20%) of female clients were 40 years of

age or older, only 6% of the ﬁen fell into this age cateéory.

With regard to educational attainment, almost one-half (47%) of the
clients had a high school diploma, with no college experience; over one-
third (36%) had some college experience; and 16% had less than a high
school education. As with age, women represente& a larger percentage of
clients-at all education levels. Women with high school diplomas oniy .....

(37%) and some college experience (26%) accounted for nearly two-thirds
(63%) of all clients. 1In terms of the distribution of education levels

for men and women, the results indicate that they were fairly similar, with
a slight teﬁdeﬁcy for more men to have less than a high school education
(20% and 15%, respectively), and more women to have a high school diploma
only (497% and 40%, respectively),

Out of all clients, about two-thirds (65%) reported total family incomes of
less than $10,000 per year, with one~third (35%) reporting annual family
incomes of more than this. Overall, out of every ten clieats, four were
women with family incomes of under $10,000, three were women with incomes
greater than $10,000, and two ° men with annual incomes of less than
$10,000. The results indicate a marked difference between the sexes with
regard to'this variable. Male clients were much more likely (80%) than
women. (59%) to report ; yearly family income of less than $10,000. Furthér,
women reportad total family incomes of éreater than $10,000 more than twice

as often as did men (41% and 20%, respectively).
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In terms of marital status, the results indicate that one-half (52%) of
the clients were married; one-third (31%) were néver married, and the remain-
ing 17% were widowed, separated, or divorced. Married women accounted for
the largest percentage of clients, more than four out of every ten (44%)
served by the Frojeqt. As with total family income, there appears to be
a substantial difference between the distribution of men and women on this
variable, with women much more likely to be married than men (59% and 327%,
respectively), and with men much more likely to have never been married
than women (60%Z of the men compared to 22% of the women).

As reflected in previous analyses, ciients tended to be recent full-
time workers, with one-half (49%) having worked full-time within one year
prior to their calliﬁg the Service. Inspection of the table will reveal
substantial variation between men and women in the number of years since
their last full—time job. Men were almost twice as likely (77%) as women
(40%) to have wor#ed full-time withinhppe year prior to calling the Service$
while women were far more likely (32% compared to 3%) to have been out of
the full-time labor force for five or more years. Interestingly, almost
the same proportion of men and women, one out of teh, had never worked
full-time.

Project staff also examined the relationship between age of clients and
selected additional demographic variables. The table on the following page
presenfs the %elative distributions by age for the variables of sex, race,
educational level, total family income, and marital status. For purposes
of this analysis, two age levels arelusea: under 30 years of age and 30

years or over.
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AGE
% Under % of .all " % Over % of all % of all

N 30 Yrs. Clients N 30 Yrs. Clients N Clients
.
SEX:
Female 463 667 407 396 87% 34% 859 74%
Male 238 34 21 57 13 5 295 26
TOTAL : 701 100% 617 453 100% 39% 1154 100%
RACE:
White 643 95% 58% 424 97% 38% 1067 96%
Black 33 5 3 15 3 1 48 4
TOTAL 676 100% 61% 439 100% 39% 1115 100%
EDUCATION:
Less than H.S. 131 19% 11% 58 13% 5% 189 16%
High School Only 313 45 - 27 226 51 20 539 47
More than H,S. 255 36 22 163 36 14 418 36
TOTAL © 699 1007 60% 447 100% 39 1146 100%
TOTAL FAMILY INCOME:
Under $10,000 499 75% 467 208 48% 19% 707 65%
$10,000 & Over 162 25 15 223 52 20 385 35
TOTAL 661 100% 61% 431 100% 39% 1092 100%
MARITAL STATUS:
Married - 268 38% 23% 323 71% 28% 591 51%
wid.,Sep.,Div. 89 13 8 93 21 8 182 16
Never Married 343 49 30 37 8 3 380 33
- TOTAL 700 100% 61% © 453 1007 ~ 39% 1153 100%

Note: Percentages do not always total exactly due to rounding error.

—

In terms of the distribution of clients by sex and age, the data indicate
.that women under 30 years accounted for 40% of all cliemts, followed by women
over 30 years (34%), men under 30 (21%), and men over 30 (5%). Inspection cf
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the distribution by age level reveals that the over-30 age group contained a

much higher percentage of women (87%) than the under-30 group (66%). Con-

versely, men were nearly three times as likely to be in the under=30 grouﬁ
(34%) as they were in the over-30 category tlB%).

There was no difference in the relative pércentages of whites and blacks
represented in the two age categories, with both groups being comprised of
almost all whites. Similarly, the educational attainmeﬁt levels of the two
age groups were almost the same.

In contrast to race and education, the data indicate substantial, although

not surprising, differences between the two age groups in total family income
and-marital status: younger clients had lower family incomes and were

more likely to be single than were older clients. Among clients under 30
years of age, three-fourths (75%) reported total family incomes of less

than $10,000 per year, compared with one~half (48%) of those clients over
30. In terms of marital status, 49% of the under-30 group were never mar-
ried, compared to only 8% of the over 30 group. Almost three-fourths (71%)
of those over 30 and 38% of those under 30 were married.

The relationship between educational level of clients and several addi-
tional demqgraphic variables was aisc a métter of some interest to Project
staff. Thé table on the following pagé suﬁméfizes the’relétive distribu-
tions by educational attainment level for the variables of sex, age, total
family income, and marital status. For purposes of éhis analysis, two
educational attainment levels were used: high school education or less and
more than a.high‘school education (i.e., some college experience). When
categorized in this way, about two-thirds (64%) of the élients were in the

former and one-third (36%) in the latter category.
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EDUCATION

% High : % More :
School 7% of all Than High % of all % of all
N .or Less Clients N _ School Clients N Clients
'SEX: , |
Female : 550 75% 482 304 727 26% 854 74%
Male 179 25 15 116 28 10 295 26
TOTAL 729 100% 64% 420 100% 36% 1149 100%
AGE:
16-24 Years 311 43% . 27% 145 35% 13% 456 40%
25-39 Years 283 39 25 222 53 19 505 44
40 & Over 134 18 12 51 12 4 185 16
TOTAL 728 100% 64% 418 1002 36% 1146 . 100%
TOTAL FAMILY INCOME:
Under $10,000 483 69% 44% 198 52% 18% 681 63%
$10,000 & Over 219 31 20 186 48 17 405 37
TOTAL 702 100% 64% 384 100% 35% 1086 100%
MARITAL STATUS: ‘
Married 278 40% 26% 286 767 . 26% 564 52%
wid.,Sep.,Div. 150 21 14 27 7 2 177 16
Never Married 274 39 25 71 18 7 345 32
TOTAL 702 100% 65% 384 100% 35% 1086 1.00%

Note: Percentages do not always total exactly due to rounding error.

In terms of educational level and sex, the data indicate very little
difference in the percentage of men and women in the two educational levels.
However, the representafion of various age groups for the two educational
attainment levels showed some interesting variation. Compared to those with
some college experience, clients with a high school education were less
1ikély to be in their middle (25-39) years (39% coﬁpared to 53%) and more
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likely to be both'invtheir younger years (43% and 35%, respectively) as well'
as their over-40 years (187% compared to 12%).

The resglts indicate a not surprising relationship between level of édu—
cation and t;:al family income. Clients at higher educational levels were
more likely to report annual family incomes of over $10,000 than were less highly
educated clients (48% and 31%, respectively). In terms of marital status
and level of education, the data indicate that clients with somé college
experience were much more likely (74%) to be married than to have never been
mﬁrried (187%). Clients with‘a high school diploma or-less, on'éhe 6thér
hand, were as likely to be married (40%) as to have never been married (39%).
Further, while one-fifth (21%) of the.clients with a high school education
or less were widowed, separated, or divorced, only 7% of those with some
college experience were in this category.

The final analysis in this section is concerned with the relationship
"between two levels of tdtal family income (over and ﬁnder $1Q,000 per year)
and the variables of sex, age, education, and marital status. The data
relevant to chis anal;éié are sumarized in the table on the following page.

In terms of the distribution of the sexes within the two income levels,
the results indicate that men were twice as likely to be in the under $10,000
group as they were in'thewhigher income group (32% and 15%, respectively). In
terms of age, the results also show a substantial difference between the two
income levels., Not surprisingly, young gdults were twice as likely to be
represented in the lower (47%) than in the higher income category (24%). This’
strong positi&e relationship between age and income is also apparent at the
other end of the spectrum, with older adults (40 and older) about twice as

likely to be in the higher as in the lower income group (23% and 12%, respectively).
3.14
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TOTAL FAMILY INCOME

% Under %. Over ’
$10,000 % of all $10,000 % of all % of all
N  Per Year Clients N Per Year Clients N Clients
SEX: -
Female 482 68% 443 330 85% 30% 812 74%
Male 226 32 21 56 15 5 282 26
TOTAL 708 100% 65% 386  100% 359 1094 100%
AGE:
.
16-24 Years 330 47% 30% 91 24% 8% 421. 39%
25-39 Years 289 41 26 206 54 19 495" 45
40 & Over 88 12 8 88 23 8 176 16
- TOTAL 707 100% 64% 385 100% 35% 1092 100%
AN
EDUCATION:
Less than H.S. 141 20% 13% 34 9% 3% - 175 16%
High School Only 342 49 31 164 43 15 506 47
More than H.S. 219 31 20 186 48 17 405 37
TOTAL 702 100% 642 384 100% 35% 1086 100%
MARITAL STATUS: _
Married 280 - 40% 26% 288 75% 26% 568 52%
Wid.,Sep.,Div. 153 22 14 27 7 2 180 16
Never Married 274 39 25 71 18 7 T 345 32
TOTAL 707 100% 65% 386 100% 35% 1093 100%

Note: Percentages do not always total exactly due to rounding error.

- The expected relationship between education and income is also evident =~
in the table. Those clients with less than a high school diéloma were
represented twice as often in the lower income (20%) than in the higher
income category (9%). Likewise, clients with some college exﬁerience were
much more likely (48%) to report total family.incomes of over $10,000 than
'they were to réport lower incomes (31%).

Income level was also related to marital status. In the higherlincome

category, clients were much more likely to be married (75%) than.to fall into
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any one of the other categories. Among lower income clients, however, the
likelihood of being married or never having been married was almost exactly
the same (40% and 39%, respectively). Compared to clients in the over
' 610,000 category, clients in the lower income group were over three times
more likely to be widowed, sepéfated, or divorced (222 compared to 7%).
Tﬂﬁé'far, this section has described the client population ir terms
of a number ;f important demographic characteristics. Additional information

collected by counselors during initial counseling interviews greatly expanded

~ .

the:inforﬁation obtained during ;heqbqgg}ige_stage of data collection. Tﬁié
additional information included data regardiﬁé'ciieﬂté‘ ekpecta;ions from
career counseling, their initial career objectives, educational and work
experience, and problems hindering the impleme;:;zion of career decisions.

The data pertaining to these additional areas of the initial counéeling

interview are presented and discussed in the sections Which follow.

What Were Clients' Expectations From Counseling?

Iﬁ order to be responsive to the needs of clients, counselors must
know why clients call and what they expect to get from the Service. This
brpad issue of client exéectations may be addressed by seeking answers to
two generic questions: "What are your reasons for calling?" and "Where:
would you like counseling to lead?" These two questions were asked of all -
clients early in initial counseling inﬁerviews.

When clients were asked their reasons for calling the Service, their
responses were grouped into t&o broad categories: career-related expectations
and expeCtations related to supportive service assistance. Career-related

expectations included requeéts for help in:
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e choosing a career, job, or occupation (Career Choice)
o choosing educational or fraining resources (ETR Choice)

® conducting a job search (Job Search)

Since the categories were not mutually exclusive, clients sometimes
mentioned more than one reason for calling the Service. Clients tended to
mention more than one reason, withla total of 1639 reasons being mentioned
by 1084 clients. ngrall, reasoné having to do with Career Choice (alone
or in combination with either of the other two mAjor categories) or EIR
Choice (alone or in combination) were mentioned most frequently.. Requests
for help with the Job Search (alone or in combination) were made about one~
half as often as tﬁe other two.

The following table summarizes the number and perpéntageyof respond-~

ents mentioning each major category of expectations as well as combinations

of them.

o : Number of Percentage of
Expectations from Counseling Respondents Respondents
Career Choice ' 233 . ' 21,5%
ETR. Choice 225 ' 20.8
Job Search 116 10,7
Career Choice and ETR Choice - 291 _ 26,8
'Career Choice and Job Search 98 ’ 9,0
ETR Choice and Job Search _ 32 - 3,0
Career and ETR Choice and Job Search 67 6.2
Other Reasons 22 2.0

TOTAL 1084 100, 0%

Inspection of the table above indicates that slightly over one-quarter

(26.8%) of the respondents mentioned both Career Choice and ETR Choice.
64 |
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About one~fifth of the respondents sald they were Interested in Career Choice
only (21.5%) or ETR Choice only (20.8%). About one in ten (10.7%) respondents
mentiﬁned Job Search as their only reason for calling, and about the same pro-
portion mentioned Career Choice combined with Job Search (9.0%). Assistance
with a combination of all three majér categories was mentioned by 6.2% of the
respondents.

In an attempt to determine the kinds of additional assista;ce clients
miéht need inAorder to make and implement career declsions, theirbreasons_fo:
calling were also grouped igto supportive service categories. The regults
indicate that only slightly more than ome in ten (12%) clients mentioned the
need for obtaining career-related supportive services during initiai counseling
interviews. Of the respondents, however, over two-thirds (69-1%) mentioned
only the need for financial support. About one in ten (10.1%) clients expressed
a need for testing, with 7.2% indicating a need for child care, and another 7.2%
expressing interest in'both financial support and child care. The results

regarding initial expectations for supportive services are summarized below.

Expectations for Number of Percentage of
Supportive Services Respondents Respondents
Financlal Support 96 69.1%
Testing 14 10.1
Child Care 10 7.2
Financial Support and '

Child Care 10 7.2
Financial Support and :

Testing = 1 : 0.7
Other 8 5.8

TOTAL 139 100. 0%
]
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As mentioned previously, in addition to asking clients why they had
called, counselors also asked them where they would 1like counseling to lead.
Intended to help identify clients' perceptions of the desired end-points
or goals of counseling, responses were grouped into the following major
categories:

¢ Made a career decision (Career Decision)
® Enrolled in an educational or training program (ETR Enrollment)
# Obtained a job (Obtain Job)

A total of 1600 specific responses were made by 1082 clients in answer
to questions about the desired end-points of counseling. As with reasons
for caliing,‘clients tended to place more emphasié on ETR Enrollment and
Career Décision—making (alone or in combination with each other) thanhon
an; of the other categories.

The following table summarizes the number and percentage of respondents

identifying each major goal category, as well as combinations of categories.

Client Goals Expressed Number . of Percentage of
at Entry ) Respondents Respondents

Career Decision 121 11.2%
Enrollment in ETR 221 - : 20.4

- Obtain Job - S © 156 T 14.4
Career Decision and Enroll 274 : 25.3
Career Decision and Job 101 9.3
Enrollment and Job ' 44 4.1
Career Decision, Enroll, & Job 88 8.1
Other : 77 7.1

TOTAL 1082 100.0%
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The results presented above indicate that the most frequent goal men-
tioned by respondents (25.3%) was a combination of Career Decision and EIR
Enrollment. Those who mentioned ETR Enrollment only accounted for 6ne-fifth
(20.4%) of the respondents. The goal of simply obtaining a job was mentioned
by ;4.4% of the respondents, closely followed by the goal of just ma#ing a
" career decision (11.2%). These two goals in combination were mentioned by‘

9.3% of the clients. A combination of ali three goals was mentioned by 8.1%

of Fhe clients, with 4.1%Z expressing a combination of enrollment in an ETR e
and obtaining a job.

Another general area of interest to Project staff was the relationship
between démographic characteristics of clients and the expectations and goals =~
they brought to career counseling.-. In more specific terﬁs, theuquesﬁionA
posed by staff was, "Do different kinds of clients vary in theilr expectations
from counseling?" The table on the following page presents data relevéﬁt u
to this question by summarizing the relationship between expectations from
cqunselihg and ten demographic variables.

With only one or two exceptions, the results indicate no major relation-
ships between clients' demographic chaf;cteristics and their expectations -
from counseling. However, a number of slight trends and interesting tenden—A
cies are apparént and will bé.pfésented below.J In ﬁéfﬁé:bfwééi;ﬁthé'fééhi£§
‘indicate a modest difference in the expectations of men and woméﬁ%?,Women were
slightl& more likely than men to mention Career Choice only (232 compared to
17%) and a combination of Caréér and ETR Choice (28% and 23%, respectively).
Me: , on the other hand, were slightly more likely thén women (25% compared -
to 19%) to mention ETR Choice only. |

An examiﬁation of the pattern of expectations by race indicates that

the expectations of white, black, and other ethnic minorities were similar.

3.20

5 L o : ‘ . 67 , L - R o
E%BJ‘;NIWA - R S e T P




EXPECTATIONS FROM COUNSELING
BY SELECTED DEMOGRAPHIC CHARACTERISTICS

Demographic
Characteristics
(Total) 9z | 372 2% | 100%] 1084
SEX- - Female 23 19 10 28 9 3 6 2 100 812
Male 17 25 13 23 9 3 7 2 100 272
RACE White 22 20 11 27 9 3 6 2 100 1001
Black 22 26 9 35 4 0 2 2 100 46
Other 21 24 7 28 7 3 7 3 100 29
. AGE 16-24 Years 20 24 10 26 .- 8 4 ) 2 100 - 420
i 25-39 Years 23 21 9 28 9 2 7 1 100 479
40 & Over 20 13 18 27 12 3 5 3 100 183
EDUCATION . . .
' Less than High School 14 30 11 32 4 4 4 2 100 171
High School Only 22 24 5 32 6 3 5 2 100 " 500
More than High School 24 13 18 18 15 2 8 2 100 412
YEARS SINCE COMPLETED SCHOOL
1 Year or Less 17 20 16 22 - 16 4 3 2 100 215 .
2-5 Years 21 23 10 29 6 2 8 2 100 303
6-15 Years 24 22 6 29 6 3 8 2 100 344
Over 15 Years 23 17 12 26 11 4 5 2 100 210
TOTAL FAMILY INCOME -
Under $5,000 21 19 11 30 9 3 6 2. 100 329
$5-10,000 21 .22 11 27 8 3 6 2 1006 332
$10-15,000 21 21 ° 12 25 10 4 6 2 100 233
. Over $15,000 23 17 12 26 12 2 6 2 100 133
MARITAL STATUS . :
Married 22 21 11 28 8 2 6 2 100 261
Wid., Sep., Div. ' 24 16 8 30 12 3 5 1 100 171
Never Married 19 22 11 24 9 4 -8 - 3 100 351 e e
NUMBER OF CHILDREN
UNDER 6 YEARS ) .
None 20 19 13 26 11 3 6 2 100 736
-Some 25 25 6 29 6 - 2 6 1 100 348
YEARS SINCE LAST FULL-TIME JOB ' E :
1 Year or Less 19 20 13 27 1 3 7. 1 100- .- 526 .
2-5 Years 22 24 8 29 7 2 7 2 100 200
6-15 Years 28 17 10 25 9 3 7, 1 100 174
Over 15 Years 27 16° 10 24 10 3 6 5 100 63
Never Worked Full-Time 22 27 10 30 5 3 1 3 100" 115~ - -
YEARS AT LAST FULL-TIME JOB , oo .
1 Year or Less 21 . 22 10 26 10 4 7 1 100 551 .- v
2 Years 24 15 12 31 8 1 7 2 100 170 .o+
3 or More Years 21 19 11 27 -9 3 7 3 100 233

Note: Percentages do not always total exactly due to rounding error.

Aruitoxt provided by Eic:




Some minor variations,'however, did occur. A slightly greater percentage

-(26%) of black clients requested help with choosing an ETR than did white

clients (20%). Also, Career Choice combined with ETR Choice was mentioned
by a higher percentage of blacks (35%) than whites (27%) or other minori-

ties (28%). On the other hand, slightly more of the white clients mentioned

Job Search combined with Career Choice than did blacks (9% compared to 4%).

with a couple of exceptions, expectations from counseling éppear to be
unrelated to age. Tﬁe pergentage of clients expressing interest in ETR
Choice oniy appears. to decrease with age, with 24% of the clients between
16-24 years and 13% of the clients who were 40 years and over mentioning the
need for assistance in choosing an educational or training resource.
Further, expreésions of.interest in only the job search process was found
more often (18%) among clients who were 40 years or older chan in the“two

younger age categories (9% and 107, respectiveiy).

Perhaps the greatest variﬁtion in expectations 1is ongrved for differ-
ent eduéé'éiSHéi levels. In general, clients withle,ss education were more
1ike1y to express an interest in choosing a school, while clients with more
education were more likely to mention Career Choice and the Job Search. ﬁTR
Choice only was cited as a reason for calling by 30% of th; clients with
less than a high schéol education and by only 137 of the clients who had
more than a high school education. In addition, the percentage of clients
expressing interest in Career Choice combined with ETR Choice was lower (18%)
for those clients with some college experience than for clients at the two
lower educational levels (32% for each). However, interest in obtaining help
with the Job Search only or a combination of Job Search and Career Choice
was expressed more frequently by clients with more than a high school educa-
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tion (18% and 15%, respectively) than by clients with only a high school
education (5% and 6%, respectively) or less than a high school education
(11% a&& 4%, respectively). Further, clients with a high school diploma
or some college were more'likely to mention Career Choice only (22% and
24%) than were clients with less than a high school education (14%).
While several mindr trends are observed in the relationship between
expectations and the amount of time clients had been out of school, the
~results generally indicate little, if any, difference. TFor example, vir-
tually the same percentage of clients who had completed their school exper-
ience between 2-5 and 6-15 years ago expressed interest in each category of
.expectation, Minor variation'is also obser&ed in ‘the relationship between "~
two other demographic variables —-- total family income and marital status --
and e#pectations from counséling.
- With regard to the presence or absence of preschoolers in tﬁ$'household,

some small but interesting differences emerged. A slightly higher percentage.

of clients with no preschoolers mentioned Job Search only (13%) or Career

~Cholce combined with Job Search (11%) than did clients with some preschool
children (6% for both categories). Further,  slightly more of the clients
with some preschocl children mentioned Career Choice only (25%) and ETR

Choice only (25%) than did clients with no preschoolers (20% and 19% for the

"two categories).

An examination of the relationship between éxpectations from counseling.
and two employment variables -- nupber of years since the last full-time job,
"and the number of years worked at the last full-time job ~~ also reveals minor
variation. Clients who had not worked full-time for quite a while {6-15 years
and over 15 years) mentioﬁed Just Career Choice more frequently (28% and 27%)
than clients 1in the two more recent work experilence groups (19% and 22%,
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respectively). Further, clients who had not worked full-time for a long period

of time were less likely (17% and 16%) to mention only ETR Choice than more re-

cent workers (20% and 24%, respectively) or ‘those who never worked full—fime (2755«
In addition to the previous analyses of clients' expectations from éoun— |

seling, a trend analysis'df re;sons for calling was made over three quarterly

periods (June 1974 to February 1975). Overall, this analysis revealed minor

or no variation over time in the frequency with which varioue expectations

from counseling were expressed by clients of the Service.

What Were the Initial Career Objectives of Clients?

Clients enter anybcareer counseling service with ; variety of thoughts
about where they are headed occupationally. To fuﬁction effeétively, coun-
selors must identify and respond to the initial career 6bjectives of clients.
In order to determine their occupational preferences during initial inter-
views, counselors asked theirvéiients to identify the occupations, careers,

or jobs they were considering. Overall, specific occupations were mentioned

by about one-half of the 1092 respondents, with approximately one-quarter

naming a general field, and slightly less than one-tenth mentioning both an

occupation and a field. Slightly more than one out of ten}fespondents men—b

tioned neither an occupation nor a. field at the time they called the Segvice.
Counselo;s recorded the first two occupations mentioned by the client.

However, a comparison of the distributions of first- and second-mentioned

occupations revealed virtually no differences on the dimensions of field

and level. Therefore, the results to be presented below are based solely .

on the first occuoation,mentionea.

‘The occupations mentioned by clients were categorized by occupational

level and field (using a modified version of the Roe System), as well as by
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the Occupational Census Code used in the 1970 Census. The classification
systems are summarized in the table below and are presented in detail in

Appendix C.

Occupational Level Occupational Field

(Roe System) (Roe System) Occupational Census Code
Professional Service Professional, Technical & Kindred
Skilled Business Contact ‘ Managers & Administrators
Semi-Skilled Business Organization Sales Workers
Unskilled Technology , Clerical & Kindred

Outdoor ‘ Craftsmen & Kindred
Science Operatives
General Culture . Transport Equipment Operatives
Arts, Entertainment, Laborers
& Recreation Farmers & Farm Managers

Service Workers
Private Household Workers

The use of the Roe Occupational System presented some minor coding pro-

blems, since a few occupations are in more than one field or skill level,

When occupations bf this naf;;;ﬂ;ere repgfiéd and there was no other clarify-
ing information, they'Qere not cafegorized by field. When an occupation was
identified and it could be assigned to more thaﬁ one level, the lower occupa-
tional level code wés assigned. Occupations were identified and coded by
level for 59%Iand by ficld for 68% of the 1137 clients. The results regard-
ing level and field are summarized in the table on the following page.

In terms of the skill level of initial career objectives, the recults
indicuate that slightly over one~third (35.2%) of the respsndents\mentioned
occupatioﬁs at the semi-skilled level, féllowed by 29.1% who identified pro-
fessional level occupations. About one in five (21.5%) clients mentioned
skilled occupations, with 14.37% citing unskilled occupations as their ini—‘

tial preference.
3.25
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Level and Field of

Initial Career Objectives Number of Percentage of
(Roe System) ' Respondents Respondents
~Level: ,
Professional 195 29.1%
Skilled ' 144 ‘ 21.5
Semi-skilled 236 35.2
Unskilled 96 - 14.3
TOTAL 671 100.0%
Field:
Service 241 31.3%
Business Organization o 175 22.7
Arts, Entertainment and Recreation 102 o 13.2
Technology _ . 81 10.5
Science . ' 71 9.2
General Culture 65 8.4
Business Contact v 30 3.9
Outdoor _ 6 0.8
TOTAL 771 . . 100.0%

When initial career objectives are examined in terms of field, the re-

sults indicate that two broad fields -- Service and Business Organiz tion --
accounted for over one-half (54%) of the occupations mentioned by respond-
ents. Occupations in the field of Arts, Entertainment, and Recreation were
mentioned ny 13.2% of the clients, with 10.5% in the field of Tenhn01ogy and
9.2% in the Science field. The remainder (13.1%) of occupations cited as
initial career objectives were in the iields of General Culture (8.47%),
Business Contact (3.9%), and the Outdoors (less than 1%). o

The responses of well over one-half (58%) of tne clients were identi-

fied and categorized by the Occupational Census Code. These results are

presented in the table on the follow.ng page.
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" Occupational Census Code of Number of Percentage of

Client's Initial Career Objective Respondents . Respondents
Professional, Technical & Kindred 294 *44.8%
Managers & Administrators 15 2.3
Sales Workers : 17 2.6
Clerical & Kindred 124 18.9
Craftsmen & Kindred 62 9.5
Operatives 8 1.2
‘Transport Equipment Operatives 2 0.3
Laborers 5 0.8
Farmers and Farm Managers 1 0.2
Service Workers 128 19.5
Private Household Workers - -
TOTAL 656 ©-100%

Inspection of the table reveals that almost one-half (44 8%) of the
initial career objectives wzre in the Professional, Technical, and Kindred
area. Occupations in this area were mentioned far more frequently than in Véé
other‘areas. Service worke.= were mentioned by 19.5% of the respondents, ‘

and about the same percentage (18.9%) mentioned Clerical and Kindred workers.

About~one=tenth (975%) of “th& respondents‘mentioned occupations in the
Craftsman and Kindred area as their initial career objective. The remainder
(7.4%) cited occupations in the other seven occupational areas,

For those clients who were able to cite an occupational preference dur-
ing the initial interview, counselors asked several questions to ascertain

how much they knew about their initial.career objectives. These questions

were related to the nature of the work performed, education or training re-
quirements, and employment projections. Counselors then rated the clients'’
leVel\of knowledge as 'good'", "average'", or 'poor"™. The data regarding.the
level of clients' knowledge about their initial career objectiVes are sum-
marized in the table on the following page.
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Clients' Knowledge of Number of Percentage of

Initial Career Objective ' . Respondents Respondents
Good ’ 189 2977
Average . . . 283 44.4
Poor 165 25.9

TOTAL 637 . ~ 100.0%

PR

As indicated in“the Egbié above, just under one—half.(44.4%)_bf.the 
clients who identified an océupétion were raﬁed.as having‘anj"avé%aée".amouﬁt»
of knowledge of the occupation's dqties, training réquiremgnés,fand;employ;l
ment outlook. The level of knowledge was rated as "good" for 29.7% of ﬁhe‘

clients and as "poor" for 25.9%.

Another area of interest to Project staff was the relationship between
demographic characteristics of clients and the level and fields. represented by

their initial career objectives.mmihe specific question of interest was,

"Do. different kinds of clients initiallx identify occupét}pns‘at‘different
ckill levels and in different fields?" The table on the following page
summarizes the relationship between skill level of clients' initial caféer
objectiveé and ten dem&grﬁﬁﬁic variables.

Inspection of the table reveals that almost the same percentages of
women and men mentioned initial Qafeer objectives at the seﬁifskilled (35%
and 36%) and unskilled (15% and 14%) occupatlonal skill levels. Wﬁile a
greater percentage of women than men mentioned career objectives at the -
professional level (317 compared to 257%), men were slightly more likely
Ehan women to mention skilledhpccupations (26% comparéd to 20%).
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INITIAL CAREER OBJECTIVES (LEVEL) '
BY SELECTED DEMOGRAPHIC CHARACTERISTICS

Demographic .
Characteristics
(Total)
SEX Female . 31 20 35 15 100 512
Male 25 26 36 14 100 159
RACE White . 29 21~ 36 14 100 621
" Black 28 28 21 24 100 . 29
Ot;her 39 17 33 11 100 18
AGE 16-24 Years 25 23 38 14 100 S 276
25-39 Years ' 37 21 31 12 107 293
40 & Over 8- 40 21 100 109
EDUCATIGN . : ) , .
Less thau digh School ‘14 15 50 22 100 111
High School Only: 20 25 40 16 100 327
More than High School 49 20 22 9 100 232
YEARS SINCE COMPLETED SCHOOL : . : )
1 Year or Less 33 21 35 12 100 - 136
2-5 Years : 30 24 33 13 100 181
6-15 Years 32 21 33 - 14 100 224
Over 15 Years . 16 20 44 21 100 122
TOTAL FAMILY INCOME
Under $5,000 - ' 23 23 37 17 100 198
$5~10,000 ) 28 17 39 .16 100 209
$10-15,000 o 30 22 37 12 100 152
—~~0ver«—$~l_~5',‘000 48 27 19 ‘6 100 81
MARITAL STATUS . ) ’
-Married ~32 20 36 12 100 347
' Widowed, Separated, Divorced 24 23 35 18 ° 100 106
Never Married ' 27 24 34 16 100 217
NUMBER OF CHILDREN UNDER 6 YEARS
None L 26 22 37 16 ~100 449
_ Scwe 36 21 32 10 100 222
YEARS SINCE LAST FULL-TIME JOB
1 Year of Less ' 36 22 37 . 15 100 327
2-5 Years 26 25 32 17 100 126
6-15 Years 43 17 32 8 100 109
Over 15 Years 24 15 38 24 100 34
Never Worked Full-Time 31 19 37 13 100 - 70
YEARS AT LAST FULL-TIME JOB
-1 Year of lLess 31 20 36 13 100 338
2 Years 29 27 32 12 100 114
3 or More Years 26 21 34 19 100 140

Note: Percentages do not always total exaciiy due to rounding error.
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Although the number of black clients in this analysis is quite small,
the results indicate no difference tetween white and black clients in the
frequency with which initial career objectives were at the professional
level (29% and 28%, respectively). However, blacks were more likely than
. whites to name skilled occupations (28% compared to 21%) and unékilled
occupations (247 compared to 14%) as their initial career,objectives. Occu=-
pations at the semi-skilled level were mentioned by a greater pefcentage:of’
whites than blacks (36% compared to 21%). | N

The level of initial career objectives appears to be related to age.
Over one—third (37%) of the clients in the 25-39 age category mentioned
professional level occupations (compared to 25% of clients 16fz4‘years “i
age and 197 of clients nho were_&O years or older). On the other hand,
clients in.the 25~39 year group were less likely to name occupations at
the semi—skilled level (31%, compared with-38% and 40% for other age groups) .
Clients who were 40 years or older mentioned unskilled occupations more

often (21%) than clients in the two younger age categories (12% and 14%).

Career aspirations at entry seem highly related to educational leﬁel.
About seven out of ten (72/) clients with less than a high school education
named semi—skilled (50%) or unskilled (224) initial career objectives at h
entry, with 56% of the high school graduates mentioning semifskilled (40%)
or unskilled (16%) occupations. Although it is low compared to clients in
the;other two education categories, a surprisingly large number (312) of
those clients with some college experience cited occupations at the semil-
skilled (22%) and unskilled (9%) levals. Conversely, professional level
careers were cited with increasing frequency as education increased: 14%
of those with less than a high school education, 20% of those who gradnated
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from high school only, and 49% of those with more than a high school education
citedvprofessional level jobs. Initial career aspirations at the skilled levéi
were expressed by a somewhat higher percentage of high school graduates (25%)
1than of those cl}ents with less than high school (15%) and those‘with college
experience (20%). | ’

The number of years since completing school was ééhéfally not related to
expectations from cdunseling, with the exception of clients who had been out
of school for more than 15 years: a much smaller percentage of  them mentioﬁed
occupations at the professional level thén was the case with Sther groups
(16%, compared with 33%, 3C%, and 32%). However, a larger percentage of.them
mentioned occupatigns at the semi—skilled level (44%, compared to 35%, 33/, and
,33/) and unskillédrievel (21%, compared to 12%, 13%, and 14%).

As might be expected, the higher the total family income (TFI), the more
likely it was for higb-r skill level jobs to be stated as initial career objec- '
tives. Nearly one-half (48%) of the clients with a TFIlof more than $15,000

)

named professional level jobs, compared to 30% in the $10~-$15,000 group, 28%

in the $5-$10,000 group, and 23% in the under $5 000 group. »The pattern was
reversed for semi~skilled and unskilled career objecLives' ‘clientsbwith a TFL
-of more than $15, 000 per ;;;; were much less likely than clients in the lower
income categories to mention semi-skilled (19%, compared to*37A, 397, and 37%),
and unskilled occupations (6%, compared to l/A, 16%, and 12%). Interéstingiy,
clients in the $10-$15,000 group were very similar to clients in the two lower
income’ groups in the frequency with which skilled, semi~skilled, and unskilled
occupati@ns were mentioned as initial career objectives.

Skﬁll level of Initial career objectives was slightly related to marital
statu~ a;d the presence of preschoolers in the home. A slightly higher
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percentage of married clients than clients in the other two groups mentioned
professional level career objectives (32%, compared to 247 and 27%) « Further,
rclients with at least one preschooler at home were more likely to express
4fprofessional level career objectives than were those with no preschool 2
children (36% compared to 26%). On the other hand, a slightly higher percent-_u
age of clients with no preschoolers expressed objectives at the semi-skilled

(37%) and unskilled (16%) levels than those with preschoolers (32% and 10% for
the two.levels).

In terms of initial career objectives and absence from the_labor force,
clients who had been out of the full~time labor force for six to fifteen

years‘were somewhat different from all other groups. They were more likelyixiiu
(43%) to name professional level occupations than clients in the four other o
groups (26%, 26%, 24%, and 31%) and Less likely (8%) to name unskilled |
occupations than clients in the other groups (15%, 17%, 247%, and 13%).

In terms of tenure at last full-time job, clients who worked three or
:“more years at their last full time JOb were slightly less likely (26/) to
cite professional level occupations than those clients who Worked two - years
or less (297% and 3l/), and somewhat more likely (19%) to indicate unskilled
career objectives than cilents in the other two groups (lZA and 13%)..

The table on the following page summarizes the relationship between
demographic variables and the fields represented by the initial career objec—
tives of clients. For purposes of this analysis, the eight fields of the
Roe system have been regrouped into five: Business Contact and Business
Organization have been combined into one category; Technology and Science
have been combined, and General Culture has been combined with Arts,

Entertainment, and Recreation.
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INITIAL CAREER OBJECTIVES (FIELD)
BY SELECTED DEMOGRAPHIC CHARACTERISTICS

,'b\/
Demographic &’o"
Characteristics
(Total) 771
SEX Female 36 30 12 21 1 100 584
Male 18 15 43 23 2 100 187
RACE White 31 26 20 22 1 100 712
Black 31 29 14 26 0 100 35
Other " - 42 26 11 21 0 100 13
AGE . 16-24 Years : 32 21° 20 . 27 1 100 306
25-39 Years . 33 23 24 20 1 100 339
40 & Over i 25 50 10 15 0 100 124
EDUCATION _
Less than High School 35 30 19 17 0 100 119
High School Only 31 31 22 15 1 100 372
More than High School 30 20 17 32 1 100 279
YEARS SINCE COMPLETED SCHOOL :
: 1 Year or Less 30 18 21 29 2 100 154
2-5 Yedrs 31 22 23 23 1 100 220
6-15 Years 35 24 21 19 1 100 245
Over 15 Years 25 46 12 17 0 100 144
TOTAL FAMILY INCOME
Under $5,000 . 34 25 20 20 2 109 232
- $5-10,000 - - ‘ 132 29 18 20 "0 100- 238
$10-15,000 27 29 21 23 0 100 168
Over $15,000 27 22 23 27 1 100 96
MARITAL STATUS
Married ) 32 28 17 21 1 100 385
Widowed, Separated, Divorced 31 37 17 15 0 100 131
Never Married 30 19 25 26 1 100 254
NUMBER OF CHILDREN UNDER 6 YEARS ' .
None ) 28 27 21 23 1 100 521
Some 37 25 18 19 1 -100 250
YEARS SINCE LAST FULL-TIME JOB .
1 Year or Less : 0 25 22 22 1 100 387
2-5 Years 31 31 18 20 0 . 100 139
6-15 Years 32 25 16 25 2 100 126
Over 15 Years 34 44 10 12 0 100 41
Never Worked Full-Time 39 19 20 20 1 100 74
YEARS AT LAST FULL~TIME JOB : : .
1 Year or Less q 30 25 19 25 1 100 402
2 Years S - 32 28 25 is5 0 100 126
0 100 159

3 or More Years 31 33 17 19

Note: Percentages do not alw'ays‘ total exactly due to rounding error.
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In terms of the relationship between sex and the filelds represented by
clients' initial career objectiﬁes, the resuits seem to reflect general
patterns of male. and female participation in the 1abdr force. Women were
twlce as likely as men to identify occupations in Service (36% compared to
'18%) and Business (30% compared to 15%) fields, with menhgnch nore likely
than women to mention initiai career aspirations in the field of Science and
Technology (43% compared to 12%);
by clients' initial career objectives. Apprqximately the. same percentages
of black and white clients'cited occupations in the various career fields,
with a slight tendency for a higher percentage of white clients to name

occupations in the Technology and Science field (20% compared to 14%).

The career fields did vary somewhat in terms of age, with the most
noticeable difference occurring for clients who were 40 years of age or
older. Compared to clients in the two ycunger age categories, clients in
the older age group were more likely to mention occupational objectives in
the Business field (50%, compared with 21% and 23%) and were less 11ke1y to

cite occupations.in the Technology and Scilence field (10%, compared to 207

and 24%), the Service field (25%, compared to 327% and 33%), and the General
Culture and Arts field (15%, compared to 27% and 20%).

In terms of education, the results indicate that clients with less than h
a high school education and high school graduates were similarly distributed
across the varieus fields. Those'who had more than a high schooi education,
however, were somewhat different from clients at the two lower education
levels. Clients with some college experilence were less likely to mention
occupations in the Business field (20%, compared with 30% and 31%) and more

likely to identify occupaticns in the General Culture and Arts field (327%,
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Some interesting.trends are observed when initial career objectives are
examined in terms of the time clients had been out of school., In general,
the longer people had been out of school, the more likely they were to be
interested in the Business field (f}bm 187 of those out of school less than

Aoné year to 467 of those who had completed -school over .15 years . ago):. Con-
versely, thc more recent the departure from school, the more 1ikely éiients
were to name occupations in the Culturé and the Arts field (from 29% of thdse
who left school within one year prior to thelr calling the Servicéw;; 17% of
those who completed séhool over 15 years ago). In addition, compared to the

three other groups, clients who completad school more than 15 years ago were -

less likely to mentlon career objectives in the Service (25%, compared to 30%,

31%, and 35%) and Technology and Science field (12%, compared to 21%, 237,
and 21%). |

The kinds of fields represented by clients' initial career objectives do
not appeszr to be substantially related to income ievgl, with the exception of
a tendency for clients in the two higher_iqcome‘groups;to be less 1npgresﬁed;;;;f
(27% and 27%) in the Servicg field than clients in the two lower incore ggggp$. 
(34% and 32%). There was also a tendency for clients in the highest income -
group to be less interested in the.Businesé fiela thaﬁ clients in ;hé three
1dWer income groups (22%,-comparéd to 25%, 29%, aﬁd 29%),vand more interested

in Culture and the Arts.(27Z, compared to 20%, 20%, and 23%).

In terms of marital status and occupational field, clients who had never -

been married were less likely to express interest in the Business field than '
@ene clients in the other categories (19%, compared to 28% of the married
'clients, and 37% of the widowed; separated, or divorced clients). On the

other hand, clients who had never been married were somewhat more likely than
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clients in the other two categories to mention career objectives in the
Technology and Science field (25%, compared to 17% and 17%), and the quture
and Arts field (26%, compared to 21% and 15%).

The presence or absence of preschoolers in the home did not appear to
be related to career field, with the .exception of a tendency for a higher
percentage of clienté with one or mdre preschoolers in the home to mention
initial career aspirations in the Service field (37% compared to 28%).

The 1ength of time out of the full-=time labor force shéwed several rela-
tionships to career field, with a higher‘percentage of those who had been out
of the full-time labor force fof more than 15 years showing interest in the
Business field (447, compared to 31z.and 257). They were less likely to men-
tion interest in the Culture and the Arts field (122) and the'Technology and
Science field (10%) than clients in the other groups (20% to 25% and.18% to
16%, respectively). .

In terms of the final relationship presented in the table, clienfs who
. had worked less than one iear ;t their last full-time job wére'more likely
than client; in the other two groups to méntion occupations Iin the Genéral
Culture and the Arts field (25%, compared ‘to 15% and 19%). In additaion,
there was ; tendency'for occupations in the Business.field to be mentioned
more frequently by clients who had worked threevor'more years at their last
full-time job (33%, compared to 25% and 28%).

An examination of clients' initial career objectives over three quar-
terly periodé (June 1974 to February 1975) revealed minor or no variation
over time in the frequency with which ?ariﬁus occupational levels, fields,

and areas were identified by clients.
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What Were Clients' Initial Thoughts
About Further Education or Training?

.
R

‘As with thelr ¥nitial career objectives, adults entered counseling with
a variety of reactions to the prospect of further education or training.
' Because of the importance of this area, clients were asked a series of ques-—
tions about the nature and extent of their commitment to pursue education
or training. Counselors asked them about their willingness to engage in
education or training, when they could begin, thelr preferences for full-
time or part-time study, and How long they were willing to go to school.
Thelr responses are summarized in, the table on the following page.
Overall,”the results indicate that most clients were willing to engage
in gsome form of education or training (65.1% of respondents), were ready to
' begin as soon as possible (66.9%), and were prepared to go as long as neces-
sary in ofder to achieve their objectives (67.7%). Part-time and full-time
. study were each preferred by about three out of ten clients‘(BB.SZ and
29.8%), with a similar percentage (25.8%) expfessing no preference.
Further, even though most clients were willing to pursue further educa-
tion, about one-fifth (21 8%) said they weren't sure, and one—tenth (12.3%)
sald they weren't w1lling even to con°ider the possibility. In additionm,
although a large majority said they were able to begin their education or
training as soon as poésible,.a significant mincrity (24.9%) said they would
have to wait 4-12 months befor> enrolling. ¥Finally, even though most clients
sald they were willing to go to school as long as necessary, about one—tenth ﬁ;f
(10.7%) said they could only go from 4 to 12 months, with a similar percentage
(12.4%) indicating they could attend a maximum of two years. | | .
An analysis -was also made of the rel;zzgashiﬁ between demographic char-

acteristics of clients and their wfllingness to engage in edhcation or train-
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Number of Percentage of

Respondents Respondents
Willingness to Engage in ETR?
Willing . 694 65.1%
Not Sure ' 232 21.8
Not Considered 9 0.8
Not Willing 121 12.3
TOTAL 1066 100%
When Able to Start?
As Soon as Possible 595 66.9%
Within 3 months , 58 6.5
In 4 months to 1 year 221 24.9
In 2 years or more 6 0.7
Other - 9 1.0
TOTAL 889 100%
Attendance Preferences _
Part-time ' 302 . 33.5%
Full-time . 269 29.8
Part- or Full-tim : 269 ' 29.8
Evening only . 55 6.1
Other 7 0.8
TOTAL 902 100%
Duration of Commitment
As long as necessary 574 67.7%
3 months or less 24 2.8
4 months to 1 year 91 10.7
2 years 105 12.4
3 or more years , 27 3.2
Other 27 3.2
" TOTAL 848 100%

ing. The table on the following page summarizes data relevant to the ques-
tion, "Do different kinds of clients vary in their willingness to pursue
further education or training?" 8H . '
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WILLINGNESS TO ENGAGE IN EDUCATION OR TRAINING
BY SELECTED DEMOGRAPHIC CHARACTERISTICS

Y
>
Demographic «
Characteristics
(Total) 1066
SEX  Female " 64 24 13 100 801
Male : 69 20 11 100 . 265
RACE White 65 23 13 100 987
Black . 73 18 9 106 - 45
Other 75 18 7 100 28
AGE 16-24 Years 69 21 10 100 416
25-39 Years 67 22 12 100 478
40 & Over 51 29 20 100 170
EDUCATION
Less than High School 76 21 . 3 100 169
High School Only 71 23 6 100 499
More than High School . 52 23 24 100 397
YEARS SINCE COMPLETED SCHOOL
1 Year or Less 60 21 19 100 209
2~5 Yedrs 69 20 10 100 30L
6-15 Years 70 22 9 100 345
Over 15 Years 57 . 42 2 100 199
TOTAL FAMILY INCOME :
Under $5,000 66 21 13 100 323
$5-10,000 ' 68 21 . 10 100 .331
$10-15,000 63 25 13 100 228
Over $15,000 55 27 18 100 128
MARITAL STATUS :
Married 64 23 13 100 548
Widowed, Separated, Divorced 67 23 9 100 172
Never Married ) 66 21 13 100 345
NUMBER OF CHILDREN UNDER 6 YEARS - '
None 62 24 14 100 714
__Some 72 20 8 - 100 352
YEARS SINCE LAST FULL-TIME JOB -
1 Year or Less 65 22 13 100 51R
2-5 70 21 9 100 195
6-~15 Years . 63 23 14 100 174
Over 15 Years . 51 34 15 100 50
~Never Worked Full-Time ) 68 21 11 100 11%
. . . (/
YEARS AT LAST FULL-TIME JOB
-1 Year or Less 65 23 12 - 100 545
%) 2 Years 65 125 10 100 166
R 3 or More Years B 63 21. 16 100 - 228
Note: Percentages do not always total exaétly d ‘. rounding error.
Co R B 3.39
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Inspection of the table reveals that there are minor differences between
men and women Iin the extent to which they indicated a willingness to go to
school. In terms of race, however, black clients were somewhat more Willing
to aitend school than were whites (73%, compared to 65%). |

Educational commitment also seemed related to age. Older clients (age
40 and above) were less willing to engage in education and training than
were clients in the two younger age gro. . 1%, compared to 697 and 67%) . |
Similarly, older ciients were twice as likely to say they were unwilling to g
go to school as were younger clients (20%, cqmpaged to 16% and 12%).

Not unexpectedly, ETR willingness was related to the number of years
since completing school: those clients who had been out of school for over
15 years were almost twice as likely (42%) to be uncertain about pursuing
further education or training as clients in the éther ﬁhree groups (217,

20%, and 22%). They were also less 1ike1§ (57%) than other gzroups (607%,
69%, 70%) to say they were willing to go to school. However, the longer
clients had been out of school, the 1esé likely they were to say they:were
not willing to go back (from 19% of those who éompleted school within one
year of calling the Service to 2% of those leaving school over 15 years ago).

Total family income did not appear to be related to educational commit-
ment, except for the fact that those who had annual incomes over $15,000
were slightly less (55%)'willing to pursue furtﬁér:education than clients in
the other income categories (664, 68%, and 63%), and slightly more (18%)
unwilling to go to school (compared to 13%, 104, and 13%).

Whiie_marital status appeared to be unrelated to educational commitment,
the presence or absence of preschool children in'the home was: a gréater
pefcentage (72%) of clients with éne or more preschoolers were willing to
' go to school than those with no preschool chiiriren (62%Z). A slightly higher
&7 |
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percentage of clients with no preschoolers expressed uncertain#g%124%) or
unwillingness (14%) to go back to school (compared to 20% and 8%, respec-
tively, for clients with preschoolers).

While the number of years clients worked at their last full-time jobs
was unrelated to ETR willingness, the number of years since their last
full-time job seemed to be substantially related to ETR willingness. When
contrasted with clients in the other four groups, clientg who had last worked
full-time over 15 years prior to calling the Service were much less willing
(Sl%) to pursue further education or tréining (compared to 65%, 70%, 63%,
and 68%), and much more uncertain about whether or not‘té‘éet more 'school~
ir . (34%, compared to 22%, 21%, 23%, and 21%).. In terms of ETR willingness,
clients who had never worked full-time were similar to clients who had
worked from one to fifteen years ago and dissimilar to clienté who had

worked full-time more than fifteen years ago.

What. Were the Occupational Experiences of Clients?

As mentioned earlier, about one-half of the clientsvhad Worked full~
timé wifhiﬁ’one year prior to their calling thgﬁﬁg;y;pe, about four in teﬁ
had worked 2-15 years prior to their calling;;ahd about one-téﬁﬁh”ﬁad never
worked full-time. 1In orde~ to learn more about the nature of clients' occu-
pational experiences during the initial interview, counselors asked clienﬁsn
several additional questions, including the total number of years worked
-(whether part- or fgll-time)_and_the nature and‘extent of the clients'! usual
occupation and most recent work experience.

.The table on the following page summarizes data.regarding the total
number of years wofked by clieﬁts. |
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Number of Percentage of

Total Time Worked Regpondents Respondents

Never Worked ' 46 4,9%

One year or less 172 18.4

Two years : 143 15.3

Three years 134 14.4

Four years : 99 10.6

Five years 77 8.3

Six-Fifteen years 218 - 23.4

Over Fifteen years . _44 4.7
TOTAL 933 ‘ 100 %

Inspection of the table reveals that clients with six to fifteén vears
of experience in the labor force accounted for almost one-~quarter (23.4%)
of the respondents, while people whé had worked for one year or less accbunted.
.v. almost one-fifth (18.4%). The least frequent categories aisc occurred
at opposite ends of the spectrum. About one in twenty (4.9%) clients never-
worked at all (as contrastéd wifh one in ten who never worked full-time),
with a similar percentage (4.7%) reporting a total or more than 15 ?earé of
work. Respondents who spent 2-5 years in the labor force accounted for ébqut
one-half (48.6%) of the respondents, with about the same percentages working
two or three years (15.3% and 14.4%, respectively) and four or five years
(10.6% and 8.3%, respectively).
In addition to the number of years in the labor force, clients were
asked to describe their most recent work experience and to idéntify Qhat
’they considered to be their usual occupation.. |
Using tﬁe océupational clas;ification systems described earlier, the

table on the followlng page summarizes the most recent work experience and
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the usual occupations of clients in terms of level, field, and occupational

census code.

LEVEL, FIELD, AND OCCUPATIONAL CENSUS CODE FOR CLIENTS'
MOST RECENT WORK FXPERIENCE AND USUAL OCCUPATION

MOST RECENT WORK EXPERIENCE USUAL OCCUPATION'
Number of Percentage of Number of Percentage of
Respondents - Respondents Respondents Respondents
LEVEL (Roe System)
Professional 112 12.2% 103 18.6%
Skilled 65 7.1 3 7.7
Semi-Skilled 204 22.3 159 28.6
Unskilled - 535 58.4 250 45,0
TOTAL 916 100.0% ' 355 100.0%
FIELD (Roe System)
Service 182 19.9% 106 19.4%
Business Contact 75 8.2 30 5.5
Business Organization . 305 33.3 202 37.1
Technology o 217 23.7 103 18.9
Outdoor 9 1.0 5 0.9
Science 13 1.4 12 2,2
General Culture 90 9.8 66 12.1
Arts, Entertainment, 25 2.7 21 3.9
Recreation —
TOTAL 916 100.0% 545 ' 100.07%

OCCUPATIONAL CENSUS CODE

Professional, Technical

and Kindred L 150 16.0% 131 23.2%
Managers & Administrators 28 3.0 19 3.4
.Sales Workers 76 8.1 33 5.8
Clerical and Kindred " 297 3.6 188 33.3

. Craftsmen and Kindred 55 5.9 - 37 6.5
' Operatives - 127 13.5 51 9.0
Tran. Equip. Operatives 13 1.4 2 0.4

' Laborers 29 3.1 ~ 19 3.4
Fariners & Farm Managers 1 - 0.1 0 0.0
Servics Workers 153 16.3 83 14,7
Private-Hsld. Workers - 10 1.1 2 0.4
TOTAL 939 100.0% : 565 100.0%




Overall, many mor~ clients (about eight:out of ten) provided informa-
tion about theilr most recent work experience than éheir usual occupations
(about one-half). However, inspectioh of fhg table indicates a similar dis-
tribution by skill level, field, and Occupational Census Code‘for the two
oécupationai experience variables was falrly similar.

In general, qbg:rgsults suggest a tendency for clients to report usual
occupations at levels somewhat higher than theilr most recent work experi-
ence. For example, proféssional and semi-skilled occupations accounted for
the most recent work experience of, respectively, 12.27% and 22.3% of the |
respondents; however, these same two levels accounted for 18.6% and 28.6% of
the respondents' usual occupations. Similarly,lwhile 58.4% of the clients'
most.recent work experilence was cod;dwét the unskilled level, only 45.0% of
their usual occupations were at this level. Whether consideripg most recent

" work experience or usual occupation, the results indicate that/the occupa-
tional experiences of the clients were primarily at the unskilled level
(58.4% and 45.0%, respectively).

Whiie tﬁeif occupational experiences were, for the most part, semi-
skilled and unskilléd, their career aspirations were much less likely to be
in these two categories. Results described earliér in the discussion of
initial career objectives (page 3.26) indicated that 14.3%Z of the clients
identified unskilled and 35.2% identified semi-skilled occupations as their
career objectives at entry iﬁto the Service. .These éercentages are sub-
gstantially lower than those presented for most recent work experience and
usual occupation, as the chart on the fqllowing page graphically.illustrates.
This tendency to set future objectives at a higher level than past experience

. is also apparent at the professional and .skilled 1eveis. While only 7.17%

of'the most recent work experience and 7.7% oi the usual occupations of clients

Lt 9 1
3.44




100 DMost Recent Work

gg N Usual Occupation -

70 | Initial Career
60 R Objective

50
40
30
20
10

Unskill 4

Profes- Skilled
sional

B8killed

were at the skilled level, over one~fifth (21.5%) of the career objectives
they mentioned initially were at the skilled level. The'cqrresponding data
for professional level occupations, also illustrated on the chart above,
shows the same trend: most recent work experience (12.2%): usual occupetion
(18.6%); and initial career objective (29.1%).

As presented in the earlier table (page 3.43), the most recent work
experience and usual occupatiéns of clients were also categorized by Roe
field and Occupational Census Code. As with skill level, although many
more clients provided information about most recént work experience than
about usual_pccupation, the distributions across.both fields and Occupational
Census Codes are Verffsimilar. Once again, there is a tendency for usual .
occUpagioné”fo.present clients.in a more positive way. For example, while
16.0% of the ciients' most recent work experience was coded at the Profes-
sional, Technical, and kindred level, almost onz-fourth (23.2%) of the usual

occupations were so categorized.

~
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The more interesting contrast is not, however, between most recent work
experience and usual occupation. Rather, it is between these two indicators
of occupational experience and the occupations aspired to by clients, as re-

flected in their initial career objectives. The table below presents this

comparison.
MOST RECENT USUAL - INITIAL
C WORK EXPERIENCE OCCUPATION CAREER OBJECTIVE

FIELD (Roe System) - (N=_916) (N= 345) (N=_771)
Service 19.9% 19.4% - 31.3%
Business Contact 8.2 5.5 22.7
Business Organization 33.3 37.1 13.2
Technology : 23.7 18.9 10.5
Outdoor 1.0 0.9 9,2
Science’ 1.4 2.2 8.4
General Culture 9.8 12.1 -+ 3.9
Arts, Entertainment, 2.7 3.9 0.8

Recreation ; , -
TOTAL 100.0% 100.0% 100.0%

OCCUPATYIONAL CENSUS CODE (N= 939) (N=_565) (N= 656)

Professional, Technical

and Kindred 16.0% 23.2% 44,8%
Managers & Administrators 3.0 3.4 2.3
Sales Workers 8.1 5.8 2.6
Clerical and Kindred 31.6 33.3 18.9
Craftsmen and Kindred 5.9 6.5 9.5
Operatives 13,5 9.0 1.2
Tran.Equip.Operatives 1.4 0.4 0.3
—--L.aborers 3.1 3.4 0.8
Farmers & Farm Managers 0.1 0.0 i 0.2
Service Workers 16.3 14.7 19.5
Private Hsld. Workers 1.1 0.4 0.0
TOTAL . 100.0% 100.0% 100, 0%

As with skill level, discussed earlier, the table reveals some Iinter-

esting differences in the.three distributions. In terms of the fields of
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the Roe system, there is a tendency for occupations in the Service (31.3%)
and Business Contact (22.7%)_fie1ds to be mentioned much more frequently as
initial career objectives (where clients would like to be) than as indica-
tors of occupational experience (19.9% and 19.4% for Service occupations;
8.2% dnd 5.5% for Business Contact occupations). Further, while one~third
(33.3% and 37.1%) of the occupational exp: iences were in the Business
Contact field, only 13.27% of the clients mentioned initial career objectives
in this field. Likewise,vthe initial career objectives of clients were
somewhat less like., than occupational experiences to be in the fields of
Technology (10.5%, compared to 23.72";nd 18.9%) and General Culture (3.9%,
compared to 9.8% anq‘12.1%). Finally, in contrast to prior work experience,
initialvcareer objectives included a.substantially higher percentage 6f
Outdoor (9.2%, compared to 1.0% and 0.9%) as well as Scilence (8.47%, compared
to 1.47 and 2.2%) occupations.

In terms of Occupational Census‘Code, a much higher percéntage of clients

mentioned occupations in the Professional, Technical, and Kindredféféa;as

initial career objectives (44.8%) than as. their most recent work‘.kperience
(16.0%) or their usual occupation (23.2%), Further, the objectives of clients
were less likely than their experiences to be in th; €lerical and Kindred
area (18.9%, compaved to 31.6% and 33.3%) and the Operatives area 1.2%,
compared to 13.3% and 9.0%).

As a supplenentary analysis, Project staff also»examined the relation-

ship between the skill.level of clients' usual occupations and f:ur deﬂo-

graphic chéractérisfics: sex, age, total family income, and ed: -.'oil.
The results of this analysis are summarized in the tablé s el Yollowing
page.
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USUAL OCC. ....ION (LEVEL)
BY SELECTED DEMOGRAPHIC CHARACTLRISTICS

- Demographic

Characteristics

{Total)

) ¢ _
Female 21 6 - 29 44 100 431
Male 9 14 28 49 100 124

AGE,
16-2% Years 5 8 19 68 100 168
25-39 Years 27 5 35 33 100 271

40 & Over 19 12 29 - 40 100 114

TOTAL FAMILY INCOME o
19 " 63 100 158

Under $5,000 11 7

$5-10,000 15 5 31 48 100 185

$10-15,.000 23 S 35 .34 7 100 119

Over $15,000 37 12 33 18 100 73
 EDUCATION

‘Less than High School 1 3 18 78 100. 73

High School Only 3 5 36 L 100 257

More than High School 42 12 24 22 100 224

Note: Percentéges do not always total exactly due to rounding error.

As reflected in previous analyses, about three-fourths of the usual
occupations of clients were at either the unskilled (45%) or the seﬁi—skilled
‘(29%) level, with about one-fifth (192) at the profeSéional-levei aﬁd slighti& g
 1ess than ome-tenth (8%) at the skilled level, | ”
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While the distribution by sex mirrors the total client population at
the semi-skilled and unskilled levels, it does not at the éwo higher skill
levels. While one-fifth (21%) of the usual occupations of female clients
were professional, only one-tenth (97%) of the males' usual occupatiqns were
coded at this level. Conversely, skilled oécupations accounted for a higher
percentage of men's usual occupations (14%, compared to 6% for women).

In ferms of age, a much higher percentage»of clients between.lG and 24
years had unskilled usual occupations than clients in the two older age
categdries (68%, compared to 33% and 407%). In fact, compared to older clients,

these younge: clients were much more likely to mention usual occupations at

tWoﬁthirds of the

;¥

the two lowest skill 1evéls. tWh#lé;slithif'morg ﬁﬁ
older clients had usual occupationé*&tifﬁe semi—skiiléggand unskilled level
(68% of the 25-39 group and 69% of th;;e 40 and overj, almost nine‘out of
ten (87%) clients in the 16-24 age group had semi-skilled and unsitilled
usual océupations. At the professional level, there was a tendeuncy for
those clients in the 25;39 group to be more frequently repreéentedv(27%,
compared to 3% and 19%), while mﬁre’élients 40 years and over had usual
occupations aﬁ the skilléd levei (12%, comparéd.to 8% and 5%).

As expected, there was a strong relationship between total family in-

come and skill level: the higher the skill level, the higher the total family
income; the lower the skill level, the lower the total family income. The
same strong relationshiop was true for skill level and educaﬁion: as skiil
level increased, edudational level incréésed; as skill level decreased, so
did the level of edycational attainment.

In addition, Project staff conducted a quarterly analysi;,.(June 1974

to February 1975), on the following occupatjional experience variables:
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level and field of usual occupation, Occupational Census Code of usual
occupation, and total number of years worked. With one exception, ¢his
 analysis revealed minor or no variation over time. The one exception |
was level of qual occupation, with results showing a higher percentage
6f clients with usual occupatigns at the semi~skilled level entering the
Service during the summer quarter (Junme to August) than the other tw?
quarters (35.2%,‘compared to 22,47 and 26.1%). In addition, during the
summer quartér, the proportion of clients reporting unskilled usual
occupations was just more than one in three (36.7%), compared to about

one out of two during the fall and winter quarters (52.8% and 50.0%,

respectively).

What Were the Educational and
Training Experiences of Clients?

As iIndicated in previous analyses, almost one~half (48%) of the clients
had a high school diploﬁa, about one—thifd (32%) had some college experience,
and the remaining 167% completed less than 12 years of education. In order .
to ob?ain additional information on the nature and extent of their educa-
tional experienceé; coﬁnéelors asked clients about their high school or
college programs, tﬁe degrees (i1f any) they had received, and any other
special training they had acquired.

The follqwing table summarizes data regarding the type of high school
and college programs that clients were enrolied in at their highest edﬁca—

tiunal level.
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High School or ‘ Number of Percentage of

College Program Respondents Respondents
High School 533 60.1%

' Commercial (170) (19.2)
Academic (155) (17.5)
General (132) - (14.9)
Vocational/Technical (19) (2.1)
High School Equivalency (56) (6.3)
Other High Schrol (1) (0.1)

College 351 39.6%
Liberal Arts & Sciences (238) (26.9)
Education ' (55) . (6.2)
Business (40) (4.5)
Technology Qa7 (1.9)
Other : (D (0.1)

TOTAL 884 100.0%

As indicated in the table, 60.1% of the respondents mentioned a high
school program, and 39.6% reported a college program., Four curricular back-
grounds -- three at the high school level and one at the college level —-
accounted for more than three-fourths (78.5%) of all respondents: 1liberal
arts and scilences programs at the college level (26.9%), the high school
commercial course (19.2%), the high school academic or college preparatory
program (17.5%), and the general course in high school (14.9%). The next
most frequently mentioned group of programs included high school equivalency
t6.3%), teacher education programs (6.2%), and college_business programs (4.5%).

Clients who had reported being enrolled in a college level program were
also asked about the highest degree, if any, they had attained. - Overall, two-
thirds of the clients with some college experience reported that they hadhl

acquired a degree. The data relevant to this question are summarized below.
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Highest College Number of Percentage of

Degree Attained Respondents Respondents
Associate Degree 21 : 9.0%
Bachelor's Degree . 178 76.4
Master's Degree - 23 9.9
Doctorate : 4 1.7
Other Degrees 7 3.0
TOTAL 233 100 %

As indicated above, over three-fourths (76.4%) of the clients who re-
ported attaining a degree had acquired a bachelor's degree, with about omne
in ten, respectively, reporting a master's degree (9.9%) or an assoclate

degree (9.0%).

In addition to their high school or college programs, clients were
asked to indicate any special training or courses they had completed. Over-
all, four out of ten clients (41%) reported that tﬁey had received special
training or completed additional courses. Clerical and Office-related
courses were mentioned most often (by about one~fifth of the respondents)
with slightly over one in ten respondents mentiqning other business-related

courses, vocational/technical courses, and health~-related courses.

"What Constraints Were Mentioned Initially By Clients?

In the discussion of clients' ‘expectations from counseling, presented
earlier, i1t was reported that slightly cver one-tenth (12.2%) of the clients
expressed the need for supportive services to help them resolve such con~

straints as the need for child care or financial aid. In order to identif:
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more clearly the nature and extent of career-related constraints, counselors
also asked clients to identify tﬁe specific obstacles that might prevent them
froﬁ making or implementing career decisions. When clients identified more
_than one constraint, thay were asked to indicate the one they considered
most important. Compared to the relativély small percentage (12.2%) who
originally expressed an expectation for supportive service assistance, more
than two~-thirds (65.9%) identified one or more constraints when the subject
was approached directly by counselors. The table below summarizes déta
regarding the constraints which clients considered most
The results presented in the table leave little doubt that, from the

clients' point of‘view, lack of money was the most important obstacle to the

iaplementation of career decisions, since over two-thirds (68.5%) of the

respondents identified finances as the most important constraint. The next

Most Important Number of Percentage of
Client Constraint Respondents *  Respondents
Finances 433 68.5%
Child Care 95 15.0
Health ' o 34 5.4
Spouse, Family 27 4.3
Transportation 22 3.5
Length of ETR 8 1.3
Other o 13 2.1

TOTAL 632 100%

most frequently mentioned constraint was the need for child care, identified by
15.0% of the respondents. A variety of other constraints were mentioned less
frequently, including health difficulties (5.4%), problems with spouse or family
(4.3%), and transportation-related éroblems (3.5%).

An examination of this variable over the three quarterly periods (June 1974

to February 1975) revealed minor or no variation over time in the frequency with

which various constraints were identified by clients.
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“

THE PROCESS OF COUNSELING

Introduction

As described earlier, the temporal staging model upon which the Pro-
ject's research andMégéluation activities was based included three stages
of data collection —- baseline, process, and outcome. The two preceding
sections, which described home-based callers and clients of the Career
Counseling Service, presented baseline data and answered a geries of
research questions specific to that stage. This section will focus on
the second stage of data collection -~ the process stage —- which was
concerned with the nature and extent of selected activities engaged in
by counselors and clients during the'cdurse of counseling.

The instrument used to collect data about the process of counseling
was thé Interview Record Form (often referred to as the process form),
which 1s described below and reproduced in Appendix B. The overall purj-ose
of the process form was to obtain data on selected aspécts of the career
counseling process, such as ﬁumber of Interviews, iasuesband occupétions
discussed, ;esource materlals used by counselors and éenﬁﬂgs clients, and
referrals made to local Institutions and agencies. As with all of the
Project's data collection instruments, the Interview Record Form was not

strictly a research instrument, but was also designed to meet the needs

of the counseling staff. It was completed by counselors after each

counseling interview and, after a review for completion and accuracy,

was coded by research staff. The completed forms were frequently used
101
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in supervisory sessions and, onwe processed by research staff, became part

part of the client's case recors.

... Inspection of the procéss form will reveal that it contained a number
of.items which required the counselor to either check an approprilate cate-
‘gory or provide a short, written response. Each item on the form was de-~
signed to provide information about important aspects of the counseling
process. The principle data items were as follows:

e The interview contact number (first, second, etc.)
e The interview length in minutes ("on~line" time)

e The length of time the counselor spent preparing for the inter-
view ("off-line'" time)

e The counseling issues addressed in the interview

issues related to clients' expectations from counseling
issues related to clients' initial career objectives
issues related to education and training

issues related to work experience

issues related to other life experiences

issues related to obstacles or constraints

e The occupations discussed during the interview
e The constraints or obstacles dis~ussed during the interview

e The resource materials used by the counselor and mailled to
the client :

e The educational institutions, training programs, and supportive
service agencies to which the client was referred

e The educational institutions, training prpgrams, and supportive
service agencies contacted by the client.

e The difficulties reported by the client in contacts with commun-
ity institutions, programs, or agenciles .

The data used to answer questions regarding the career counseling proJ
cess are based upon Interview Record Forms which were completed for each of
the counseling interviews for 115/ clients. The period of time duxing which

he data were collected vas May 1974 through March 1975. Using information

from the process torm, this section addresses the following major questions.

4.2
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‘o What Was the Average Number of Counseling Iﬁterviews?

What Was the Average "On-1line'" and "Off-1ine" Time?

» What Major Issues Were Identified and Addressed in Counseling?
What Occupations Were Discussed in Counseling?

What Obstacles or Constraints Were Discussed in Counseling?

How Were Career-Related Resource Materials Used in Career Counseling?

What Referrals Were Made to Local Educational and Training Resources?
o What Referrals Were Made to Local Supportive Services?

® What Was the Relationship Between Counseling Process Variables
and Clients' Demographic Characteristics?

The following section will present and discuss the results relating

to each of these major questions about the counseling process.
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~ What Wag the Average Number
. of Counseling Interviews?

A generic question of importance for any counseling service is related.
to the nature a.d extent of the interaction between the service and the
ciient. While the concept of service-client interaction -- the counseling
process -—- encompasses many variables, the most simple and obvious has to
do with the number of interactions between client and counselor.-

Data for 1157 clients counseled betweaen May 1974 and March 1975
indicate that the average number of counseling interviews is not atypicﬁl
of many programs or agencles providing career or personal counseling
services. The data supporting this conclusion are summarized in the

table below.

Number of Number of Percentage
Interviews Clients of Clients
One 218 18.8%
Two 271 23.4
Thr ze 227 19.6
Four 137 11.8 -
Five 93 8.0
six 68 5.9
Seven 39 3.4
Eight or more 104 9.0
TOTAL 1157 100.0%

Inspection of the chart above reveals that the average number of coun-
seling interviews per client was between three and four (Mean = 3.62), with

a range from one to nineteen interviews. The median number of interviews
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was three. The data indicate that almost two-thirds (62.8%) of the clients had
between two and five interviews. Of the remainder, about the same percent~

age had one interview (18.8%) as had six or more interviews (18.3%).

What Was the Average "On-line" and "Off-line" Time?

Closely related to the average number of counseling Interviews were
two additional time-related variables: the duration of‘eéch counseling
interview, and the amount of time spent by the counselor preparing for
each interview. Another way of expressing the former variable is the
""on~line" time of counseling interviews. The second variable requires a
brief explanation. It was based on the counselor's estimate of the time
that was taken to prepare for each counseling interview. In the context
of the Career Counseling Service, prepafatory activities included such
diverse actlvities as m#iling Project;developed materials to the client,
searching for'pamphlets nT briefs in thg Occupational Files, examining
material in the ReéBurce Center to answer a clignt's question, or talking
with a person in the community, such aé a repr;sentative of an educational
inétitution or a suppprtive service agency. The time spent by counselors
in supervisory sessions discussing a particular client was not recorded
as "off-line" time so as not to inflate artificially thg estimate of
preparation time. | |

The data relevant to the questioﬁ about duration of counseling

interviews 1s summarized in the table on the following page.
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Average Length Number of Percentage

of Interviews Clients of Clients
0- 5 Minutes 56 : 4.8%
6-~10 Minutes 84 | 7.3
11-~15 Minutes 216 18.7
16~20 Minutes 285 24.6
21~25 Minutes 225 19.4
26-30 Minutes : 132 11.4
31-~35 Minutes 70 : 6.1
36-40 Minutes 43 3.7
41~45 Minutes 27. 2.3
46+ Minutes 19 ' 1.6

TOTAL 1157 100.0%

Based on oVer 4000 interviews with 1157 clients, the average duretion
of co;n;eling interviews was slightly over 20 minutes (Mean = 21.2). Inspec-~
cion of the table above indicates that interviews which averaged from
16-20 minutes in length were the most frequent (24.6%), followed in turn by

interviews of 21-25 minutes (19.4%), 11-15 minutes (18.7%), and 26-30 min-

utes (11.4%). When these four interview length categories are combined, they

indicate that almost three-fourths (74.2%) of the interviews with olients
averaged between 11 and 30 minutes in lenéth. Slightly more than one in ten
(iZ.l%)(aVeraéed ten minutesvor less in length, most probabiy the brief in-~
formation~providing type of interview. The remainder (13.7%) averaged 31
minutes to more than one hour, undoubtedly reflecting more extensive examina~
tion of counseling issues by client and counselor. '

The average amount of time spent by counselors preparing for each coun~

seling interview is presented in the table on the following page.
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Average Length of Counselor Number of Percentage

Preparation Time per Incerview Clients _ of Clients
No Preparation 40 3.5%
1- 5 Minutes 97 8.4
6-10 Minutes 349 : 30.2

11-15 Minutes 436 37.7
16-20 Minutes 145 12.5
21-25 Minutes 47 4.1
26-30 Minutes ' 20 1.7
31-35 Minutes 9 0.8
36+ Minutes ) ' ) 14 1.2
TOTAL .1157 : 100.0%

Inspection of the table presented above reveals that the ~verage amount
of time counselors spent preparing for interviews with clieﬂzg w&s slightly
over ten minutes (Mean = 12.4) per interview. The data indicaté that for over
two-thirds of the clients, the preparation time was between an average of
6~10 minutes (30.2%) and 11~15 minutes (37.7%).

What Major- Issues Were Identified
and Addressed in Counseling?

As described in the Previous section on client characteristics, the
initial interview between counselor and client was composed of major sections

which.addressed the following areas of a client's life and career status:

9 Expectations from counseling

Career objectives

e Educational experience
o Previous ywork experience
o Career-related obstacles or constraints . _ o

® Volunteer and other life experiences
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Once the initial interview was completed, the task of the counselox....
and supervisor was to summarize this information in an attempt to deter-~
mine which‘career counseling procedures to use with clients. In order to
help counselors and supervisors process this complex information in an
éffic;ent and effective mﬁnner, Project staff formulated a ﬁumbér of spe-
cific questions to ask in relation to each major section of the initial
éounseling interview. Thé process of attempting to answer these questions
was referred to as the Issue Identification Process, since a negative
answer to any of the questions was tantamount to identifying‘an important
counseling issue. The questions of the Issue Identification Process are
presented on the following page.

Counselors indicated the specific issues that were addressed during
each counseling intervie& in a section of the Interview Record Form. This
section of the form was scanned frequently by.counSeling supervisbrs in
an attempt to get a grasp of common counseling themes. Project staff ex—
pected that, over the course of all interviews for a large number of clients,
these data woulé provide some'important‘clues to the frequency and impor-
tance of a variety of generic counseling issues in the specific context of
providing career counseling services by telephone to homé-based adults.

The table on page~4.l0 presents the totai number of clients with
whom counselors discussed each specific counseling issue at least once as
well as the percentage of clients whose counseling experience was charac-
terized by a discussion of each counseling issue.

Inspection of the table reveals, as might well be expected, that there
was substantial variation in the frequency with which the various coqnseling

issues were identified and discussed in career counseling. The most and least
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COUNSELING ISSUES

- Issues related to expectations from counseling:

e Are the Client's expectations from counseling clear?
® Are the client's expectations compatible with the nature and purposes
of the Career Counseling Service?
Issues related to initial career objectiv
e Are the client's long~ and short-rs: ver wojuectives clear?

o Has the client done some deliberate and iniormed thinking in identify-.
ing occupations or fields for consideration?

® Has the client considered his or her personal characteristic¢s and quali-
ties in selecting occupations or fields for consideration?

e Do occupations or fields being presently considered rélate well to the-
client s personal characteristics or qualities?

o Are the occupations being presently considered by the client what is
really wanted, versus what would be "settled for" in a career?

® Does the client have adequate knowledge about the occupations being
presently considered?

¢ Is-the client free from sex-stereotyped thinking in the selection of
occupational possibilities?
Issues related to past educational experience
and future education or training involvement:

e Has the client done some deliberate and informed thinking about
expected involvement in educational or training programs?

¢ Has the client adequately considered the meaning of past educational
exjperlence for future involvement in education or training?

¢ Does the client have adeouate information about the specific educa-
tional or training programs which relate to occupations being pre-
sently considered?
Issues related to work experience:

@ Do the occupations being presently considered represent an improvement
over previous jobs held by the client?

o Has the client adequately considered the meaning of previous work
experience for future occupations?
Issues related to volunteer activities and other life experiences:
¢ Has the client adequately considered the implications of volunteer or
other life experiences for future occupations?
Issues related to:constraints:

e Has the client adequately considered the meaning of (or defined the
problem in) each career-related constraint?

¢ Does the client have adequate knowledge of alternative resources or
courses of action available to resolve each constraint?
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Number of Ciients
Who Discussed Issue
At Least Once

Counseling Issues

Percentage of
Clients Who
Discussed Issues

Expectations:
- Expectations clear?
Expectations compatible with CCS?

Career Objectives:
Career objectives clear?

Deliberately ldentified potential
occupations?

Carefully considered personal
“characteristics? T

Occupations related to personal
qualities?

Occupations are really desired?
Adequate knowledge about occupations?
Free from sex-stereotyped
occupational thinking?
Edﬁcation Issues:

Deliberately considered ETR
involvement?

Related past experiences to future
ETR involvement?

Adequate knowledge of ETR?

Work Experience Issues:

Potential occupations represent
career improvement?

Considered meaning of past work
for future occupations?
Constraints:
Defined the problem?

Adequate information about resources?

Volun;eer-Other Experiences:

Considered career implications of
volunteer work?

Other

198

134

691

710

578

371
470
667

89

666

547
570

181

389

545
463

41

85

17.17
11.6

59.7

6-‘-.4

50.0%2"

32.1
40.6
57.2 B

. 7.7

57.6

47.3
49.3

15.6
33.6

47.1
40.0

3.5

7.3
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\
common counseling issues, discussed one or more times by clients and coun~
selors were related to the lack of deliberate or informed thinking in select-
ing poteatial occupations for consideration (61.4%) and the inadequate con-
sideration of the career-related implications of volunteer experience (3.5%).
In the area of expectations from counseling, the lack of clarity of
clients' expectations (i.e., the client wasnit sure about what was desired
;r expected from the Service) was agsed at least once with 17.1% of the
clients. Also within the area <7 exr ~atlons from counseling, the incom-
patibiiity of clients' expectations with the Counseling Service's capabili—
ties -(i.e., the client expected something the Service could not provide,
such as job placement, on-the;job training, or high school equivalency in-
struction) was discussed one or more times with 11.6% of the clients.
Another way of looking at the. results with regard to the clarity and com-.,
patibility of clients' expectations 1s that they were never identified as
a counseling issue for, respectively, 82.5% and 88.47% of the clients.
In the area of career objectives, the most frequently discussed issues
were related to the lack of deliberation used by clients in iden;ifying
potential occupations (discussed at least once by 61342 of the clients),

the lack of clarity of clients' career objectives (discussed at least once
b& 59.7%), inadequate information about the occupations thdt were being
considered (one or more times by 57.2%), and a tenuous relationship between
characteristics of the person and the occupation being considered (at 1ea$t
once by 50.0%): The issue least frequently iden;ified by counselors in

this area had to do with clients selecting poténtial occupations on the basis
+of excessive sex-stereotyped thinking (discussed at least once by‘7.7% of

all clients and approximately 10.0% of female clients).
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The three education-related issues (tke deliberate consideration of
future involvement in education and training, understanding the meaning of
past experilences for future involvemeat, and knowledge of local institu-
tions) were each discussed at least once by about one~half of the clients
and not discussed at all by the other half.

In the area of work experience, an important counseling issue had to
do with whether or not the occupations beiné considered reprecented an im-
provement over pre"' =~ i '« by the client. This was identified and
discussed as an issue (i.e., the potential occupations were not an improve-
ment over previous ones) at least once by only 15.6% of the clieﬁts. How-
ever, this must be contrasted with thg question in the career objectives
section which as#ed whether the client was identifying potential occupations
that were really desired or tﬁat would be "settled for" (using such reasons
as lack of time to invest in training or lack of confidence to attempt such
training). In this case, the results indicate that, at least once during
counseling, 40.6% o® whe clients were contemplating occupati, s they were

settling for rather -than those they wanted or desired.

In the area of comtraints, an inadequately defined or spac zied i -o-
blem was an issue at least once for about one-half of the clients (47.12°.
In addition, lack of information about the nature and availability of

supportive services was discussed at least once with 40,0% of the clients.

’
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What Occupations Were Discussed in Counseling?

Another question of relevance in a career counseling context is the
number and nature of occupations considerel »y clients during the process
. of counseling. The Interview Record Form contained a section for the coun-
selor to record the titles of occupatidﬁs discussed during each interview
with every client. If several occupations were:discussed,‘counselors were
instructed to record the names of the two principal ones examined during
the session.

‘Occupations were grouped into categories u51ng Roe's occupational classi—
vfication system, described in previou§ sections of this report. An explana— |
tion of the classification system and a listing of specific occupations.
compfising the fields and lavels appear in 4APpendix C. This classificati;n

gystem includes four levii® and eight occupational fields, as presented

below.
Lewels Fields
Professional Service
Skilled Business Contact
‘Semi-skilled Business Organization
Unskilled Technology
Outdoor
Science

General Culture
Arts, Entertainment, and Recreation

As mentiloned above, counseluwrs recorded only the two principal occupa-
tions discussed during each interview, regarsiless of the number of different

occupations that may actually heve been mentioned or examined. Consequently,
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it is impossible (as well as somewhat impractical) to know how mény differ-
ent occupations were actually discussed by counselors and theilr clieﬁts.
However, based on data from over 4000 counseling interviews, it 1s possible
to answer a number of questions of importance regarding thé nature and fre-
duency of occupations discussed.

One important and interesting question is related to the ffequency
with which various occupational levels (professional, skilled, semi-sgkilled,
and unskilled) were discussed in caréer counseling. The tablgﬁﬁelow pre-

'sents data relevant to this question.

Occupational Levels Number of Percentage of -

(Roe System) Times Discussed Times Discussed
Professional 879 29.0%
Skilled 558 18.4
Semi-gkilled 1062 35.1
Unskilled 530 17.5%

TOTAL 3029 100.0%

- Ingpection of the table reveals that over 3000 specific occupations
representing the four Roe fields were recorded by counselors as being
discussed with their 1157 clients. 'The results indicate that occupations
representing all four levels were examined frgquently in career counseling
with tiic home-based. Most frequently aiscussed were occupations at the
semi<gkilled level (35.1%), followed closely Ey those at the professional
level (29.0%). Skilled and unskilled occupations were examined aboﬁt the

same percentage of times (18.4% and 17.5%, respectively).
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Another question related to occupational level conce@rned the frequency
with which clients examined occupations at one or another level. Stated siﬁply,
the question may be posed as follows: 'Do clients tend to restrict them-
selves to considering only occupations at a single level?" The results, as

summarized in the table below, suggest a negative answer to this question.

Number of Clients 'Percentage of 1157
Occupational Level Discussing Level Clients Discussing
(Roe System) at Least Once Level at Least Once
Professional 510 ' : 44.17 :
Skilled - 374 , L3203 s e
Semi-skilled 639 55.2 .
Unskilled 338 29.2
TOTAL 1861 " °160.8%*

- *Does not total to 100% because clients considerzd
occupations at different levels during counseling.

The results bresented above indicate that well over one-half (55.2%)

of the clients discnssed occupations at the semi-skilled level at least once
during their experience in counseling, with slightly under one-half (44.1%)
discussing professional level occupations one-or more times dur¥ng counsel~
ing. Océupations at the skilled and unskilled level weré discussed at least
once by, respectively, 32.3% andA29.2%‘of the clients., Overail, then, these
results suggest that ¢lients did not tend to restrict themselves to the exa-
mination of occupations at only one level, but<oftén discussed mccupations

. at different occupational levels during their experience in counseling.

Another question of iInterest concerns the relative frequency with
twhich'various:u:cupationél fieids (e.g., Service, Business, Science, etc.)

were examined ‘by counselors and their home~based clients during the course of
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counseling. The table below summarizes the number and"percentage of times

that the eight occupational fields in the Roe system were discussed.

Occupational Field Number of Percentage of
(Roe Systemn) Times Discussed Times Discussed

Service 546 23.1%
Business Contact ‘ 125 o
Business Organizztion : 672 28.5
Technology 273 11.6
Outdoor 32 1.4
Science 127 5.4
General Culture - 283 : 7 12.0

Arts, Entertainment, ' 301 o 12.8

and Recreation

TOTAL 2359 o 100.0%

The table above reveals that occupations representing the eight Roe
fields were discussed By clients and coummselors alomst 2400 times. The
results indicate a fair amount of variation ig the frequency with which
‘various occupational fields were examined in career counseling. Occupa~
tions within two broad occupational fields -~ Business Organization and
Service =~ accounted . for more than one-half (51.6%5 of the total number of
times tﬁat occupational fields were discussed, with the formér representing
wore than one=fourth (28.57%) and the latter slightly less than one-fourth -
(23.1%) of.the fields discussed. Also represented fairly frequently in
comseling interviews ﬁith:the home-based were occupations representing the
Arts, Entértainment, and Recreation field (12.8%), General Culture (12.0%),
an& the field of Technolmmy (11.6%). Fields represented fairly infrequently
were Sclence (5.42),'Business.Contact (5.3%) and the Outdoors (1.4%).
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-What Obstscles or Constraints
Were Discussed in Counseling?

Counselors also recorded whether or not any career-related chztacles
or constraints were discussed by home~based clieats during each interview
and, 1f so, the specific nacure of the ccnstraint. The ‘question of special
interest to Project staff was related to tﬁe nature and firequency of con-
straints for home-based adults in career counseling. The following table
smpmarizes the frequency whichlclients and counselors discnssed constraints,

_ 3% at all, during counseling.

Number of Times Constraints Number Percentagei
Discussed During Counseling of Clients of Clients
Not Discussed 349 '30.27%
Discussed: 808" 69.8%
Once - (284) (24.5)
Twice (194) (16.8)
Three times . (120) (10.4)
Four to six times (124) (10.7)
Seven times or more ( 86) ( 7.4)
TOTAL 1157  (808) 100..0% - (69.8%)

The results indicate that less than one-third (30 2/) of thne c1ients .
did not discuss constraints with thelr counselors during the course. of their
counseling, with well over two-thirds (69.8%) discussing them at
least once during their counseling experience. In terms of the numbervdf
times that constraints were discussed, the data indifcate that om=fourth
(24.5%) of all clients discussed a constraimt once during counseling, followed
:by elients who discussed warious constraints twice (16.8%) and three times
| 117 | |
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(10.4%) over the duration of their counseling. About ~ne in ten (10.7%)

of the counseling relati- +n! e characﬁerized by ~ %o six separite
discussions of various constiuinis, ~.rh the remainder of the clients (7.4%)
discussing constraints with theilr counselor on sevén or more occasions.
bverall, the results indicate that the examination of career—felated con-
straints was a common occurrence in counseling, with almost 70% of.the.coun-
seling relationships being characterized by at leaSt.ohe'digrussion of ~

obstacles to the implementation of career decisions. Additional questions

of interest were related to the specific nature of these obstacles or con-

‘'straints,  the frequency with-which specific constraintS“wéréfdiscussed;fandj“i“?f“t
"the percentage of clients whose counseling was characterized by the discussion

of each specific constraint. The table below summarizes the data relevant

to these questions.

Number of Cliengs Who
Discussed Constraints
at Least Once During

Percentage of
1157 Clients
Who Discussed

Constraints Counseling Constraint
Financial 609 52.6%
Child care 220 19.0
Spouse/family 152 13.1
Health y 146 12.6
Transportation 129 11.1
Length of ETR ) 26 2.2
Personal, including problems

with emotions and confidence 20 - 1.7
Education ' 18 1.6
Language Barrier 13 ' 1.1
Age ' 3 0.3
Other 29 2.5

TOTAL 1365 117.87%%

*Totals to greater than 100% because clients could
discuss more than one constraint.
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The results indicate that the home-based adults regarded financial
problems as the major concern with over one-half (52.6%) of the clients
discussing a financial constraint one or more times during counseling.
About one in twenty (19.0%) counseling relationships included at least

" one discussion of a child~care constraint, with 13.1% including at least
one discussion of a spouse/family problem kmost often a lack of support
for or discouragement of the client's desire to act on a career decision).
Other constraints discussed at least once by more than one out of every
ten clients were related to health (12.6%) and transportation (11.1%).

-Small numbers of clients discussed a: variety 0f other constraints, such as” T

‘the prohiblrive length of educational or training programs, emotional

problems, lack of confidence, and inability to speak English.

How Were Career-Related Resource
Materials Used in Career Counseling?

In providing career counseling services, counselors relied on an exten-
sive and detailed base of career-related resource materials which fell
into three major groupings: Project-developed, goﬁernment/public domain,

and private/commercial materials. Examples of Project~developed materials

were major resource directories (the Educational and Training Resources (ETR)

Directory auﬂ.the Directory of Supportive Services) and the individual sec-

tions of the Career Develgpment Series, such as "Exploring the World of

Work" and "Overcoming Obstacles." Government/public domain materials in-

cluded a wide variety of items, such as the Occupational OQutlook Handbook,
publications of governmental agencies, local directories of community ser-

vices, and a wariety of articles or pamphlets acquired by the Project

through information retrieval systems or computer searches. Private/commercial
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resources included self-assessment checklist and instruments,xoccupational
briefs and pamphlets; bookleté or pamphlets discussing education and train-~
ing, and miscellaneous career-related material.

Often the resource materials were used by counselors td prepare for
ér follow up on counseling interviews as well as to ans&er clients' ques-
tions during_sessions. In addition, méterials were frequently mailéd to
' ¢lients for examination in their ownthomes;”f
A varilety of.specific questioné is related to the general”question

about the use of career-related resource materials in the context of pro-

""viding career counseling services. A first-question concerns the fre— - = e

quency with which counselors used such resog;ée materiéls during gounsel-
ing. Ovérall, the results indicate that counselors ;epérted using at |

least one resource item with over three~fourths (76.1%) of theif clients,
with no resource matefials reported as ha&ing been used with the remainingi’
one—fourth (23.9%) of theirvcliéﬁfs. The overéll ffe@uéncy”of resdﬁ£ce 7

material use by counselors is summarized in the table below:

Number of Number - Percentage
Materialshpsed of Clients of Clients
None Used 276 123.9%

Some Used: o 881 76.1
One » (316) (27.3)
~ Two _ (196) ' (16.9)
Three (122) (10.5)
Four to Six (177) (15.3)
Seven or More ( 70) . ( 6.1)
TOTAL 1157  (881) 100.0% (76.1%)
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The results indicafe-that over one-half (54.7%) of all client- L ""fg
counselor relationships were zharacterized by counselors using from one to | :
three resource materials, the most frequent case being one resource item used

| by-counselors (27.3%), followed by two (16.9%) and three (10.5%) materials
~ used. For slightly more than one out of c.ery five clients (21.4%), coun-
selors reported using four or more resource materials in counseling.

Having established that career-related resource materials were used by
counselors with more than three—fourths of their clients,‘Project staff exa-
mined the nature of the materials that were used, the frequency with which
specific wmaterials were uéed, and the percentage of clients whose counseling 

"Lﬁééwéhéfébtefizéd'by the use of each spééifigwf;;g;fcéwﬁ;;éfiéi:ﬁ"fﬂéigggiémww

below summarizes the relevant data.

Number. of Clients Percentage bf
With Whom Counselors 1157 Clients With -
: Used Materials Whom Counselors.
Resource Materials . At Least Once - Used Material
Education and Training Resources 525 45,42
(ETR) Directory
Occupational Outlook Handbook 347 30.0
Supportive Services Directory 260 22.5
Descriptions of Occupations and 251 21.7

Careers (including Desk-Top Kit,
SRA Briefs, Occupational File,
Careers in Hospitals, DOT, etc. )

Other Project-Developed Products 226 19.5
({ncluding Career Development
Series, Occupational Projections
Package, and Liberal Arts Package)

Local Directories, Catalogs, and 93 8.0
Brochures (including college catalogs,
descriptions of training programs,
telephone directory, community ser-
~vices directories, etc.

Other (including Self-Directed Search 110 9.5
--and other Resource Center materials)

~ - TOTAL 1812 156.6%*

*Totals to greater than 100% because counselors
used more than one item.
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The results indicate that the Tesource material most-often uSed by"'

counselors was the Project-developed Educatlonal and Training Resources (ETR)

Directory, used at least once by counselors with almost one-half (gs 4/1 of

the clients. Three out of every ten (30.0%) c1ients had counselors who

used the Occupational Outlook Handbook one or more times during counseling.,”‘

Approximately one in five counseling relationships, respectiyely, were

characterized by one or sore counselor uses of the Supp‘rtive Services

" Directory (22. S/), materials which presented information about occupations

and careers (21.7%), and other ProJect-developed products (19 5/), such as -

o i b

'.the Career. Development Series or material dealing witi

ccupational‘

jeotions and liberal arts study. Another category of material used with *:F.
 gome frequency by counselors (one or more: times w1th 8 0/ of the‘clientsl
consisted of 1ocal directories, catalogs, and brochures containing infor—'
mation about educational institutions, training programs,.and community |
services. A wide variety of other. materials, including Holland's Self—

' Directed Search (Consulting Psychologists Press, Palo Alto, California)

and miscellaneous documents from the Resource Center accounted for the. re-
mainder of career-related resource,materials used byicounselors}

In addition to using career-related materials as resources for‘them-’
selves, counselors often mailed items directly to clients for‘discussion ;
during the next scheduled counseling-interview. In terms of the frequency,
with which career-related resource materials were mailed to clients (ex-bii
cluding descriptive materials about the Service sent by intake clerks), |
the results indicate that at least one specific resource item was sent by
counselors to over three-fourths (76.8%) of their clients, with no materialst.“"
sent to slightly less than one-fourth (23.2%) of the clients. The data are

summarized on the next page; 122
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Number of . Number Percentage

Materjals Sent of Clients of Clients

None Sent: © 268 23.2%

Some Sent: ' 889 76€.8%
One (186) . (16.1)
Two (190) (16.4)
Three (222) (19.2)
Four to Six (233) (20.1)
Seven or More ( 58) (5.0)

TOTAL 1157  (889) 100.0% (76.8%)

Overall, it appears that clients were not oply sent materials quite
frequently, but also that those who were sent materials received a fairly
large number. One-fifth (20.1%) of the clients were sent betweeh four and
six specific items during their counseling experience, with 5.0% receiving
seven or more separate fesource materialé. ABout ohe out of every five
clients (19.2%) received three separate resource materials dur}ng counsel~-
ing, with the remainder being sent one (16.1%) or two (16.4%) items during
the progéss of counseling.
~~w~m~Inwterm5m6fmthewtypeS*of”materialsWthat”were”Sent;to“élients;”the“table;“”“‘
on the followinglpage summarizes data regarding both the frequency with which-
they were sent and the percentage of clients who were sent specific items at
least once during their counseling experience.

Inspection of the table reveals that the type of resource material sent

- most frequently to clients was the Project-developed Career Development

t .

Series (QDS).‘ Overall, 735 clients were sent variouéjsections of the CDS

during their counseling experience; that is, almost two~-thirds (63.5%) of

the*clients~were~sentmonemor“morewsections”of“the“seriesr-’The‘most“fre=**
123
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Number of Clients Percentage of 1157

Resource Materials . Sent Material Clients Sent Material
Sent to Clients at Least Once at T.easgt Once

Career Development Series 735 63.5%
Descriptions of Occupations

and Careers 576 49,8
Self-Directed Search s 393 34,0
Occupational Outlook Handbook 339 , 29.3
Other Project-Developed

Material 233 20.1
Brochures /Pamphlets about

Local Services 88 7.6
Other, Miscellaneous Material 149 ' ' 12.9

TOTAL 2513 217.27%%

*Totals to greater than 100% because clients
were sent resource materials more than once.

‘quently sent section of' the CDS was "Exploring the World of Work," followed
by "The Job Search," "Overcoming Obstacles," and "Choosing a School." Also
sent quite frequently were pamphlets or briefs describing occupations and

_._careers, with one-half (49.8%) of the clients sent such materials at least

once during their counseling experience. The most popular items within this

category of resource materials were the Occupational Exploration Briefs
(Science Research Associates, Chicago, Illinois) and materiél from the

Desk~Top Careers Kit and Semi-Skilled Careers Kit (Careers, Inc., Largo,

“Florida). Another popular iten was Holland's Self-Directed Search which was
sent to about one~third (34.0%) of the clients, |
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Various sections of the Occupational Outldok'HandbOOk were sent one or

more times to 29.3Z of the clients, further indicating their need or desire
for information about occupations and careers, About one~fifth (20.1%)

of the clients received at least one edition of Project~developed mate-
rials other thén the CDS, usually copies of course and program offerings

from the ETR Directory. A smaller number (7.6%) of clients recelved

copies of pamphlets or brochures which related to a wide variety of career-
releted programs and services in the community, such as the Basic Educa=~
tional Opportunity GrantstProgram, the Department of Employmenﬁ Security,
and apprenticeship programs. A variety of materials, not included in

any of the other categories, was sent at least once to 12.92 of the clients.
Much of the material in this "other" category was related to either
occupational-career information or descriptions of educational and

training opportunities.

What Referrals Were Made to local
EducationalﬂaqﬁiTraining Resources?

The Interview Record Form contained sections for counselors to record

information regarding the nature and frequency of referrals to and client
' contacts with educational and training resources kETRs) in the commuﬁity.
The results indicate that EIR referrals Wefe a common feature of career
counseling. More than one-half (51.7%) of all clienﬁs we;e'réferred to at
lleast one ETR during their experience in counseling. The table on the
‘following page summariées the data regarding the freqﬁency of ETR>referrals.
As the table illustrates, even though ETR referrélg were made fréquently '

during édunseling, tﬁey tended to be made to one or two educational
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Number of Number Percentage-

ETR Referrals: of Clients wf Clients
None 559 48.2%
Some : e 51.7%
One $216) (18.7)
Two {142) (12..3)
Three 7114) ( 9.8)
Four to Si ( 94) { 8.1)
Seven or Mor. ( .32) (2.8)
TOTAL 1157 (598) 100.0.°  {51.7%)

Institutions or traiz—m=g programs. Sligrrly less than one out of five
(18.7%) clienrs were ~2ferread to one ETR only, followed by 12.3% and 9.8%
who were referred, respectively, to two and three ETRs. Just more than
one out of every ten (10.9%) clients were referred to four or more educa-
tional or trailning resources during their experience in’counseling.

When referrals were made, counselors also recorded the name of the

institution or agency to which they referred .thelr clients. These specific

institutions were placed into one of the following institutional types:

® Two- or Four-Year Colleges, Universities, and Professional
Schools (e.g., law, medicine, and the arts)

e Adult 'Education Programs (including those providing high
school equivalency instruction)

Apprenticeship/Union/0JT Programs

]

Hospital Training Programs

Business, Trade, and Vocational/Technical Schools
(post-high school)

® Government-~Sponsored Programs for the Disadvantaged,
Unemployed, or Underemployed

Public and Private Secondary Schools
Private Tutor/Teacher

U.S. Armed Forces

°

°

°

® External Degree Programs

° Cerre'spondence/}lome Study { ?G
A

.

Miscellaneous
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The table below prs tts duta regardimg the frequency with which
counselors rgfer:ed Aits-rg ¢35 di ferent kinds of educati :21 and train-
Ang Prograﬁ;t” Each sw&jf.. . tyrp: of Institution is identiﬁmed, along with
the corresponding number ;¢ pé2¥zrmtage of clients who wer=-referred one or

more times to each,

P

Nunber of Clients‘ Percentage of 1157
2eferred One "ZIients Referred
Type of Institution __9or More Times Gire_or More Times
College-University-

Professional Schools 354 30.6%
Government-Sponsored Programs 190 16.4
Business, Trade and Vocat: 'mal/

Technical Schools 101 8.7
Adult Education Programs 78 ' : 6.7
Hospital Training Programs 71 ' 6.1
Other Institutional T?pes 13 ’ 1.1
© (including Apprenticeship,

High School, Private Tutor,

Armed Forces, and Externai

Degreae)

Other ETR Referrals 92 : 8.0
TOTAL 899 . 77.67%%

*Totals to less than 100% became== not all clients
were referred to educational amd trailning -resources.

As indicated in the table, counselors referred more clients to colleges,

universities, and professiomal scimols than to any other type of iustitu-
tion, with about three out of ew=rv ten (30.6%) clients referred to at least
one specific school within rhis- gemeral cétegory. The second most frequent

type of institutional referral was to government-sponsored programs for the

disadvantaged, unemployed, or underémployed, with 16.4% of the clients being
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referred one or more times to such programs during the course c¢ ccumseling.
Other types of institutions to whixrh clients were réferred in s.mesghat

smaller numbers were post~high school business, tfade, and vocr-lional/techmical
schools (8.7%), adult education programs (6.7%), and hospital traizing pro—
grams (6.1%).

Counselors also rééorded the number and the name of ETRs —wwmiacted Iy
clients during their experience in counseling. This was intended!=p answer
questions related to the frequency with which clients contactef: IZoczal EIRs
in general, as well as how often they contacted particular instirptions.

As the table below indicates, slightly more than one~third (36.2%) of the
clients contacted -~ that is, talked with -~ a representaﬁive of one or more
institutions or programs during their counseiing experience. Just under

two~thirds (63.7%) of the clients contacted na ETRs during counseling.

Number of Number . Percentage
ETR Contacts of Clients of Clients
None 737 63.7%
Some: _ 420 36.3%
One ‘ (182) (15.7)
rmtime - TWO e e e e s s a2 _m_-_,‘__«.(llz) (,.;_.9.;..7_).,,_‘. [
Three ( 49) ( 4.2)
Four or More (77) (6.7
TOTAL 1157 (420) 100.0% (36.3%%

As expected, given the referral pattern, the results indicate
that clients' ETR.contacts tended to be with a relatively small number of in-
stitutions or programs. One ETR contact during the course of counseling was
reported by 15.7% of the clients, with two contacts reported by 9.7% of

Wéiléﬁté:. Slightiy more than one iﬁwﬁé;mfi0.9Z) clients, ﬁowever, repdiééawa
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making comfact with three or more EIRs :ring their e=xperience in career
counseling.

In terms =£ the types of instituricms comracted by clients, the
results were no:. unexpected, with clierrs makimg contact more often wirt
colleges, universitisss, and professional schools rhan with any othe=
insgitutional tFpe. Mnore than one out of every Fivws (21.8%) clients ccon—-
tacted at least.one: specific institution or program in this category.

The results regarding type of institutional comtact :are summarized in the

table below.

Number of Clients Percentage off I1:5T

Contacting . Clients Contactimg

Type of Institutiomal Contact at Least Gme , at Least One
College, Univermity, amd

Prafessional Schools ' 252 21.8%
Govermment-~Sponsored Programs 84 7.3
Busim=ss, Trade, and Vocational/ '

Tectinical Schools 58 5.0
Adult Education Programs 52 4.5
Hospital Training Programs 43 3.7
Other Institutional Types 21 1.8

e (—:l'mc-.'l.ud~ing- Apprent 1 ceship';“""‘*""*” e i st ettt e o s+ Bt At £t e e AR et e o e s

High School,. Private Tutor,

Armed Forces, and External

Degree)
Other ETR Referrazls 28 2.4

TOTAL 538 46.5%

*Totals to less <—han 100% becazse not all clients
contacted edunational ‘zmd training resources.

After collee=s, umiversities, and professiom=l schools, the mext mmost
frequent type of institutional contact was with government-sponsored programs:

for the disadvamtaged, unemployed, or underemployed, with 7.3% ofthe. clients
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making zrr least. one coatact with sucht »...gzams. Other types: of Iinstitutions
that cliisnts resorted-making contact with in somewhat smaller numbers were
post~higf-schorl busizess, trade, and vowgidional/technical schools (5.0%),
adult esmcation programs (4.5%), and baspiital training programs (3.7%).

Duming cor—=eligp, clients sometime=~ reported. difficulty in their deal-
dngs with. repressmw=t—mes of educatiom=" -and training resources, often
resulting in a cuupmeior calling the EEE zepresentative to seek more infor-
mation or to int=rwen= on the client'seshalf. When clients reported diffi-
culties with ETE reprsmsentatives, and wim counselors contacted them, the
information was =ecorded on -the Intervies Record Form. While such counselor.
contacts with EFR representatives were nct always in relationship ‘to a re-
ported difficulty, thev-were generally an attempt to-resolve a problem,
clarify a misunderstamiing, or obtain information that was not provided to
the cIient.

The numbex of d3fficulties reported was, of course, related to the
number of cnmcté m=ide by mounselors and clients and the ﬁumber of

referrals maE= by counselres.

ETR ref=era®m-made by —oumselors 1547
ETBz co—=xt=¥ by clients 955
EIR d¥TFicmidries reparted by cliemss 77
EIR .comte=ts by comsslors 102
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Based on process forms completed for 1157 clients, the results indi-
cate that counselors made a total of 1547 EI® referrals. Further, :clients
indicated that they made contact with 935 ERS, wiuich is about 62% of the
total number to which counselors origimally zaferred them. In terms of
number of ETR difficulties, results indicate that 77 weze reportec.
Compared to the mumber of comtacts made by clients, thenm, this nuwber of
repurted difficulties represents 8% cf the tctal number of times that
cliesnts contactes:ETRs. Finaliy, counselors reported contacting 102 ETRs,

which is somewhat more than the totzl numier of reported difficulties.

What Referra¥s Were Made to Lwral Supportive Servires?

Counselors .also kept records on the mature and frequency of referrals
to and client contacts with supporrive services in *he community. Suppor-
tive service agencies consisted .of a wilde variety of ‘community serwvirces and
-programs -- such as child care, commmity mental health, and placement

agencies —-- which .comld be potentiglly helpfirl to clients in tisr crmrss of

w'ntlaking aﬁéw—impleuul-em:;ngr CAYTERT T z decisious

In terms of the frequem - witk: which supportive service referrals were
-made during counseling, resunlis imdicate that such referrals wer=-made ‘quite
commonly. As with ETR referrals, about ome~half. (51.6%) of the lients were
referred to at least one=supportive service dufiné the :course of counseling.
‘The table on the followimrg page summarizes the data Tegarding thz Emequemcy

of supportive service F¢ferrals.
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Number of Supportive Number Percentage

Service Referrals , of Clients of Clients
None 2 560 48.47
Some 597 . 51.6
One (251) (21.7)
Two (171) (14.8)
Three ‘(' B5) ( 7.3)
Four to Six € 73) (6.3)
Seven or More ¢ 17) (1.5)
TOTAL 115 (597) 10072 (51.6)

The results indicate that clients who were refer—ed tended to ke re-
ferred to only one or two supportive service agencies. About ome ocut: of
five (21.7%) clients was referred to one supporikive service agemry during
counseling, followed by 14.8% aud 7.37% wiw were referred, respectiwsily, to
two and three such agencims. A somewhzt smallex percentage (7.8%) =t
clients were referred to .Tour or more suppmrtiwe :sarvices durimg ties course
of theilr counseling experiénce.

When referrals were made to :suppmrr=ive services Zn the tommmtify, coun-

-——————gglorg-recorded—the name—of~theinstitmtton-or-agemcy to-which—they referred—

their clients. The table on the following pags summarizes data regarding
the frequency with which ccounselors refarred cIiemts to major types of suppor-
tive sérvices. Each ﬁype of éugpurtivﬁysermice is. tFemrified afkong with the
number and percentage of clients wmo were r=ferref at least-onces tzn-each type.

Inspection of the table reweals that counssdors referred morm= clients to
counseling, testing; and placement agencies—thas to <2y other type «f suppor-
‘tive service, with 29.07% of the clients xreferred. atdieast once to :=mch
“agenciles. 'SbéEifih"égéﬁEIéE'Wfﬁﬁih this'Caﬁééa:y.immlﬁ&édwtheTDépartméﬁt““”““;
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Number of Clients Percentage of 1157

Referred One Clients Referred
Type of Supportive Service or More Times One or More Times
Counseling, Testing, and

Placement Agenciles ' 336 29.07%
Resource Center : 244 21.1
Sources of Specialized ) _

Information About Jobs 138 11.9
Apprenticeship and OJT Programs 136 11.8
Social Service Agencies 93 8.0
Other Supportive Services 194 _ ' 16.8

TOTAL 1141 - 98.67%%*

*Totals —o less than 100% because not all
clients were referred to supportive services.

of Employmen: Security, a tésting service within the state's university
system, and the Higher Education Resource Service (HERS). The Project's
Resource: Center was also usedlfrequently by the counselors as a supportive
service, with about one-fifth (21.1%) of the clients being referred to its

collection of materials at least once. Slightly more than one-tenth (11.9%)

..

" of thé“Eilents~§Eie referred qne-Br more times to varilous sources of spec-
lalized information about jobs and careers, su;h as the Fedgral Job Infor-
mation Center, the Small Business Administration, and empidyers in the com-
munity whb were willing to provide Information about the nature and avail-
ability of.pa;ticular j0bs; Just more thén-One out of ten (11.8%) clieﬁts
wvere referred one or more times to sources of informatidn about appren;ice;
ship 6r on~the-~job (0JT) trainipg programs, with slightly less than one—~tenth

(8.0%) of the clients being referred to social service agenciles, including

““community mental health centers, welfare agencies, and services for the
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handicapped. A substantial percentage (16.8%) were referred at least once
to ‘a large variety of other supportive services in the cowmunity, including

adult and child-care agencies, sources of information about financilal assist-

ance, volunteer programs, libraries, and special inferest groups or assocla-
éions. |

As with educati;nal and training resources, counselors alsé recofdéd’,
the number of supportive services contacted by clients, the number of diffi-
culties reported by clients in their dealings &ith representétives of suppor- '
tive service agencies, and the number of suppdrtive‘Service‘agencies
contacted by counselors. The relationship of chesé variables to each other

is 11lustrated below, beginning with the total number of suppoftive service

referrals made by counselors and ending with the total number contacted

by counselors.

Referrals made by counselors - 1515

Contacts made by clients 646
Difficulties reported by clients _ 53
Contacts made by counselors 134

~————————Raged-on-1157~clients;~the-results—indicate that counselors made &

W

totzl of 1515 :eferrals to supportive services in the community. Clients
reported 646 supportive service contacts, which is 43% of the total

number of supportive service referrals made by cuunselors. Further, clients
ééported 53 specific instances of difficulty in their contact ﬁith suppor-
tive service representatives, which 1s 87 of the total number of contacts
made with supportive services. Counselors reported contacting 134v;épre—

sentatives of supportive services, about two and one~half times the number

~—o-0f~-difficulties-reported-by-clients i e i
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What Was the Relationship Between
Counseling Process Variables and
~Clients’' Demographic Characteristics?

Project staff also exémined the relationship between seleéted process
of counseling variables (number of resoufce materials used by counselors |
and sent to clients, ETR referrals by counselors, ETR contacts‘by_clienté.
and discussion of financial constraiﬁts) And démogréphic characteristics

of clients., The results are summarized in the table below.

SELECTED COUNSELING PROCESS VARIABLES
BY SELECTED DEMOGRAPHIC CHARACTERISTICS

S

Demographic Characteristics’

None Some | None Some | None Some | None Some | None Some -

'Overall 267 767 | 237 77% | 48% 52% | 647 367 | 48% 533

SEX  Female 23 77 21 79 45 55 60 40 49 1
Male : 26 74 3070 57 43 74 26 44 56

AGE  16-24 Years 24 76 26 74 50 50 66 34 43 57
25-39 Years : 23 77 19 81 47 53 .60 40 49 51
40 & Over 25 75 26 764 50 50 . 68 32 56 44

oo EDUCATION : s ) . .

Less than High School 25 75 33 67 33 67 61 39 45 55
High School Only 22 78 23 77 43 57 60 40. 46 54
More than High School 25 75 19 81 © 61 39 71 29 57 43

TOTAL FAMILY INCOME ' S .
Under $10,000 25 75 25 75 45 55 65 35 40 60
Over $10,000 22 78 _ 20 80 . 54 46 62 38 61 39

MARITAL STATUS . L )
Married 22 78 . 22 78 47 53 62 38 . 57 43

Wid., Sep., Div. 27 73 20 80 "~ 42 58 - . 62 138 28 72

Never Married 26 74 27 73 52 48 68 32- 50 50

LEVEL OF USUAL OCCUPATION . L
Professional : 26 74 20 80 70 30 68 32. 66__34 e

e Skl L1 @ e 2872258 TSR TS 35 63 37
- Semi-skilled 23 77 16 84 43 57 56 44 47 53
Unskilled C 2 76 24 76 46 54 53 47 - 27 73
4,35




In terms of the relationship between sex of clients and counseling
process variables, the results reveal almost no difference in the percent-
age of times that counselors usedmor did not use rcsource materials with
their wale and female clienzs. In terms of materials gent, however, males
"were somewhat less likely than femalms:to receive resource materials from
counselors. Three out of ten (30%) mem did not recelve any:materials,
compared to 21% of the women. Conversely, females were eent‘some mate-
erials comparatively more oftms: (79Z compared to 70%Z). The presence or
absence of ETR referrals and comtacts was noticeably releted to sex of
client, with female clients mmch more Xikely to be referred to ETRs
(55% compared to 43%) and, #n twrn, much more likely to make-contact with:
them (40% compared to 26Z of ‘the mem wﬁo reported at least one ETR'oontact).
In addition, the resultS'indicate:that male clients were only. slightly
' more 1ikely than female cliemrs to Zlscuss financial constraints (56%
compared to 31% who discnssed such constraints at least once).

An examination of the relationship between age and counseling process
variables reveals some interesting tendencies, Compared to those who'were

younger (16~24 -years) and clder (40 =and over), clients in the middle age

range (24-39 years) were someshat more likely to be sent one or more
resource materials by their counselors (81%, compared to 74% and 74%).

While the presence or :absence of ETR referrals b& counselors seems unrelated
to age, the results reveal @ tendenc& for more clients in their middle years
(25-39) to report some ETR contacts than clients in the younger and older

age categcries (40/, compared to 34% and 32/) The relationship between age
and discussinn of financial constraints is evident with a definite tendency

for more younger clients to discuss such constraints during counseling (57/

-of clients between l6—24;years; compared to .51% and 447 for the two older age groups i
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While counselor: seem to have used resource materials at about the
same frequency with clients of differing education levels, the results indi-

cate that they more frequently sent materials to higher educated clients.

Two-thirds (67/) of the clients with less than a high school education re-

_ ceived materials in the mail, compared to 814 of those with some college

nmwmwjexperiencefwwLevel~ofmeducation'was”strongly”relatéd”to“ETRffEférfals,
with counselors referring lesser educated clients much more often than
_higher educated clients (67% of those with less than a high school educa-
tion compared to only 39% of those with some college experience). Despite
the fact that they were referred more often, lesser educated clients reported
contactiog ETRs only somewhat more frequently than clients with college
experlience (397 compared to 29%). Educational level was also related to the
presence or absence of diacussions about fioancial constraints doring counr
seling. Compared to clients with less than a high achool edocation‘and
those who had graduated from high school, the couoseling experiences.of
those clients with some college experience were less likely to be character-
ized by the discussion of financial constraints (43% discussed such con-
straints at least once during counseling, compared to 55% and 54Z'for clieots
at other educational levels).
While level of total family income.seemed to be strongly related to
the financial conatraint variable, it was eilther not related or related in
a minor Gay to the other counseling process variables. Compared to clients
reporting a total family income (TFI) of over $10,000 a year, the counsel-
ving of clients with a TFI of under $10,000 much more frequently included'
»,discussion of financial constraints (60% compared to 39%). In terms of ETR
referrals made, there was a tendency for counselors to refer lower income

clients more often than those at higher income levels to educational and
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training resources (55%, compared to 46%, were referred to one or more ETRs
during counseling).
As with total family income, marital status was much more strongly ré—‘

lated to the financial constraints variable than to the other counseling

brocess variables. Clients who were widowed, separated, or divorced were .

“‘mich more likely to discuss financial constraints than those who weré married
or had never been married (72%, compared tc 43% and 50%). In additionm, éOm—
pared to those wh% were married, widowed; sepﬁ?a;ed, or divorced, there was
a tendency for the counseling of single clients to be‘cha;acteri?ed by
slightly fewer resource materials being sent (73%, coﬁﬁared to 78%13nd 807%,
who received at least one resource material), slightly fewer ETR referrals
(48%, compared to 53% and 58%, who were referred at least once), cnd slighfly n
fewer ETR contacts (32%, compared with 38% and 38%, who contacted at least | |
one ETR).

While the skill level of clients' usual occupation was unrelated to
the use of resource materials by counselors, it was related to the other
four counseling process variables. Compared to clients with usual occupa-
tions at the professional, semi-skilled, and unskilled level, those with

" usual occupations at the skilled level were much less likely to be sent
resource materials by their counselors (58%, compared to 80%, 84%, and 76%,
respectively, for clients in 'the other three categories). Skill levelwas
strongly related to EIR referrals by éounselors and contacts by clients.

" When contrasted with clients whose usual occupations ;ere at the two high-
est skill levels, clients in the semi-skilled and unskilled categofies wére
much more likely to be referred (57% and 54%, compared to 30% and 42%) and .
more likely to report contacts with at least one ETR (44% and‘47%, compared

with 32% and 35%). Finally, as the skill level of clients' usual occupation
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decreases, the percentage of clients who discussed financial constraints
increases. While only obout one~third of the clients with usual occupa-

' tions at the professional and skilled level discussed financial constraints

(34% and 37%, respectively), over half §§922”2§¥E}}ents51§mfhgugg§§:§killgé‘”;

group and almost three-fourths (73%) of the clients in the unskilled group

T disGissed fikanctal constralats st least once during thelr cownseling experic

ence.
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CLIENT STATUS AT TERMINATION

] e A L S e e+ o ~Inltro duc tion e e e e = e JUST

e Ty order - to ‘make—responsible—and acCurHté“SthéméntS“abOﬁt”thé"SubCéSS’”“*“m";
of their efforts, administfators of social service»programs must eventually_
answer the question, "What happens to ~lients who use the service?" This.
section will describe proqedures and results related to the third'étage of
data collection -- the outcome stage -~ which was concerned with the nature

of clients' decisions and actions ét the time of their terg}nation from the
Career Counséling Service. While the career development st;tus‘of clients )
at termination will be referred to as either "status at termination" or
"outcﬁme," client outcomes should not béAattributed solely to efforts of
"the counselors and other staff of the Project. In most human service set-
tings, cause and effect relationships are complex and cloudy. Therefore, it
is more appropfiate, and more accurate, to adopt the view thaﬁ Career Coun-
seling helped to facilitate the decisions andAactions of clients, not caused
them. |

The data to be presented and discussed in this section are based upon
the 1157 clients for whom baseline; prdceés, and termin;tion data are avail-
able. The instruments uséd to collect intakea;;d‘brocess data have been
described in previous sections. The insﬁrument used as the source of infor-
mation about client outcomes was the Termination Form, which 1s described
below and reproduced in Appendix B. The overall purpose of the Termination

Form was to record information about the career decisions clients had made

and the actions they had taken ta implement their decisions. Completed by
\

5.1

‘ « | | 140




B e

counselors during the last schedul’ed counseling interview, the specific data
items of the Termination Form included:’

¢ The client's career status at termination

education and training (ETR)—related outcomes
et e A 2 e < oot e e .j Ob-rela ted Outcomes . . e -
other outcomes '

i@ The_specific_career_ objective of the_client.
o The career-related constraints that were unresolved
e The nature of ETR-related decisions

-timing of enrollment

name of institution

type of program or course —
part-time or’ full-time study

e The nature of job-related decisions

timing of the job search
part-time or full-time work
relationship of job to career objective
The career development status was not recorded for 222 (19.2%) of the
- 1157 clients bec;use they either were terminated from thelservice for spec-~
ial reasons ér.were clients with whom the Service had lost céntact. Clients
with a spgcial termination stafu§ included tnose Qho told counselors they
were leaving the state, required specialized counseling ofnpsychiatric ser-
vices, had serious medical or family problems, or gave no specific reason
for not continuing with‘Career Counseling.

Clients within the "lost contact'' category are persons with whom the
Service lost contact during the course of‘counseling. Affer three unsuccess-
ful attempts to re-establish contact by telephone, counselors sent'a letter
asking the client to call back if he or she wanted to do so. If fhe letter
was’not answered, or if it was returned with address unknown, the client
was terminated as a lost contact client.

Although this probleﬁ of losing contact with clients éxists to some
extent in all social service agenciles, it seems to be somewhat more pro-
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nounced in the context of telephone counseling. This seems true for several
reasons, not the least of which is the accessibility and anonymity provided

by a telephone-~based service. Compafed to the initial level of commitment

required to seek face-to-face counseling at a location remote from one's

home, persons can much more easily call a telephone service for reasons of

curiosity or opt out of such a service if they so decide. .Being placed in
the '"lost contact" category, h?%éver, does not necessarily indicate that
clients were opting out of the Service. For example, maﬁy of the letters
sent by counselors were returned to the Service because the client had moved
and left no forwarding address. Some clients had changed their telephone
numbers to an unlisted status and, therefore, could not be reached by coun=
selors. Finally, a supplementary analysis by the counselimg supervisory
staff.indieated that seme persons had gone en to schoql or back to werk and
simply reported that they did not have time to respond to the letter seat
by their counselor. Mnre information about their reasons for not respond-
ing are described im a later section.of this report dealing with clients'
reactions to and evaluations of the Service.

Until September 1974,.counselors did not record any'outcomes for either
"special termination" or "lost contact! clients. After that time, counselors
used.information from Interview Record Forms and narrative interview summar-
ies to determine the client's career status at the time of last contact with
" the Service. When there was insufficient iﬁformation upon which to make a
determination, career status remained unclassified. The data regarding client
.outcome 1s based on 935 of the 1157 clients, that ;s, upon those clients for
whom a specific outcome determination was made. |

Utilizing data from the Termination Form, the following major questions

are addressed in this section:
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© What Was the Career Status of Clients at Termination?

® What Was the Relationship BetweenStatus at Termination
and Selected Intake Variables?

® What Was the Relationship Between Status at Termination
e e 8N . Selected .. Initial. Interview.Variables? ~ e

® What Was the Relationship Between Status at Termination
and Selected Counseling Process Variables?

¢ Vhat Were Clients' Career Objectives? -
o What Were Clients' Unresolved Constraints?

® What Were Clients' Immediate School and Job Plans?

v —~What Was the Career .&tatus of Cl¥ents at Terminatilom?

Client outromes at terminatinn“wéfe arranged into three genenic groups:
Educationzzad Training (ETR)-relzted outéomes, Job-related outcomes,.; and |
decisions mot. to enéer an educational or training program or the world of
work (No Career Entry). Within the ETR-related and Job—related outcomes,
responses w.re also arranged by the level of actiVity suggested by thé out—-
come. The first levei included those who were enrolled in school or work-
ing; the second level included those who were engaged in the process of
applying to educational or training institutions or looking for a job; and
the third levél included -those who had made career decisions, but had not
yet begun action. The.specific definitions used by counselors to determine
clients' términation status are presented on the following'page;

For more than fouf out of five clients (85%), a single outcome was
recorded. The 15% who had more than one outcome haé various combinations

of Job-related and ETR-related outcomes, such as working and going to school

or working and deciding to enroll at a future time.

5.4
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OUTCOME CATEGORIES AND THEIR DEFINITIONS

EDUCATION AND TRAINING
(ETR) ~RELATED:: .

e ETRm 1 8- ERT O 1L @A e o+ oere s

~Completed—~ETR~and~Re-enrolled:~-During-coun~---~=

seling, the client completed a course or pro-
gram and had gone on to enroll in another

ETR~2: Appliad
ETR-3: Not Yet Applied
JOB-~-RELATED:

JOB-1: Employed

JOB-2: Searching

JOB-3: Not Yet Begun

“NO CAREER ENTRY

COUrse Or program.

Completed ETR. During counseling,. the client
had. enrolled in and completed a course or
program.

Enrollsd and In Process. The client was en-
rolled in an ETR, but had not yet..completed
the program or course. \ o

Acceptzxd, Waiting to Start. The client had
applied: to an ETR, was. formally accepted, and

..was wafting for classes to begin.

'The client had applied to an ETR but had not

yet received notification of acceptance or
rejection of the application

The client made a decision to enroll in an
educational or training program, but had not
yet applied to a specifi: ETR. .

Working. The client had accepted a position
and started work.

Accepted a Job, Waiting to Start. The client
had accepted a job offer and had a definite
starting date.

The client was actively seeking a job, but had
not yet.received a job offer.

The client made a decision to engage in a job

" search, but had nét yet taken action to find

a job.

The client made a decision neither to enroll
in an educational or training program, nor
to enter the labor force
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Because there were relatively few multiple outcomes among clients, Pro-

ject staff applied two decision rules to eliminate fhem from the analysis.

First, given two outcomes, the higher level was recorded. Second, if a

combination involved an ETR-related outcome and a Job-related outcome

ép the same level, the ETR outcome was recorded. -The following table pre- -

sents the number and percentage of clients who termiﬁzied in each of the out—-

come categories.

L Number - Percentage
Client Status at Termination of Clients of Clients
ETR-Related ' 475 50.8%
ETR-1: Enrolled : (196) (21.0)
' ETR-2: Applied (40) ' (4.3)
ETR-3: Not Yet Applied (239) -~ (25.6)
Job-Related 422 , 45.1%
JOB~1: Employed (173) (18.5)
JOB-2: Searching (185) ' (19.8) *
JOB~3: ©Not Yet Begun (64) (6.8) s
No Career Entry 38 4.1%
TOTAL 935 100. 0%

As indicated in the table, ETR-related outcomes were recorded for
slightly more (50.8%) of the clients than were Job-related outcomes (45.1%).
Less than 5% of the clients (4.1%) terminated from counseling with a deci-
éion to neither seek work nor engage in education or training. About one~
quarter (25.6%) of the clients had made a decision to enroll, but had not

yet taken action on the decision. ~ About the same percentage of clients
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had either enrolled, were employed, or were s=arching for a job (21.0%,
18.5%, and 19.8%, resp=ectively). Less frequent outcome categorilesswere re-
presented by clients who had decided but not yet begun to look for=a job

(6.8%) and those who had applied to ETRs but had not received notiTtcation

"of acceptance or rejection (4.3%).

Another way to examine the outcome data is in terms of a conttmuum
ranging from active to passive, or action versus no action, on the= 2art of

the client. The results of this analysis are presented in the following

table.

Activity Level of Clients' ' Number of Percentage
Status at Termination : Clients of Clients

Action 369 39.5%
- ETR-1: Enrolled (196) (21.0)
JOB-1: Employed (173) ({18.5)

Some Action , 225 24,1%
ETR-2: Applied (40) (4.3)
JOB~2: Searching (185) (19.8)

. Decisiéﬁ, But No Action 303 32.4%
ETR-3: Not Yet Applied (239) (25.6)
JOB-3: Not Yet Begun (64) (6.8)

No Career Entry : 38 ‘ 4,17

TOTAL 935 100.0%

Almost_four out of ten (39.5%) clients had implemented a career or

educational plan -- 21.0% had enrolled in an ETR, and 18.5% had taken a job.
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About one-quarter (24.1%) of the clients were taking some steps to implement -
thelr career decisions -- 19.87% were actively looking for a job, and 4.3%
had formally applied to an educational or training institution. Almost one-

third (32.4%) of the clients had made decisions but had not yet taken any

SO s 5 e ytt kSmoma s et iR e e

‘steps to implement them -- 25.6% planned to enter an ETR but had not yet

applied; and 6-8% of the clients had mot yet begun thelr job searchi.As
indicated earlier, less than 5% (4.1%) of the clients decided‘not to enter
wo:k, education, or training. |

4mﬁiﬁ addition to the previous analyses of status at fermination,'Project
staff were also Interested in whether or not there would be ahy‘variation

in client outzome over time. The results of an analysis over three quarterly

periods (June 1974 through February 1975) are ﬁresénted below.

-

June 1974 Sept 1974 Dec 1974

Status at Termination ‘ Aug 1974 Nov 1974  Feb 1975  Total N
ETR-1: Enrolled 24% 227 13% 175
ETR-2: Applied | 3 4 | 7 40
ETR-3: Not Yet Applied | 22 23 34 223
JOB-1: Employed 23 20 12 164
JOB-2: Searching 14 . 23 25 173
JOB-3: Not Yet Begun 6 7 8 59
No Career Entry : 9 1 0 , 33

TOTAL 100% 100% 100% 867

Inépection of the table reveals that client outcomes varied over time.
As might be expected, there was a tendency for clients to become enrolled

less often during the winter quarter than during the summer or fall quarters
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(13%, compared to 24% and 22%). This same pattern was true for persons who
. got jobs. During the winter quarter, 12% of the clients terminated with
this outcome, compared to 23% and 20%, respectively, during the summer and

fall*quafterfLMWEEEEMElEEEE§AWQE;£h2m9£hS£WhéDQJMwerewsea:chingwfor;dobsmmewfwvww;

- -during the fall and winter quarter (23% and 25%) than during the summer

quarter (147%). Also, the percentage of clientsvwho postponed'action on

~ their ETk decisions was higher during the winter.monthskthankduring the
summer and fall (34%, compared to 22% and 232). Finally, whi;e'ﬁlﬁést:oné_.
out of ten (9%) clients decided EQE to work or go to school during thé_
summer quarter, virtually none of the clients ﬁade that decisibn‘d§£ing.fﬁeH 

fall and winter quarters.

What Was the Relationship”BetweenvStatus‘at
Termination and Selected Intake Variables?

lbf considerable importance to Project staff was the relationship betwéeﬁ _
clients' status at termination and data obtained during the baseline (1ntake
~and initial counseling interview) and process stages of data collection.
The research question addressed in the following section is, '"Did clients
with different demographic characteristics have different outcomes at ter-
mination?" The table on the following page presents the relatianship of
status at termination to a number of demographic characteriétics of clients:
‘ sex,'race, age, education, total fémily income, marital status, and number
of children under six.
The data presented in the table suggest that.sex of clients seems related
to status at termination. Women were somewhat mo?e likely than men to enroll
(23% compared to 16%) as well as to decide on, but ﬁot fet apply to, an ETR

(27% compared to 21%). Men, on the other hand, were more likely than women
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STATUS AT TERMINATION
BY SELECTED INTAKE VARIABLES

OV VO P s £ L i A b oSy o it bt 9 g 4

Intake Variables /
(Total)
SEX  Female . 23 4 27 17 18 7 4 100 715
. Male 16 5 21 24 25 6 3 100 220
RACE  White : 20 4 26 18 21 7 4 100 876
Black 24 3 18 - 36 9 3 6 100 33
AGE 16-24 Years 19 6 25..--25 21 3 S 2 100 362
25-39 Years 23 3 30 15 17 8 '3 100 414
40 & Over 20 3 17 13 24 13 10 100 157
EDUCATION '
Less than High School 24 4 33 18 10 6 6 100 146.
High School Only 23 6 27 16 17 6 6 100 433
More than High School 17 2 21 23 28 8 1 100 356
TOTAL FAMILY INCOME - :
Under $5,000 17 4 26 19 25 6 4 100 278
$5-10,000 ‘ 21 6. 26 20 19 -4 4 100 280
$10-15,000 23 4 26 17 16 8 6 100 213
over $15,000 : 26 2 24 17 17 12 3 100 119
MARITAL STATUS _ - S ‘
Married . 23 3 27 17 8 9 4 100 495
Widow:d, Separated, Divorced 17 5 31 14 23 6 5 100 144
Never Married 20 6 21 24 21 4 4 100 295
NUMBER OF CHILDREN UNDER 6 YEARS
None o 19 5 21 22 22 7 4 100 632
7 3 100 303

Some 24 3 35 12 16

Note: Percentages do not always total exactly due to rounding,
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to be employed (24% compared to 17%) or to engage in a job search (25% com~ -
pared to 18%). About the same percentage of female and male clients were

distributed across the other outcome categories.

thome_variations“in;terminationcstatus«alsomoccurred~among»whitewand~black ‘. -

clients, Black clients were much more likely to be employed (36% compared'to f}

187 for white clients) and less 1ike1y than whites to have decided on, but
not yet applied to, an ETR (18% compared to 26%). A somewhat higher percent—»
age of white clients, on the other hand, were looking for a job than were'

blacks (217 compared to 9%).

The relationship between age and termination status shOWed‘some'Varia—,

tion. Clients between 25 and 39 years. of age.were much more. 1ike1y than

clients over 40 years to decide on, but not yet apply to, an ETR (304 com— -

pared to 17%). In terms of Job-related outcomes, the percentage of clients

‘who were employed at termination decreased with age: 25%,of the 16-24 age. -

'group, 157 of clients 25-39 years of age, and 13% of those who were 40 yeare '

or older. 1In addition, compared to clients in the'two‘younger categories;"
clients who were 40 or older were somewhat more likely to terminate as job
seekers (24%, compared to 21/ and 17%). Further, over-40 clients were mUChf'
more 1ikely to have not yet begun a job search than were clients 16-24 years
of age (13/ compared to 3%). As might be expected, a substantially higher
percentage of those 40 and wover decided not to enter sn ETR or the world of
work than of clients in the other age groups (10%,. compared to 2% and 37%) .
Level of education was also related to clients' status at termination.
The more education, the more likely clients were to terminate with a joh or
eearching for one, and the less likely to be enrolled in or applying to an
ETR. One-tenth (10%) of those with less than a high school education, 17%

of high school graduates, and 28% of those with some college experience were

-
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looking for jobs at termination, while 18%, 16%, and 23%, respectively, .
terminated with a job. 1In addition, compéred to clients of the two lower
educational levels, a smaller percentage of clients with some college experi-
ence terminated from the Service in the enrolled category (17%, compared to

24% and 23%). Finally, only 1% of those with at least some college experi-

ence fell into the No Career Entry group, compared with 6% in each of the

other education groups.

An examination of termination status by total family income (TFI) revealed
minor variations. The percentage of clients who enrolled increased slightly
as total family income increased: under $5,000 (17%5, $5-10,000 (21%),
$10-15,000 (23%), and over $15,000 (26%). However, as might be expected,

.clients in the lowest income group were slightly more likely than clients

in the three higher income groups to be looking for a job (25%, compared to
19%, 16%, and 17%). Conversely, compared to clients at the three lower income
levels, a slightly higher percentage of clients at the highest income level
had not yet beguﬁ their job search (12%, compared to 6%, 42, and 8%).

In terms of the relationship between client outcomé and marital status,

clients who had never been married were more likely (24%) to fe employed
'than were widowed, separated, or divorced clients (14%) or married clients
(17%). Ther were also less likely (21%) than widowed, separated, or divorced
clients (31%) and married clients (27%) to have not yet begun action on an
ETR-reiated decision. Widowed, separated, and divorced clients were somewhat
less likely (177%) to have enrolled at termination than married clients (23%).

The’presence or absence of preschool»children was also relaﬁed to the
termination status of clients. Compared to those with no children under six

years of age, clients with preschoolers were slightly more likely to be enrolled

(24% compared to 19%) but much more likely to have not yet taken action on an
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ETR decision (35% compared to 21%). A higher percentage of clients with no
preschoolers were employed (22%) or looking for a Job (22%) than were clients

with preschoolers (12% and 16% for the two categories).

\

What Was the Relationship Between Status at Termination
and Selected Initial Interview Variables?

Information collected by counselors during initial counseling interviews
greatly expanded the baseline data on clients. Consequently, Project staff
also examined the relationship between clients' status at termination and
the following initial interview variables expectatioﬁs from counseling,
willingness to engage in education or training, number of constraints, total
number of years worked, and the skill level of the client's usual occupation.
The table on the following page summarizes the results.

As indicated in the table, clients' original expécfations from counsel-
ing were rather naturally relatéd to their termination outcomes. Clients
who mentioned ETR Choice as an expectation, either alone or in combination
with other expectations, were more likely to be enrolled at termination (18%,
27%, 23%, 27%) than clients who originally menfioned the Job Search only or
Career Choice combined with Job Search (10% and 15%, respectively). Somewhat
surprisingly, élients who just wanted to make an ETR decision whén they ori-~
ginally called were slightly leés likely (18%) to be enfolled-at termination
than those who only wanted to make é career decision (23%).

The overall pattern for Job-relate- :comes was not unexﬁected. Clients
who entered the Service with expectations for assistaﬁce with the Job Search
only or the Job Search combined with either Career Choice or ETR Choice were
more likely to be employed at termination (22%, 25%, and 23%, respectively)

than were clients in the other expectations categorles (18%, 16%, 17%, 15%).
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STATUS AT TERMINATION
BY SELECTED INITIAL INTERVIEW VARIABLES

IIRF Variables
(Total)

EXPECTATIONS FROM COUNSELING

Career Choice 23% 2% 27% 18% 19% 8% 2% 100 178
ETR Choice 18 9 39 16 9 4 4 100 180
Job Search . 10 - 4 - 22 46 13 6 100 104
Career and ETR Choice 27 5 33 17 12 5 2 100 233
Career Cholce & Job Search 15 - 9 25 35 11 5 100 8™
ETR Cholce & Job Search 23 4 23 23 19 - 8 100 26
Career/ETR Choice & Job Search 27 11 21 15 18 7 2 100 62
-Other 14 - 14 21 29 7 14 100 14

WILLINGNESS TO ENGAGE IN ETR
Willing 26 7 32. 16 13 5 2 100 563
Not Sure 19 1 22 20 22 10 6 100 191
Not Willing : 5 1 3 31 41 15 4 100 121

WORK EXPERIENCE TOTAL TIME .
Never Worked/l Yr. or Less 22 5 27 20 21.. 2. 2 100 .15
2-5 Years 21 6 26 20 17 7 3 100 384
6 Years and Over 24 3 22 17 22 10 3 100 220

SUAL OCCUPATION (LEVEL)

v Professional( 16 1 15 24 28 13 3 100 93
Skilled 15 - 15 24 36 9 - 100 33
Semi-skilled 24 6 23 13 16 13 4 100 134
Unskilled 20 5 27 25 16 43 100 212

CONSngizTS 21 4 25 18 20 8 4 100 379
Some 20 5 26 19 20 7 3 100 507

Note: Percentage do not always total exact;y due to rounding.
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Similarly, it was possible to distinguish job seekers on the basis of their
original expectations from counseling. Clients who were interested in Job
Search only, or in Job Search combined with Career Cholce, were far more likely
(46% and 35%) than clients in other categories to be in the process of look-
ing for a job at the time they tgrminated from the Service. Least likely
to be engaged in the process of looking for a job were those who originally
wanted to just make an ETR Choice (9%) or an ETR Choice compined with a Career
Cholce (12%). .M

The willingness of clients to engage in further eQucatioﬁ 6;~training re-
lated strongly to their termination status. Compared éo clients who expressed
an original unwillingness to consider further education or training, a far
greater percentage of clients who said they werebeither willing or noﬁ sure
about their willingness were enrolled at termination (26% and 197, compared
to 5%) or were in tne category of deciding but not yut having applied to an
ETR (32% and 22%, compared to 3%). Compared to those who were not sure or
not willing to consider further education or tralning, a substantially higher
percentage of willing clients had also applied to an ETR (7%, compared to 1%
and 1%). The relationship was also strong and obvious for Job-related out-
comes. Clients who were not willing to engage in further education were
much more likely than clients in the other categories to be employed at ter-
mination (31%, compared to 16% and 20%Z), to be searéhing for a job (41%, com-
.pared to 13% and 22%), and to have not yet acted on a decision to look for
a job (15%, compared to 5% and 10%).

With one éxception, the total number of years the clients had worked

at part-time and full-time jobs showed little or no relationship to status

at termination. The results indicate that clients who had worked six or more
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years were more likely (107%) to have not yet begun a job search than were
clients who worked a total of one year or less (27%).

An imporfant indicator of clients' occupational experience, level of
usual occupation, also showed a relationship ta termination status. Com-

~ pared to clients with usual occupations at the semi-skilled and unskilléd

1evels,‘tho§e with usual occupations at the professional and skilled levels
were less likely to be in any of the ETR-related outcome éategpries:» enrolled
in an ETR (167% and 15%, comparngto.?éz and 207%); applied to an ETR (1%
and less than 1%, compared to .6% and 5%); not yet applied to an ETR (15%
and 15%, compared to 23% and 27%).

Interestingly,lclients whose usual occupation was semi-skilled were
much less likely (13%) than clients in other categorles (24%, 24%, and 25%,

respectivély) to be employed at termination. Further, greater percentages

of clients with usual occupations at the skilled and professional levels were
kilookihg for jobs than were clients with usual occupations at the semi-skilled

and unskilled levels (36% and 28%, respectively, compared with 167 and 167%).

Finally, clients who had usdal occupations at the ;nskilled level were |

less likely than clients in the other categories to have not yet begun the

joB search (4%, compared with 13%, 9%, and 13%).

As a final analysis, status of_te;mination was examined in relationship
to whether or not clients had expressed constraints at entry. Surprisingly,

the distribution of outcomes was almost exactly the same for clients who

expressed no constraints as for clients who identified one or more constraints -

at the time they called the Service.
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What Was the Relationship Between Status at Termination
and Selected Counseling Process Variables?

. A third set of cross-stage analyses hy Project‘staff examined the rela-
tionship between client outcome and the process of counseling. The basic
question was, "Were aspects of the counseling process related to clients'
status at termination?" The process variables selected fer analysis included
the following: the individual counselors; sélected counselor cheracteristics,
the total number of interviews, the number of resource materials sent to
’ :clients, the number of ETRs contacted by the client, the number ef suppor-~

tive services contacted by the client, and the number of congtraints dis-
cussed. The relevant data are presented in the table on the following page.

Inspection of the table reveals that there are considerable differences
among the nine counselors in the termination patterns of their ciients. In
terms of ETR enrollment as an outcome; for exarniple, Connselor A had a much
higher percentage of clients enrolled at termination than did Counselors H
and I (30%, compared to 14/ and 137%, respectively). The other six counselors
had roughly the same percentage of clients who terminated from the Service |
enrolled in an ETR (from 19% to 23%); In terms of employment as an outcome,
Counselor E had‘a‘much higher percentage of cliente who terminated from the
Service‘with a job than‘did Counselor G (30% compared to 10%). There was a
fair amount of variation among the other seven connselors in the percentage
of clients who were employed at termination (from 25% for Counselor A to 13%
for Counselor C). Finally, compared to the eight other counselors, aidispro—
portionate share of Counselor I's clients_termineted with a decis;on not te
enroll in an ETR or enter thehwprld of work (17%, compared to a range of 6%

to less than 1%).
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STATUS AT TERMINATION BY SELECTED
COUNSELING’ PROCESS VARTABLES

Counseling Process Variables

“(Total)
COUNSELOR
Counselor A 30 3 18 25 20 3 - 100 *
Counselor B 23 2 26 19 20 6 5 100
Counselor C 23 9 23 13 17 13 2 100
Counselor D 22 4 24 23 17 4 6 100
Coungelor E 21 4 18 30 12 10 5 100
Counselor F 21 3 25 18 22 10 2 100
Counselor G 19 5 31 10 24 8 4 100
Counselor H 14 7 34 17 19 5 5 100
Counselor I 13 - 26 17 17 9 17 100
COUNSELOR CHARACTERISTICS
Female (N=7) 21 5 2 19 19 7 4 100 782
Male (N=2) . 21 2 26 18 19 6 7 100 125
White (N=5) 23 4 24 19 19 7 3 100 526
Black (N=4) 18 5 - 29 18 19 7 5 100 381
Over 30 (N=4) 21 5 25 18 18 8 4 100 - 386
Under -30 (N=5) 21 4 26 19 20 6 4 100 521
College Degree (N=5):, 22 5 25 21 18 6 4 100 520
No College Degree (Nw4) 20 4 27 16 21 8 4 100 387
NUMBER OF INTERVIEWS , ‘
One . 7 2 34 9, 33 7 9 100 123
Two ’ 17 4 30 18 19 8 4 100 215
Three 19 4 23 19 22 10 3 100 198
Four . 23 4 25 23 17 3 4 100 120
-Five to Seven 32 6 19 19 16 4 3 100 186
Eight or More 28 5 22 24 12 8 2 100 93
RESOURCE MATERIALS SENT TO CLIENTS
None 14 6 - 27 15 - 25 5 8 100 203 - -
Some 23 4 25 19 19 7 3 100 732
ETRs CONTACTED BY CLIENTS
None 9 3 23 23 27 100 -6 100 548
Some . 40 7 27 12 9 . 3 2 100 387
SUPPORTIVE SERVICES
CONTACTED BY CLIENTS
None 20 4 29 17° 18 7 5 100 659
Some 24 5 17 22 25 ) 2 100 276
NUMBER OF CONSTRAINTS DISCUSSED
None o 22 4 24 18 21 6 5 100 281
Some 23 5 27 19 16 - 7 4 100 654

Note: Percentages'do not always total exactly due. to rounding, . . .
* The number of clients per counselor is not reported for purposes of counselor anonymity.
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Despite considerable variatiOﬁ,among individual counselors, however, there
was only minor or no variation when clients' status at fermination was related
to four major counselor characteristics: sex, race, age, and level of educa-
tion. As iIndicated in the table, the distribution of outcomes was almost the
same for female and male counselors, black and white counselors, counselors
with and without a bachelor's degree, and counselors who weré under or over
30 years of age.

The total number of counseling interviews was related to fermination status.
Generally, the more counseling intef?iéws élientsbhad,‘the ﬁofe likély fhe&
Were to be enrolled at termination. Clients who had five to seven or eight or
more interviews with a counselor were much morellike1§ (32% and 28%, respec-
tively) to be enrolled at termination than ciients who had one or two inter--
Qiews (7% and 17%). In terms of Job-related outcomes, clients with one inter-
view were much less likely (9%) to be employed than clients in the other cate—
gories (from 187 to 24%), and much more likély (33%) than clients with more
ﬁhan'one counseling interview to be 1ooﬁihg.f6f Qofk.(frdm 12% td 22%).
Compared to clients ﬁith more than one counseling interview, clients with
only one were also more likely to decide not to enroll in an ETR or enter the
world of work 29%, compared to a range of 2% to 4%).

Overall, status at termination does not appear to be related to the tétal'

-number of resource materials sent to clients, with the exception of a tendency
for those receiving no materials to be enrolled or employed at lower ratesg
(14% and 15%, respectively) than fhose who réceiyed some resource materials
(23% and 19%).

Oﬁ the other hand, there was a stfong relationship between number . of ETRs

contacted by clients and their enrollment status at termination. Compared to
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clients who never talked directly with a representative of an ETR, a much
higher percentage of those clients who did were enrolled at termination (40%
compared to 9%). As might be expected, éompared to those who did make ETR
contacts, a greater pefcentage of clients who made none were in each of'the
fhree'Job~ré1ated outcome categories (23% compared to 12% were employed;

27% compared to 9% were searching; and 10% compafed to 3% had not yet begun
to search).

There appeared to be a minor relationship between the number of suppor~.
tive services contacted by clients and their status at termination. Compared
to clients with no supportive service contacts, a slightly higher percentage
of those who contacted one or more were enrolled (24% compared to 20%),
employed (22% compared to 17%Z), or job séarching (25% compared to 18%) at
termination. Further, clienfs who reported no contacts with supportive ser~
vice agencles were more likély to have -decided to enroll, but not yet applied
(297 compared to 172 of clients with some supportive service contacts).

Somewhat ﬁnexpectedly, the number of constraints discussed by clients
and counselors during counseling was not related to status at termination.
Clients who discussed no constraints and some constraints were about equally

likely to be in each of the outcome categories.

What Were Clients' Career Objectives?

In addition to recording their termination status, counselbrs also asked
clients several questions about their educational and work plans at the time
they left the Service. 1In terms of whether or not they had decided on omne
specific vocational objective, slightly more than 400 of the 935 clienﬁs

sald that they had done so, with the remainder saying that they had not yet
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reached a firm decision among more than one possibility, that they had decided
to postpone making a specific decision until after completing more education,
and that they were more interested at present in getting into school or finding
any job than in deciding on a future career objective. L

The responses of those clients. who did cite oné~specific career objective
at termination were then categorized by'occupatioﬁéi"leGel and field (using a
modified version of Roe's Occupational Classification System) and by Occupa-
tional Census Code. The table on the following page summarizes the clients'
career objectives at termination by lgvel,'field, and'occupétionél censusg code;'

In terms of skill level, slightly over one~third (34.9%) of the regpondents
mentioned career Objéctives at the semi~-skilled level, with about the same per-
centage (31.3%) citing occupational objectives at the professional level. One
out of five (20.5%) respondents cited a career objective aﬁ the.skilled level,
with the remaining 13.3% naming career objectives at.the unskilled level.

In terms of field, slightly over one~half of ghe rgspondénts cited career
objectives in two fields, Business Organization (29.3%) and Service (21.7%).
' Mentioned by smaller percentages of respondents were occupations in the fields
of General Cultufe (15.0%), Arts, Entertainment, and Recreation (13.1%),‘
Technology (9.9%), and Science (6.4%). Least represented were the Business
éontact (3.8%) and Outdoor (1.0%) fields. ' ' S

An examination of career objectives at termination by Occupa;iqnalwggnsus
Code reveals that one-half (49.3%) of the respondents cited jobs in the
Professional, Technical and Kindred area. Objectives-in the Clerical area
and the Service area were each mentioned by about onejfifth of the reépon@ents
(18.5% and 17.8%, réspectively); Mentioned by far fewer respondents were
objectives categorized as being Craftsmen and Kindred (6. 2/), Managers and

Administrators (3 3%), and Sales Workers (2.4%).
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Level, Field and Occupational Census Code for
Clients' Career Objectives at Termination

Number of Percentage of
LEVEL (Roe System) Respondents : Respondents
Professional 130 31.3%
Skilled 85 ; - 20.5
Semi-skilled 145, 34.9
Unskilled ot 55 13.3
4

TOTAL 415 -100.07%
FIELD (Roe System)
Service | | 68 21.7%
Business Contact 12 3.8
Business Ofganization 92 29.3
Technology : 31 9.9
Outdoor , 3 ' 1.0
Science ' 20 6.4
General Culture - : o 47 15.0
Arts, Entertainment, Recreation 41 ' 13.1

TOTAL 314 100. 0%
OCCUPATIONAL CENSUS CODE
Professional, Technical & Kindred 208 - 49.3%
Managers and Administrators 14 3.3
Sales Workers 10 v . 2.4
Clerical and Kindred . 78 18.5
Craftsmen and Kindred - 26 _ _ 6.2
Operatives, Except Transport 5 1.2
Transport Equipment Operatives , 1 0.2

~ Laborers, Except Farm o ) 5 1.2

Service Workers, Except Priv. Hsld. , 75 17.8

TOTAL 422 '100.0%
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The career objectives of clients at termination may be compared to clients'
career objectives at the time they entered the Service, as well as to such
indicators of occupational experlence as usual occupation and most recent job,
Results, presented and discussed in the earlier section on home-based clients
of the Counseling Service (PP.3.44-3.47), deserve repeating here. While
clients' occupational experiences were primarily at tﬁe semi-skilled and un~-
skilled level, their career objectives at £ntry were much less likely to be
s0. The chart below presents a comparison of the skill level of ciients'
career objectives at termination and the three other indices of skill level, "

most recent work experience, usual occupation, and career objective at entry,

[:]Most Recent Work

siif Initlal Career Objective

lgg l§§§ Usual Occupation Z%% Careef Objective at Termination
80

70

60

50

4 0 2 9 7 3 5 % 3 5 ad

20 227 o

o R

0 -

Professional Skilled Semi~skilled

Inspection of the chart reveals clearly that the skill level of clients'
career objectives at termination is much more closely related to the level of -
clients' originai career aspirations than it is to the two indicators of occu~

pational experience. This is mcst’ apparent in the case of occupation at the
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unskilled level. While only 13% and 14%, respectively,'of career objectives
at exit from and entry to the Service are at the unskilled level, 50Z and 45%,
respectively, of the most recent work experiences and usual occupations are
at this level.

In addition to the contrast by skill level, occupational aspirations
and experiences may also be contrasted by field.and Occupational Census Code,
as was done in the earlier section (pp. 3.46 - 3.47). The table below in- |
cludes the data from the previous section and adds information regarding.

clients' career objectives at termination.

Most Initial Final

Recent Usual Career Career

Work Occupation Obiective Objective -
FIELD (Roe System) (N=916) (N=345) (N=771) (N=314)
Service 19.9% 19.47% . 31.37% 21.7%
Business Contact 8.2 5.5 22.7 3.8
Business Organization 33.3 37.1 13.2 29.3
Technology 23.7 18.9 10.5 9.9
Outdoor 1.0 0.9 9.2 1.0
Science 1.4 2.2 8.4 " 6.4
General Culture 9.8 12.1 3.9 15.0
Arts, Entertainment, 2.7 3.9 0.8 13.1

Recreation
TOTAL 1007% + 100% 100% 100%

OCCUPATIONAL CENSUS CODE (N=939) (N=565) (N=656) - (N=422)
Professional, Technical - .

.and Kindred 16.0% 23.27% 44 .8% 49.3%
Managers & Administrators 3.0 3.4 2.3 - - 3.3
Sales Workers 8.1 5.8 2.6 2.4
Clerical and Kindred 31.6 33.3 18.9 18.5
Craftsmen and Kindred 5.9 6.5 9.5 6.2
Operatives . 13.5 9.0 1.2 1.2
Tran. Equip. Operatives 1.4 0.4 0.3 0.2
Laborers 3.1 3.4 0.8 1.2
Farmers & Farm Managers 0.1 0.0 0.2 0.0
Service Workers 16.3 14.7 19.5 17.8
Private Hsld. Workers 1.1 0.4 0.0. 0.0

TOTAL 100% 100% h 100% - 100%

5.24
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In terms of occupational fi=ld, there is a tendency for the final career
objectives of clients to be somewhat less like initial career objectives and
somewhat more like indicators of occupational‘experience; This is most appar-
ent in the Service.field, which accounts for about one-fifth of the most
recent work (19.9%) and usual occupations (19.4%), about one~third (31.3%)
of initial carser objectives, and then returns to a level of about one-fifth
(2147%) of the career objectives at termination. This same pattern is evi-
dent in the Business Organization field, with respective percentages of
33.3%, 37.1%, 13.2%, and 29.3%. Taken together'wirhgfbe results regarding”
sbill level, the results tend to support the following generalizationsi- at
termination, clients tend to set objectives at a higher sbill.level'thanf
their previous occupational experience and at about the same 1é§e1 as their
objective at the start of counseling; further, after considering occupations
in the fields which are different from their previous employment, clients
tend to set objectives at somewhat hiéher levels in fields which are familiar

to them.

What-Were Clients' Unresolved Constraints?

In addition to inquiring about their career objectives, counselors
asked.clients to identify any career-related constraints that were not yet
completely resolved. The table on the following page summarizes data for
433 out of the 935 clients who identified one or more unresolved constraints.

~ As expected, the major problem area was financial, mencioned by,almost
two~-thirds (63.72) of the clients who identified one or more unresolved con—’
straints. About one in five (20.1%) respondents mentioned child care as a -
continuing problem, with smaller percentages mentioning health problems
(3.2%), problems in dealiné.with spouse or familyr(lO.ﬁz);.and transporta-
tion problems (6.2%). | |
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Number of Clients Percentage of

Unresolved Constraints Who Mentioned Clients Who Mentioned
at Termination Fach Constraint Each Constraint
Financial 276 63.7%
Child Care 87 : 20.1
Health ) 57 13.2
Spouse/Family 46 10.6
Transportation 27 : -6.2
Other Constraints 48 ) 11.1

TOTAL 541 124.97%%

*Totals to more than 100% because clients
mentioned more than one constraint.

What Were Clients' Immediate School and Job Plans?

In addition to their career objdctives and unresolved constraints,  coun-
selors asked clients about their immediate school and work plans. Clients
~ with ETR-related outcomes were‘aéked_when they‘expected to begin, if they
would be-enfolled full-time or part-time, and the name of the institﬁtion,
.programs, and courses. The table on the following page presents data for
starting time and schedule plans.

As indicated in the table, about one Qut of every thrée (32.4%) clients
who’ responded to the question had already begun their studies. Most of the
.remaining respondents planned to begin within a year, with 20.1% beginning
within three mbnths, 11.8% within three to six months, and 15.1% within seven

to twelve months. Only 3.8% indicated a starting date beyond one year from

the time of termination, with 16.8% unsure ébout a starting date.
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Starting Date for e Number of Percentage of

Education or Training Respondents Respondents
Had already begun 129 32.4%
Within three months 80 ' 20.1
Three to six months , 47 ' 11.8
Seven to twelve months ‘ : ' 60 15.1.
After one yeér ' 15 . 3.8
Unsure : 67 16.8

- TOTAL . 398 o - 100%

Schedule Plans

Full-time oL 143 , 32.9%

Part-time ' 247 ' 56.8
Unsure ' ' 45 10.3
TOTAL 435 : "100%

in terms of their schedule plans, more than one-half (56.8%) of the
reSponaents indicated that they would be attending on a part-time basis, -
with about one-third (32.9%) planning to-stuay on a full-time basis. The
remaining 10.3% of the respondents were unsure about whether‘théy would be
studying on a full-time or a.part-time basis.

In terms 6f the types of institutions they were either enrolled in or
Planning to enter, most respoudents identified éolleges, universifies, and

professional schools, as the table on the following page indicates.

[oe———

The results indicate that one-half (45.2%) of the respondents planned
to attend colleges (two or four year), universities, and p;ofeésional schools.
The next three most frequent institﬁtional types, each mentioned by about fhe
same percentage of respondents, were post-high school business, trade, and

vocational/technical schools (13.5%); adult education programs including
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Number. - of Percentage of

Type of Institution “ Respondents '~ Respondents
Coileges (two or four year), 178 | 49.2%
universities, and professional ’

.schools"’

Post High School Business, Trade, - 49 "13.5
and Vocational/Technical Schools ‘

Adult Education Programs (including 40 © 11,0
High School Equivalency)

Government-Sponsored Programs for ’ 40 11.0
Disadvantaged, Underemployed, or ‘

Ungmplo&éd ‘

Hospital/ Training Programs 18 5.0

Apprenficeship and OJT Programs _ 13 ' 3.6

High School ' 8 2.2

Others, including U.S. Armed . 16 4.4

Forces, Private Tutors, and
External Degree Programs

TOTAL 362 - 100%

adult basic education and high school equiVéleney (11.0%); and government-
Sponsoréd programs for the disadvantéged, underemployed, and unemployéd (11.0%).
Cited by fewer respondénts were hoépital training programs (5.0%) apprenticeéhip.'i E
and OJT programs (3.6%) aﬁd regular high school programs (2.2%).
Project staff were also Interested in the specific programs or courses in

~ which clients were planning to enrqll, witﬁ both prograﬁs and courées being
grouped iﬁto five major categories: professional prepafation, liberal arts and
sclences (LAS), high school, vocational/business/trade/technical/industrial,
and basic educational skills. An important distinétion was made .between programs
and courses. "Programs'" were defined to include training which provides suffi¥

clent knowledge and skills to enter an occupation at the entry level. ''Courses"
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were defined as training that either provides an introduction to a specific
career field, or supplements an individual's knowledge or skills in a way
which faeilitates entyy into or advancement in a career field.

The following table summarizes the programs and courses which clients
had either started or planned to enter at the time they terminated from the

Service. Although clients did not state more than one program, they could,

of course, mention more than one course.

Programs . Courses

Type of Program or Course Number Percentage Number 'Pereentage

Professional Preparation 77 28.%% ' 18 10.97

Liberal Arts & Sciences 33 12.3 32 19.4

Vocational/Business/Trade/ 150 56.0 ' 57 34.5
Technical/Industrial ,

High School 4 1.5 13 7.9

Basic Education (including 4 1.5 45 27.3 5
high school equivalency) i

TOTAL 268 1007 165 100%

Inspection of the table indicates that more programs were identified than

were courses (268 and 165, respectively). Among the programs, over one-half

(56.0%) of the respondents named programs in the vocational/business/trade/
“technical/industrial category. Within this category yere snecific programs

for health technicians, clerical and office work, service occupations, auto

mechanics and repair, art an@xdesign, communicafions, comguter specialists,

and science technicians. Professional level programs were mentioned by over
one-quarter (28. 7/) of the respondents, and included preparation for health

technology, nursing, business management, education, social work, home economics,
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aﬁd engineering. Liberal arts and science progfams (pr%marily in.art, bio-
logy, and the social sciences) accountedufor 12.37% of the responses, while
high school»and basic education programs accounted for the remaining 3.0%.
In térms of courses, slightly over.one-third (34.5%) of all courses men-
tioned were in the vocational/technical/business area. Over one~quarter (27.3%). o
were related‘to.basic skills preparation, particularly high.achool equiQalency‘ |

preparation, Liberal Arts and Sciences courses accounted for ?lmost one-fifth

(19.42) of the responses. Professional preparation courses and high school.

courses were least repfesented (10.9% and 7.9%,_re3pective1§). : 'fﬁ
In terms of immediate job plans, clients with a job—related termination

status were asked to indicate when they expected to begin their job or the

job search, if they planned to work full-time or paft—time, what the jobé

were, and if the jobs were related to the career objective they had stated
at fermination. The table on the following page summarizes data for start-
ing date and schedule ﬁlans.

In terms 6f starting date, well over thfee—fourths (81.5%) of the respond— 
ents said that they had already'beéun their jobs'or héd‘starteauéheir'job .
search, with one-tenth (9,7%) saying that they planned to begin thei}wjobs

or job search within three months. The remaining respondents planned . to

begin after three months (5.7%) or weren't sure when they would begin (3.1%).

With regard to scheduling plans, about two-thirds (63.2%) of the respondents

were empldyed in or were seeking full-time jdbs, and over one—quérter (28;02)
were working In or seeking part-tiﬁe jobs. The remaining 8.8% were not sure
‘of their scheduling plans. -

When éounselors asked clients about the job they had‘obtained or that

they were searching for, about three-fourths of the 422 clients with a
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. Starting Date for the . Number of Percentéée of

Job or ;he Job Search . Respondents - Respondents
Had already begun . | 344 ' 81.5%
Within three months 41 9.7
Three to twelve months ' 14 B 3.3
‘After one year 10 _ 2.4
Unsure . 13 3.1

TOTAL 422 _ 100%

Schedule Plans

Full-time 223 63.27%
Part-time 99 . 28.0°
Unsure 31 ' 8.8

TOTAL 353 100%

Job-related termination identified their immediate job plans. The table on
the following page summarizes the “evel, field, and census classification of e
these clients' immediate job plans.

“In terms of skill level of clients' immediate job plans, nearly one-

half (44.2%) of the respondents mentioned jobs in the unskilled area, and
one-fourth (25.1%) idenfified jobs in tﬁé'semi—skilled area. Professional

and skilled jobs accounted for 18;0% and 12.7%, respectively. Compared to
clients' career objectives at terminaticn, these immediate job plans were .

at lower skill levels, most proﬁably because these immediate job,pléns were
transitional in nature. Most of the clients who had mentioned immediate work
plans said that the job thay took or were looking for was related to their
long-range career objective. Often it was an entry level job in a field in.
which élients wished to progress. Further, sometimes these immediate job

plans of clients were related to much more basic needs. With an unemployment
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Clients' Immediate Job:Plans by
Level, Field, and Occupational Census Code

S . Number of Percentage of
LEVEL (Roe System) Respondents Resgpondents
Professional ‘ o5 18.0%
‘Skilled 36 12,7
Semi-skilled 71 25.1
Unskilled . 125 44.2

TOTAL " : . 283 100.0%
FIELD (Roe System)
Service < 43 16.2%
Business Contact - 27 10{2
Business Organization 85 . 32.1
Technology ' : 37 14,0
Outdoor ' 1.9
Science 3.0
General Culture 42 15.8
. Arts, Entertainment, Recrea;ion 18 6.8
TOTAL 265 100.0%
OCCUPATIONAL CENSUS CODE
Professional, Technical & Kindred ' 70  24.1%
Managers and_Adminiétrators : 13 4,5
Sales Workers - 21 7.2
Clerical and Kindred - 83 28.5
Draftsmen and Kindred 19 6.5
Operatives - 23 7.9
Transport Equipment Operatives 1 .3
Laborers, Except Farm - Co11 3.8
Farmers 1 .3
Service Workers, exc. Priv. Hsld. . 46 15.8
Private Household ' 3 1.0
- — —_—
TOTAL 171 291 100. 0%




rate of 12-187 in Rhode Island, a number of clients indicated that they had
taken jobs at a lower skill level while continuing to look for jobs at their
preferredllevel. Finally, this analysis included no job plans for clients
with ETR-related outcomes, which would quite naturally be expected to be at
higher skill levels. -

AIn terms of field, the immediate joB plans of about one-third (32.1%)
of the regpondents with job—felated outcomes were in the,Bus;ﬁess Organiza—
ﬁion area. The fields of Service, General Culture, and Technology were each
cited by approximately: the same percentage of rgspondeﬁts (16.22,,15.8%, énd

14.0%, réépectively).-'About one-tenth (10.2%) cited the Business Contact -

- field, with'6.8% mentioning immediate job plans in the field of Arts, Enter-

tainment, and Récreation. The Science and Outdoor fields wére mentioned
least often4(3.0%‘and 1.9%, respectively).

| In terms of Occupational Census Code, the data indicéte that jobs in
two areaé accoﬁnted for over half of the clients' immediate job plané:

Clerical (28.5%) and Professional, Technical and Kindred (24.1%). Service

~occupations were mentioned by 15.8% of the respondents, while johs in other

areas .included Operativés (7.97%), Sales Workers (7.2%), Craftsmen (6.5%),

and Managers and Administrators (4.5%). All other areas accounted for the

' remainiﬁg 5.5% of the‘:esponses. .
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CLIENT EVALUATION OF THE SERVICE

Introduction

The reactions of clients, the consumers of a service, represent an impor—
tant source of information when making decisions about the effectiveness and
responsiveness of a human service program. When combined with iﬁformation
obtained from other data collection stages -- baseline, procesé,“aﬁd outcome —-
data from follow;up interﬁiews~with clients rounds out.a‘comprehensive system
of program evaluation.

‘The primary purpose of the (lient Reaction and‘Evaluation (CR&E)»Inter—
Qiew was to determine the clieqts' reactions to and evaluations of both the
Career Counseling Service and the particular counselor with whom the clients
were involved. A secondary purpose of the interview was to check the career
status of the c;fﬁnt, as recorded by the counselor on the Termination Form.

CR&E Interviews were initiatea formally with all terminated clients

"beginning September 4, 1975. These f0110w—ﬁp inéerviews, which were conducted
by the stéff>of the Project's Researcﬁ and Evaluation Component,.continued
until March 31, 1975, when formal data collection efforts came to an end.

| The procedure for conducting CR&E iInterviews was as fdllows; During
'fhe last scheduled counseling interview, counselors asked their clients if
they would be willing to pafticipate in a follow-up interview with a member
of the Research staff. Clients were told_thég the purposelof the interview
was to get thelr reactions to the counseliné sérviceé they. had received.

Counselors told their clients that the interview would be confidential and



that their answers or comments would not be revealed by the interviewer.
Overall, clients were very willing to participate in the follow-up intervie;s.
Out of over one thousand clients terminated between August 1974 and March 1975,
only 1% said that they did not wish to participate.

| The procedure was 'slightly different for clienté with whom the Service
lost contact during the course of counseling (explained in tﬁe previous - |
section on Clients' Status at Terminétion); For these:"lost contact" clients,

research interviewers began attempts to reach them by telephone a week after

they had been terminated ty the Service.

"An extensive attempt was made to reach all terminated clients. Research
staff were allotted up to 14 attempts (ten daytime and four evening calls) to
establish telephone contact. The following table summarizes the results of

efforts to contact 1031 clients.

CLIENTS COﬁTACTED N Percent ONTACTED N Percent
LotEN20 GONIACTED : :
‘Interview Fully o CE
Completed 823 96.7% No Answer ~ Repeated
' 109 60.6%. .
Interview Partially Attempts T
Completed 10 1.2 No Contact ~ Reason -
: Determined (e.g.,
Clignt Refused to 14 ' 1.6 client moved, new
Participate : ' unlisted telephone, ’
Other (e.g., lan- ‘etcetera. 71 39.4 .
guage barrier) 4 0.5 '
851 100.0% 180 100.0%

As the table above indicates, interviewers were successful in reaching
the preponderance of cliénts: telephone contact was established with 851

(over 80%) of the 1031 terminated clients. For those clients with whom
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interviewers established contact, they were able to fully complete 96.7% and
partially complete 1.2% of the interviews. The results to be presented and
discussed below are based upon these 833 interviewed clients. Only 1. 67.of
the clients who were contacted by interviewers refused to participate, with
1ess than 1% not being interviewed for other reasons, including a language
barrier between client and interviewer, -

Interviewers were not able to establish contact with 180 (less thah 202)
of the 1031 terminated clients. For those clients who were not contacted,
the telephones were never answered at the homes of 60.6% of them, despite
repeated attempts. For the remsining 39.4% of the clients, interviewefs

~ were able to determine reasons for their inability to establish contact, such
as disconnected telephones, unlisted telephone numbers, and clienta who had
moved or were deceased.

All of the follow-up interviews were conducted according to a detailed
interview schedule designed by research and counseling staff. A copy of the
CR&E Form appears in Appendix B. The interviews, which averaged 1ess than
one—half hour to complete, were divided into a number of major sections, includ~
‘ing the following:

@ Confirmation of termination data
¢ Reasons for calling the Service

e Extent and evaluation of areas of counseling
personal
world of work
constraints
education and training
job search

® Evaluation of key aspects of the model

the counselor

the use of the telephone
the Resource Center
the print materials receilved
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e Factors influencing career decisilons

Relative importance of Information, Guidance, & Referral

Overall evaluations and suggestions for ilmprovement

Most of the interviews were conducted fairly socn after the clients

were -terminated from the Service. One-half of the iInterviews were done

within

two weeks, and about three-fourths were completed within one month

of clients' termination. Within three months, 95% of the interviews were

completed. The remainder were completed more than three months after clients

were terminated, with the longest occurring seven months after a cliept's :

termination.

Using data from the CR&E interview, this section addresses the follow-

ing questions:

What Was the Career Status of Clients at Follow-Up?

Did Counselors Understand Clients' Reasons for Calling?

How Did Clients Evaluate the Content Areas of Counseling?

What Was the Most Important Service Clients Received?

How Did Clients Evaluate Their Counselors?. .

How Did Clients Evaluate the Use of the Telephone for Counseling?

What Were Clients' Overall Reactions”fo and Evaluations of the Service?

How Did Clients Benefit from Career Counseling?

What Factors Influenced Clients' Decision-Making?

How Did Clients Evaluate the Materials‘They Received?
How Did Clients Evaluate the Resource Center? :
ACloser Look at the Content Areas of Counseling

Did Clients' Evaluation of the Service Change Over Time?.

What Was the Relationship Between Client Evaluation Variables
and Selected Baseline Variables?

What Was the Relationship Between ~lient Evaluation Variables
and Selected Counseling Process Variables?

What Was the Relationship Between Client Evaluation Variables
and Status at Termination?




What Was the'CareerfStatus'of'Clients'at'FOllow*Up?‘

As mentioned previously, one purpose of the CR&E interview was to double
check clients' status at termination, as determined by counselors during
the last regularly scheduled counseling interview. Out of the 833 clients -
interviewed by the research staff,l760 of theu,(the remainder being in the .
"lost contact" category) were asked if the reason for termination identified
on the Termination Form was correct, Of them, 93. 77lrep0rted that the fea—
sons recorded by counselors was correct, with only 6. 3/ saying they were n0t-~'“h
These results indicate a high degree of correspondence between what coun- A;_;*
selors had recorded at. termination and_what clients told research inter—b
viewers two weeks to seven months after termination, |

The question of confirnation or'disconfirmation was simply not approoriate o
for the 73 clients with whom the Project had lost contact, since they had not
been assigned. an outcome at termination. However, for both this group and the -
48 clients who indicated that their recorded reason for termination was'incor-“f‘
rect,“interviewers“attempted»to~determine~their:career'status‘at“the“timefof\”“4*

the follow~up interview, as presented below.

Number of =~ Percentage of

Career Status : | Respondents ‘Respondents
Employed o | 42 - 36,77
Enrolicd : 30 24.8
Enrolled and Employed 13 10.7
Undecided or No Plans ' 28 23.1
Other _ _ | 3 2.5
Not Ascertained 5 4.1

. TOTAL . 121 100.0%




of the clients said that they had no career plans at the time of  the follow=

. answers of the 71 clients who respond

oyt i

Inspection of the table indicates that about onme-third (34.7%) of these
clients reported that they were working on a part— or full-time basis. About
one-quarter (24.8%) were enrolled, with about one~tenth (10.7%) reporting

that they were both enrolled and working. Approximately one~§ﬁartef'(23;1%)‘ o

up interview.
The follow-up interview also provided an opportunity_tb ask‘the-73 "108t G
contact" clients their reasons for not continuing with the Service. ’Thg':

i to the question are summarized below.

.

Reason for Not - " Number of ‘PefCénﬁéée"dffff
Continuing with Service . ~ Respondents Respondents: ‘-
Enrolled or Employed 21 - 29.6%
Dissatisfaction with Service 20 - - 28,2
Personal or Family Problems 17 ‘ "23.9
Counseling Completed (Positive Reaction) 6 - 8.5

Other 7 9.8

TOTAL 71 100%

These results indicate':hat almost’three oﬁf §f ten (29.62) respohdentaf: 
discontinued their involvement with the Service bgcause_they'became‘énrolléd, ;f
or took a job. About the same pefcentage‘(ZB.ZZ) cited some levei‘of dis-. |
satisfaction with the Service or their counselor, with slightly 1eés than*
éne—fourth (23.97%) citing personal and/or family problems és theirbreason for..
not conginuing. ‘One-~tenth (9.8%) of the respondents menfioned a variety of
‘'reasons, including change of residence and postponement of career plans.

Another groﬁp (8.5%) expressed some levei of satisfaction with the Séfvice,
while saying that they felt tﬁeir involvement Iin counseling had Beeﬁ completed,':m
178 | "
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Did Counselors Understand
Clients' Reasons for Calling?

The importance of the initial counseling interview is widely.recognized,
in large part because the first encountej betweéﬁ client and counselor‘"sets
the tone" for subsequent interviews. During their'ihitial interviews, coun~
selors asked all clients why they called the Service. Data relevant to this
question were presented in an earlier section of this report, Home-Based |
Clients oflfhe Career Counseling Service.v Because of the importance.of
this area, the follow~up interview included questions which asked former
clients to recall both their originél reason for calling the Seryice and
how satisfied they were that their counselor understood'tﬁeir reasons fdr
calling.

The'table.beiow summarizes data relevﬁnt to theque;tion regarding:why
clients called théMService; The table summarizes the reasons for caliing

as well as the number and percentage of respondents mentioning each reason.

N

o Number of Percentage of
. Reason for Calling Respondents S i Respondents .
Career Choice ' 330 ‘ 39.6%
ETR Choice 263 © 31.6
-Job Search 227 .27.3
Guidance and Support © 132 » 15.8 . .
Supportive Service Need 32 o 3.8
Curiosity : 49 5.9
Other 45 5.4
TOTAL 1078 . ' 129.47%%

. *Totals to greater than 100% because
. more than one reason was cited.

6.7




These results are quite similar to data on client expectationé from
~counseling (presented in the earlier section on home-based clients),
in that the three major reasons for calling are the same: . career choice,
choice of an educational and training resource (ETR), and assistance in con-
ducting a job search. The most commonly cited reason for calling the Ser#ice
was for aasistance in making a career choice (39.6%). Just under one~third
(31.6%) of the clients reporting requests for help in making an FTR Choice.
Slightly more than one~quarter (27.37%2) of the clients mentipned reasons that
wére related to the job search. The last ﬁajor category of reasons for calling
was for guidance and supéort, which was mentioned by 15.8% of the former
clients. Additional reasons were for help in locating career-related suppor¥
.tivé services in the community (3.8%Z), general curiqsit? (5.9%), énd a variety
of other responses (5.42).
When asked how‘satisgied they were that their counselor understood their.
reasons for calling, the Qast majority of former clients responded positively,

» e} .
as indicated in the following table.

Satisfaction with Counselors' Number of . Percentage of

Understanding of Reasons for'Calling, Respondents Respondents
Very Satisfied 567 68.8%
Satisfied _ 230 27.9
" Digsatisfied ' 21 2.5
Very Disgatisfied , _ 6 )‘ 7

| \ — -~
TOTAL 824 * 100.0%
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As indicated in the table, over two~thirds (68.8%) of the respondents
sald they were very s&tisfied with thelr counselor's understanding of their
original reasons for calling, with 27.9% saying that they were.satisfiéd.
Only 2.5% said they were dissatisfied and less than one percent said they were
very dissatisfied with their counselor's initial level of understanding.

How Did Clients Evaluate
the Content Areas of Counseling?

Since effective career counseling procedures are tailored to ‘the needs
Qf the individual client, the nature and course of counseling will not be
the same for everyone. Given this well—acceptgd principle, Project sgtaff
were interested In determining clients' perceptions of the areas addreésed
in theilr counseling, as well as their evaluation of the effectilveness of thé
Service-in the various areas,

In ordér‘go_énswer the first question, counseling procedures were cate-
gorized into five major content areas, as presented below:

® Personal |

discussion of personal interests, abilities, needs, and concerns

e World of Work ‘
discussion of careers, jobs, or occupations of interest to the
client

e Constraints : .
discussion of problems that might prevent clients from carrying
out their career plans, such as need for financial support

e Education and Training
discussion of possible enrollment in education or training
programs of Interest to the client

e Job Search : . .
discussion of information or development of skills to help
clients look for a job, such as resumes or job interviewing
techniques . . :
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During follow-up interviews, each client was asked whether or not their

counseling included each of the five content areas of counseling. The table

below summarizes the results.

Content Areas

Included in World of Job
Counsgeling Personal Work Constraints ETR Search
(N=831) (N=831) (N=831) (N=827) (N=825)
Yes 91.7% 88.9% 52.8% 84.3%2 31.6%
No - 8.3 11.1 46.9 15.5 68.2
Other ‘ ~ - 0.2 0.2 0.1
TOTAL 1007 . 100% 100% --100% 1007

Inspecfion of the table above indicates a substantial variéfion in”client
perceptions of the frequency with which specific content areas weré addressed‘
in career counseling. More than nine out of ten (91.7%) clients indicated
that counseling involved the discussion of personal interests, abilities,
needs, and concerns, with about the same percentage (88.9%) saying that the.r

counseling involved the examination of careers, Jobs, and occupations. Pos~-

" gible enrollment in educational and training programs was also discussed by

a large percentage (84.3%) of clients. However, the discussion of career-
related obstacles or constraints was about as likely to be sliscussed (52.8%)
as not. "The most infrequent content area addressed in counseling was the
discussion of job search techniques,-mentioned by iess than one-third (31.6%)
quphe clients. | - -

Once the relative frequency of the various content areas had been deterQ

mined, clients were asked to evaluate the adequacy of the counseling they
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received in each specific area. Their ratings for each of the content :ireas .

of counseling are summarized below.

Client Ratings

of Content Areas ' World of | Job
of Counseling Personal Work Constraints ETR Search .
(N=755) (N=574)  (N=389) (N=674) (N=252)
Excellent  48,6% 60.2% NI ¢ 55.5% 57.1%
Good | 40.8 35.9 354 32.3 36.1
Fair 7.8 7 3.3 11.6 9.1 7.5
Poor 2.4 0.3 A 1.5 1.2
Other 0.4 0.1 1.0 1.6 -

TOTAL 100% 100% '100% 100% 100%

Inspection of tﬁe table above leaves 1little doubt that, in general,
clients had a high opinion of the couﬁseling they received. There was only
minor variation in the ratings given to the five‘content areas of counsel-
ing. For all five areas, about one-hﬁlf or more of the respondents said that
thelr counseling was éxcellent, with counseling related to the world of work
being rated at this level slightly more often (60.2%) than the other areas
(ranging from 48.67% to 57.12). When pefcentageé are combined, ratings of
Yexcellent'" and "good" were given by 89%, 96%, 83%, 88%, and 91% of the clients,
respectively, for personal, world oflyork, constraints, ETR, and job search
counseling.

There also appéared to be miﬁor variation in the frequency with which _

clients considered various aspects of their counseliﬂg to be fair or poor.

The percentage of clients whc gave ratings of "fair" ranged from 3.3% for

world of work counseling to 11.6% for counseliﬂg about constraints. The_per-

centage of cllents who gave '"poor'" ratings was wvery smzil, ranging from a
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high of 2.4% in the area of personal counseling to almost zero percent in

the world of work area.

What Was the Most Important Service Clients Received?

As mentioned earlier, there was substantial variation in the frequency
with which various content areas were addressed in counseling. In addition
to viewing counseling procedures in terms of the five major content areas
described aarlie;, Project staff also identified broad counseling service
areas that cut across ‘the ‘particular content areas of counseling. These
broad service areas were: .

e _; ormation .

about careers and occupations, educational and training

programs, employment projections, interviewing techniques,
and Job search skills

#® Guidance
help and support in making plans, anticipating problems,
implementing decisions, and overcoming obstacles

¥

o Referral
to educational institutions, training programs, and suppor-
tive services in the community

Interviewers asked clients which of these three basic service areas

was most important and next most important to them. Relevent data are

presented in the following table.

Counseling Most Tmportant Next Most Imggrtant
Service Area Number  Percentage Number  Percentage
Information ‘ 376 46.1% 286 36.2%
Guildance 293 36.0 : . 313 39.6
‘Referral 127 15.6 177 22.4
. Other 19 ) 2.3 14 1.8
TOTAL 815 100% - 790 100%

1 Sv;i
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The results indicate that almost one-half (46.1%) of the clients con-
sidered information to be the most important service they received, with a
substantial minority (36.0%) indicating that guidance and support was the
‘most important service. Referrals to institutions and egencies in the com-
munity was cited as the most important service by 15.6% of the former clients.
When clients reported on the second most important service. 39.67 mentioned
guidance, 36.2% indicated information, and 22.4% mentioned referrai:m“Com—
pared to information and guidance, the referral service area was perceived
by clients to be not nearly as important. For example, as the most important
service, information was mentioned three times more often than referrals,

with guidance being mentioned more than twice as often. R

How Did Clients Fvaluate Their Counselors?

Since the use of paraprofessional counselors often raises some concerns
.about suwir ability to function effectively, the follow-up interview included
a number of questions designed to determine clients' views of +heir counselors.
Clients were asked about their overall level of satisfaction with their coun~
selors, what they liked most and least about their counselors, and to rate
their counselors in terms of. four specific counselor competenciesn

In‘terms of counselor skills, clients were asked to indicate their level
of agreement or disagreement with four statements having to do with the extent
to which counselors 1) provided support and encouragement to clients,

2) listened carefully to the things said by clients, 3) helped clients to
think carefully about their career plans, and 4) 1et»c1rents make their own
decisionef In order to-aﬁoid a response set on the.part’of clients, the‘
statement regarding listening skills was phrased in a negative way. That is,
vClients were” asked to agree or disagree that their counselors did not listen
ca.ref'ully; ' _ v | _ 185
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The table below summarizes data regarding clients' ratings of their

counselcrs in the four skill areas.

Provided
Client Ratings of Support and ©id Not Helped Me Let Me Make
Counselor Skills Encouragement Listen  Think Carefully Own Decision
N=821 N=825 N=819 N=819
Strongly Agree 54.7% © 2.5% 43.67% 62.9%
Agree 42.3 5.2 48.4 35.4
Disagree 2.7 45.5 7.0 1.1
Strongly Disagree 0.2 31.5 0.5 0.4
Other 0.1 15, 3% 0.6 0.2
TOTAL 100% 100% 100% 1007

*Included 123 people (14.9% of total) who agreed
that theilr counselors listened carefully.

Overall, the results indicate that clients had a very high opinion of
the competencies of their counselors. Clients overwhelmingly agreed or
strongly agreed that their counselors gave them support and encouragement
(97.0%), helped them to think carefully about their career plans (92.0%),
and let them make their own decisions (98.3%).

In terms of the statement about listening skills, interviewers_were
trained not to emphasize the reversal of the statement and also to record
any spontaneous remarks made by clients. Thg results Indicate that over
three—foufths (77.0%) of the clients disagreedmgf stfongly disagreed that
thelr counselors did not listen. Another 14.97% agreed with the statement,
but spontaneously added comments whicﬁ indica;ed that they agreed thaE'fﬁeir '
counselor_ﬁad listened rather than had not listened to them. Taken togefﬁer,

then, the results indicate that 91.9% 6f the clients expresééd some level
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of disagreement with the stat:ment that their counseibgs‘did not listen care-
fully to them. Only 7.7% of the clients agreed or stronély agreéd that their
counselor did not listen carefully to them. None of these clients made spon-~
taneous remarks to indicate that they were agreeing that their counselor did
listen carefully to them.

In addition to ratings of the four skill areas, clients were also asked
to indicate their overall level of satisfaction with their counselors. The

results are summarized below.

.

Overall Satisfaction Number of Percentage of
With Counselor ‘ _ Respondents A __Respondents
Very Satisfied : 585 71.5%
Satisfied 203 o . T 24.8
Dissatisfied 24 2.9
Very Dissatisfied 3 ' 0.4
Other 3 0.4
TGTAL 818 100%

Not surprisingly, in 1light of their ratings aboutAcounselor coméetencies,
the results indicate that the vastrﬁajority of clients were very satisfied
with thelr counselors. Almost three-fourths (71.5%) of the respondents .re~
ported that they were very satisfied, while 24.87% reported being satisfied
with their counselors' overall ‘performance. While 96.3% of the respondents
expressed some level of dverali satisfaction, a very small percentage (3.3%)
réported some level of dissatisfaction.

Further information about clients" peréeptions of counselors came ffom
questions which asked what they liked most and least ahnut their counselors.

Since clients often provided more than one answer, there are more responses
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reported than there are clients. In answer to the question abbut qualities
liked most, 825 clients made 1684 specific responses, while 823 clients pro-

vided 828 answers to the question asking what they liked least about their

‘counselor. After being recorded by interviewers, responses were later

gfouped into a nunber of general éategories. The table on the following
paée presents the qualities that clients liked most and least in their coun-
selors, along wifh the corresponding number and percentage of respondents
mentloning each quality. |

Inspection of the table reveals that almost half (46.9%) of the respond-
ents mentioned warmth and friendlin;ss as the quality they liked most in |
their counSelofs. Other qualities mentioned frequently by respondents in-
cluded dimensions of helpfulness (41.1%), respect and concern for the indivi-
dual (33.9%), and an ability to listen or attend carefully to clients (20.8%).
Responses in one or another.of these_four categories accounted for most of
the answers given by clients. A-ﬁariety of other qualitieé were mentioned
by somewhat smaller percentages of respondents, inciuding those of liking
the counselor for providing information and ideas (14.8%), being encouraging
and supportivem(13.5%), and being dependable and reliable (10.4%7). 1In responée R
to the question, less than 1% answared that they liked not¥ing about their
counselof. |

In terms of what was liked least about their counselors, the results in-
dicate that the great majorit§ (87.4%) of clients answered by saying that
they could think of nothing that they disliked about their counselor. Slightly
moré tﬁén one out of ten (12.5%) respondents mentioned something that they

disliked, with the most frequent being a dislike for the "style" of the coun~

selor (3.0%). Other answers given by respondents.inclhded not getting infor-

mation or ideas from the couﬁéelor (2.2%), dislike for the counselor's advice
(1.7%), and a belief that the counselor was not dependable (1.i%).
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Number of
Respondents
Mentioning Percentage of
Each Quality 825 Respondents

Qualities Liked Most

Warmth/Friendliness 387 . 46.9%
Helpfulness 339 “h.1
Respectful/Concerned 280 33.9
Listening/Attending Skills ' 172 ' 20.8
Source of Information/Ideas 122 14.8
Encouraging/Supportive 111 13.5
Dependable/Reliable 86 10.4
Competent/Thorough/Persistent o 64 7.8
Honest/Straight forward 61 7.4
Other Positive, incl. age and sex 40 4.8
Other 22 2.7
TOTAL 1684 204.17%%*
‘ Number of Percentage of
Qualities Liked Least - ) Respondents 823 Respondents
"Nothing" o ‘ ' 719 87.4%
Counselor's Style : 25 3.0
Cold/Unhelpful/Unconcerned/
Did Not Listen 19 2.3
No Information/Ideas _ 18 2.2
Counselor's Advice v ‘ ‘ 14 1.7
Undependable ' 9 1.1
Other Negative (Misc.) . 18 2.2
Other | 16 1.9
TOTAL 838 A 101.8%%

*Totals to greater than 100% because
of multiple client responses.
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In summary, the results of the clients' evaluation of their counselors
are clear. The vast majority of clients expressed satisfaction with their
counselor's overall performance, agreed that their counselors beha?ed com-
petently, ;nd said that there was nothing that fhey could think of that ;hey
liked least about their counselors. Further, the qualities that clients
liked most about their counselors included the: warmth, helpfulnesi, fespect,
and listening skills.

T Did Clients Ev:luate the Use .
ot che Telephone for Counseling?

Since the use of the telephone as a medium for counseling was another
matter of interest to Prolect staff, former clients were asked what they
liked most and least about using the telephone for counseling, as well as
their overall level of satisfactién with'theltelephone. The data regarding

answers to the latter question areupresented below.

i

Number of Percentage of

Satisfaction with Telephone Respondents . Respondents

Very Satisfied ' 474 57.4%

Satisfied 291 o 35.2

Dissatisfied 44 5.3

Very Dissatisfied 16 1.9

Other 1 0.1
TOTAL 826 100%

The results indicate that well over one-half (57.4%) of ¢... ‘oer.udents

‘sald they were very satisfied and over one-third (35.2%) were satisfied with
using the telephone for counseling purposes. Compared to 9?.6% of the respond-

1990
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ents who‘indicated some level of satisfaction, only 7.2% ﬁentioned some level
of dissatisfaction, with 5.3% indicuting tnat they were dissatisfied and 1.9%
that they were very dissatisfied.

Some clues to clients' feelings about the telephone caﬁ; in response
to questions which asked what they liked most and least about using the
telephone for counseling purpnses. 1In response to.the qﬁggﬁion, 817 clients
provi’at a total of 1232 responses. A total of 839 responses were pro-
videt ', the 821 clients who responded to the questisn regarding what they
liked least. The table on the following page presents the factors that
clients liked most and least about uging tiie telephone for counseling,
along with th:i corresponding number and percentage of réspondentswmention—
ing each factor. -

The results clearly indicate that convenience was by far thé most fre-
quently mentioned factor when clients were asked what they liked most about
using the teiepﬁone for counseling, with 926 conveniencevrelgted responses
being mentioned by :he 817 respcondents (113.3%). The most frequently men-
tioned convenience factors were associated with transportation (35.77%), not
having to leave home (16.52), saving time {17.9%), and not having to. make -
arfangements fo; child care (15.4%). (Cited with less frequency were facfors
associated with not having ko spend time and effort getting ready for an

office appointment (4.37%) and not having to pay for costs invoived in getting

~ to counseling (3.3%). A fairly large percentage (20.2%) said that they liked

the convenience of the telephone without specifying their reasons.

In addition to convenience factors, about one-tenth (10.8%) of the re-
spondents simply stated that they preferred telephone over face;to—face
cognseling, with 6.9% mentioning: the efficiency of the telephone and 7.87% cit—

ing a variety of other p. .tive factors, including the feeling of being more
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Number of

Respondents
Mentioning Percentage of
Each Factor £17 Respondents
Factor Liked Most
Convenience 526 : 113;3% :
Transportation (292) (35.7)
Time . (146) (17.9)
‘Not Leaving Home (135) © - (16.5)
Child Care : (1.26) .. (15.4) -
/No Preparation - ' . { 35) . 2 (4.3)
Monetary , ( 27) ( 3.3)"
General-Unspecified (165) - (20.2)
Prefer Telephone Over ‘ 88 10.8
Face-to-Face Contact
Efficiency of Telephone 56 6.9
Other Posiiive 64 ‘ 7.8
More Relaxed S (21) ( 2.6)
Privacy ' ( 14 ( 1.7)
Less Fear . ( 14) (1.7
Anonymity . ' ( 9) { 1.1)
Personal-Unspecified ( 6) (G.7)
Did Not Like Telephone — .98 -~ 12,0 S
TOTAL 1232 - 15G.8%%* < L
Number of Percentage of
Factor Liked Least Respondents Respondents |
Nothing a41 53.7%
Not.Having Face~to-Face Contact 232 28.3
Appointment Problems ‘ oo 52 ' 6.3
Limited Information - 32 3.9
3
Not Meeting Counselor 29 3.5
Miscellaneous~Negative 28 L.6
Interruptions . ( 19) ( 2.3) ©
Impersonal ‘ ( 14) (-1.7)
Lack of Privacy (¢ 5) ( 0-6)
Other, Including;Don't Know - ) 15 ' - 1.8
- TOTAL ©.839 . 102.1%%

*Totals to more than 100% because of multiple client fesP?ESES-
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relaxed, less fearful, and having;mbre‘privacy and anonymity. Sligﬁtly mare
than one-tenth (12.0%) of the respondents said they did not like using the
ﬁflephone for counseling purposes. The reasons for respondents'.negaéive
responses is in part suggested by their answers to the question which asked
" what they liked least about using the teleph:ne for counseling.

When asked what they liked least, over one~half (53.7%) said they could

. e mens .

think of nothing that they disliked about telephone counseling. Slightly
more than one-fourth (28.3%5, hbﬁever, expressed some degree of interest in
wanting face-to-face counseling. Cited with less frequency were problems re-
lated to the scheduling of appointments (6.3%), the limited information whiﬁh
could be transmitted by telephone (3.9%), and not being able to personally
meet their counselor (3.5%). A variety of negative comments were made by a
small percentage (4.6%) of the respondents, such as too many interruptions
wﬁéﬂ.using the telephone, the impersonality of the telephone, and the lack
of privacy. |

Overall, the results clearly indicate that clients were very satisfied.
with the use of the telephone for counseling, in large measure becauge it
was a very.convenient way for them to taikvto their counselors. Despite their
general satisfaction with the telephone as a medium for counseling, however,
a substaﬁtial‘minority of the former clients expressed some degree of interest

in being able to have face-~to-face contact with their counselors.
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What Were Clients' Overall Reactions to
and Evaluations of the Service?

In addition to evaluating key elements of the Service described above,
‘formér clients were asked several questions which'called for an overall
évaluation of . the Career Counseling Service. Ths results for two questions;
one which asked for an overall statement of satisfaction with services
received and one which asked how valuable the Service was in helping them

to make future career plans, are summarized below.

Level of '
Satis“action Number Percent Level of Value Number Percent
Very Satisfied 507 62.1% Very Valuable 353 43.3%
Satisfied 262 32.1 . Somewhat Valuable 358 43.9
‘Dissatisfied 36 4.4 Not Very Valuable 70 8.6
Very Dissatisfied 9 1.1 No Value at All 32 3.9
Other 3 0.4  Other ~ 3 0.4
TOTAL 817 1007% -TOTAL 816 100%

Inapection of the table above reveals that clients responded positively
to both quessions. Almost two-thirds (62.1%) of the rsqundsnts said shey
were very'satisfisd, with about one-third (32.1%) reporting tﬁat they were
satisfied with the total services they received. Approkimately'ons in
twenty respondents said they were dissatisfied (4.4%) or reported that thsz_ .
were very dissatisfied (1.1%). thn asked how valuable the Service was ”
in helpiﬁg them to make future plans, 43.37% said that it was very valuable.
and 43.9% said it was somewhat valuable to them. Less than one in ten (8.6%)

found it not very valdsble; and less than one in twenty (3.9%) reported the

Service to be of no value at all to them in the making of future career~plans;«uwl-
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Two additional inquiries that shed further light on clients' overall
evaluation of the Service were questions which asked if they would recommend
the Service to someone else and i1f they thought that the Service should con-
tinue to operate. The data relevant to these two questions are summarized

in the table below;

Would You Should the

Recommend Service? Service Continue?
Response Number Percent Number Percent
Yes 500 97.4% 797 97 .47. ..
No 18 2.2 15 1.8
Other 3 0.4 6 0.7
TOTAL 821 100% 818 100%

As indicated in the table, almost all (97.4%) of the clients who parti-
cipated in the foilow-up interviews said that they would recommend the Career
Counseling Service to someone else‘and that the Service should continue to
provide counseling services in the Rhode Island Community.

In an additional attempt to ascertain clients' overall evaluation, they
were asked 1f they had any suggestions for improving the Career Counseling
Service. Despite the fact that nearly all clients were satisfied with the
overall servicés provided, almost half of them did make a suggestion for
improvement, as presented in the table on the following page.

As Indicated in the table, well over one-half of the respondénts oféered
either no suggestions for improvement (52.67%) or maintained that the Service
was good as it is (7.2%). The 1argest_pumber of suggestions for improvement
(14.3%) fell into a category of providing new or additional services, such

as face-to-face-counseling and placement services. About one in ten‘(11.6%)

6.23 S . O,

195



Number of

Respondents Making Percentage of
‘Suggestions for Improvement Each Suggestion 760 Respondents
‘No Suggestion 400 " 52.6%
Good as It 1Is 55 7.2
Provide Additional Services 109 14.3
Face-to~Face Interviews (63) (8.3)
Placement Services . (25) (3.3)
Other Additional Services (21) ) (2.8)
Make Service More Available 88 ' 11.6
More Advertising (43) (5.7)
Broaden Eligible Clientele (32) .2)
More Convenilent Location (13) 1.7)
Provide More/Better Information 85 11.2
Job~-Related (21) (2.8)
ETR-Related , . (21) (2.8)
Supportive Service-Related @an (2.2)
Other Information~Related (26) (3.4)
Improve Existing Service B 62 8.2
Improve Counselor Skills (19) (2.5)
More Responsive Service (24) (3.2)
Change Frequency of Contacts A (19) (2.5)
Other 7 : 0.9
TOTAL 806 ’ 106.0%*

*Totals. to greater than 1007 because some
clients made more than one suggestion.

respondents suggested that the Service be made more available to clients
through such mechanisms as more advertising, broadéned eligibility require-
ments for clientele, and a more convenient location. About the same per-
centage (11.27%) suggested that the Service provide either more or better
information about jobs, educational and trainihg prégrams, and supportive
services in the éommunity. Mentipnedaleast frequently (8.2%) were sugges—
tions for the improvement of existing services, such as bettering the skills

of the counselors, making the Service more responsive, and modifying (either
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by increasing or decreasing) the frequency of contacts between clients and
counselors.

Taken together, the responses of former clients to a number of speci-
fic questions haﬁe consistently documented their overall positive reaction
to the Career Counseling Service. Consistently, about nine out of tén former
clients reported that they were satisfied with the services provided to them,
found the services valuable in the making of career plans, would recommend
the Service to another person, and believed that the Service should continue
to operate in Rhode Island. Further, when asked how it could be improved,
most made either no suggestions or sald the Service was fine in its prese;t
form. Those who did make suggeéfigns for improvement tended to mention
extensions of the existing Service, such as face~to~face counseling, broadened

eligibility requirements, and placement services.

How Did Clients Benefit From Career Counseling?

In addition to the client outcomes assigned at termination, Project
staff were Interested in the ways in which clients would describ= how theyv
benefited from their participation in"career counseling. During follow~up
interviews clients were asked two questions which bear on the 1ssue: one
asking how they changed, and the other asking what was the most important
thing they got out of their involvement in career counseling. The‘former
question will be considered first. |

Five general categories emerged from the 921 specific responses of 805
clients to the question of how they had changed as a result of career coun-
seling. These generalncategories of self—peréeived change included cogni-
tive, affective, behavioral, no ‘change, and negative change. The table on
the following page presents the five geneFal.categories, specific response

P

categories within them, and their respective frequencies and percentages.
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Number of Respondents

: Mentioning Each Percentage of
Self-Perceived Client Change . Type of Change 805 Respondents
Cognitive Change 402 49.9%

" Better Idea of What to Do (127) (15.8)
Increased Self-Awareness ( 65) ( 8.1)
Made Career Decision ( 52) ( 6.5)
Identified New Career Directions ( 50) (6.2
More Information (47 ( 5.8)
Educational Plans ( 34) ( 4.2)
Plans-Unspecified : ( 19) ( 2.4)
Plans to Take Job ( 8) ( 1.0)

Affective Change 253 31.4

' More Confidence (184) (22.9)
More Determined ( 34) ( 4.2)
More Hopeful-Happier ( 22) (2.7)
More Self-respect ( 10) (1.2)
Other ( 3) ( 0.4)

Behavioral Change 33 4.1 ‘ '
Went to School ( 18) ( 2.2)
Took Job ( 11) (1.4)
Upgraded Job ( 4) ” ( 0.5)

No Change ’ 212 26.3

Negative Change ' 21 2.6
More Discouraged ( 11) ' ( 1.4)
Less Confident-Clear ( 5) ( 0.6)
Negative Response . ( 5) ( 0.6)

TOTAL - 921 114.47%%

*Totals to greater than 100% because .

of multiple client responses.

—— ———

As indicated in the table, cognitive changes were cited'moét frequently,
being mentioned by 49.9% of the respondents. The most frequently cited
changes in the cognitive domain included reports of having a better idea
of what to do (15.8% of all respondents), increased self-awareness (8.1%),
having made a career: decision (6.5%), aqd identified ﬁew career directions
(6.2%). Other cogiitive changes included having mofe information and making

career plans. 1 9 8
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More than three out of ten (31.4%) respondents indicated changes in
the affective domain, with the most frequently mentioned being related to
.Hhaving more confidence (22.9% of all respondents). Other affective changes
reported by respondents included being more determined (4.2%), being more
‘ hopeful or happier (2.7%), and having more self~respect (1.2%).

4The other major category of change (26.3%) was associated with respond-
ents who reported no change as a result of career counseling. A small per-
centage (4.1%) of reépdﬁdents described their change in terms Of.action,
including such behavioral changes as going to school, taking a job, or up-
grading their jobs. The smallest percentage (2.6%) of respondents reported
a negative change, such as becoming more discouraged, or made a negative
statement about the Service in response to the question.

When asked to identify the most importapt thiﬁg they got out of their
participation in counseling, 820 clients madé a totél of 1003 responses,
as indicated in the table of the following pagel‘“Iﬁspection of the table
reveals that over one-half (54.52) of the respondents reported that infor-
mation was the most important thing they got from the Service, with ETR-
related and career-related information being specified most frequently
(13.9% and 13.3%, respectively, of all respondentsj.‘

Almost one-third (32.0%) of the respondents reported that guidance and
support from their counselors was the most important thing they got from
career counseliqg. The next most frequently mentioned (19.6%) was client
self-improvement, with most of the responses in'the self-improvement cate-
gory rélated to increased self-confidence (13.7% of all respondentS).

Smaller percentages of respondents mentioned other factors as the most

important thing they got from counseling, including ‘the making of 'a career. 7~

decision (6.0%), referrals to local institutions and agencies (2.7%), and
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Most Important :  Number of Respondents Percentage of

Thing From Counseling h Mentioning Fach 820 Respondents
Informacion 447 54.5%-
ETR~Related (114) (13.9)
Career~Related (109) (13.3)
Job Search-~Related : ( 30) (3.7)
Other Information - (194) (23.7)
Guidance and Support 262 32.0
Self-Improvement ' 161 19.6
More Self-confidence (112) (13.7)
More Practical/Realistic ( 21) ( 2.6)
Begin School or Work ( 14) (1.7)
Other Self-improvement : ( 14) (1.7)
Made Career Decision ‘ 49 ~ 6.0
Nothing 31 3.8
Referrals - 22 2.7
Aware of Service 22 2.7
Negative Response 9 1.1
TOTAL 1003 122.4%%

*Totals to greater than 100% because
of multiple client responses.

becoming aware of the. Service (2.7%). A small pércentage (3.8%) said they

got nothing from counseling or made a negatiVe response to the question (1.1%).

" Since Project Staff were concerned with the many factors that involved

in clients' career decision?making, a portion of the follow-up inter-

view was devoted to determining clients' perceptions of the relative influ-

ence of a number .of important factors. No attempt was made to determine

i

whether the factors had a negative or positive influence. ' The seven factors

(é;éééﬁﬁéd-iﬁ'the same way they were presented to clients) and the percentage
200

6.28



of over 800 clients who rated each factor in terms of major, minor, or no

influence are summarized in the table below.

. Factors Influencing

Career Decisions Major Minor None Other
Your Family Circumstances 53.8% 18.5% 27.2% 0.5%

(such as husband's/wife's
attitude and family
responsibilities)

Amount of Time Required to 49.8 30.5 18.6 1.1
Achieve Your Goals

Amount of Money Required to 53.6 29.0 16.7 0.7
Achieve Your Goals

Information You Received 61.3 28.9 8.9 1.0
From Counseling ‘

Guidance and Support You 63.8 26.4 9.0 0.9

Received Through Counseling

Job Opportunities in This Area | 55.1  25.5  18.0 1.5
for You (Number of jobs and
kinds of jobs)

Educational Opportunities in 61.2 23.8 13.8 1.2
This Area for You (Number of
courses available, kinds of
courses available)

Inspection of the table above reveals that, for the most part, all seven
factors were rated by clients as having had a major influence on their
decisjon~making. Although there was not substantial variation, the three
which were most frequently said to have had a major influence were guidance
and support received through counseling (63.8%), information received from
counseling (61.3%), and the number and kinds of educational opportunities
available in this area (61.2%).

Clients were also asked to select one out of the seven factors that was

6.29
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the most influential in affecting their career decision-making. The table

below presents the number and percentage of respondents who rated each factor

as the most influential. (

4 L Number of Percentage of
Most Inflqutial Fac;pr Respondents Respondents
Family?é;rcumstances ' . 240 ’ 29.1%
Time 90 10.9
Money | 119 14.4
Information 75 : 9.1
Guidance and Support 85 | 10.3
Job Opportunities | 118 14.3
Educational Opportunities 97 11.8
TOTAL 824 100%

The ta;ié reveals that family circumstances was the factor

cited most frequently (29.1%) by resﬁondenté as having the most influence
on their career decisions. The next most frequently mentioned factors were
related to the amount of money required to achieve career goals (14.4%) and
the job upportunities in the area (14.3%). The importance of the family
circumstances factor is obvious, for it was mentioned twice as often as the
second most frequently mentioned facﬁor. The two factors that Weré lgast
often mentioned as being most influential were guidance anq‘support received
through counseling (10.3%) and information received from .counseling (9.1%);

This is especially interesting, for in the comparison of all seven factors,
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these were the two that were most frequently mentioned as having a major

influence.

How Did Clients Evaluate the
Materials They Received?

As mentioned previously, in delivering career counseling proced;res
by teiephone, many clients were malled a variety of informational materials.
Because of the frequency and importance of this method of preseﬁting Infor-
mation to clients, a portion of the follow-up interview was devoted to
clients' use and evaluation of printed materials.

Out of over 800 clients, almost all of them (97%) reported receiving
printed material from their counselor, with 98% of those who.received mate-
rials saying they had read the material. Of this group, thfee—fourths (75%)
said they had read all of it, with one-fourth (242) reporting that they
read only some of the material. Almost nine out of ten (89%) clients who
read the material sald that they found it useful, with just more thaﬁ oné
in ten (11%) ;eporting that they did not find it useful.

‘When asked which material was ﬁost useful to them, 775 clients made a
total of 911 responses, as indicated in the table on the following page..~
The results indicate that nearly one-half (46.1%) of the respondents iden-
tified material providing career aﬁd occupational information as being most
useful to themQ. Within fhis general category were materials which presented
general occupational information (15.1%), descriptions of job duties (12.8%),
and alternative career options (8.4%).

The se1f~administ;red Self-Directed Search was‘mentioned as being most
useful by 15.1%Z of the respondents, followed closely by material related to

education and training (14.1%) and the job search process (11.0%). About

203

6.31



Number of Respondents

Mentioning Each Percentage of
Most Useful Material . _____Material 775_Respondents
Career-Occupational Information 357 46.1%
General Occupational Information (117) (15.1)
Descriptions of Job Duties ( 99) (12.8)
Alternative Career Options ( 65) ( 8.4)
Employment Outlook Materials ( 42) ( 5.4)
Lists of Jobh Titles by '
Career Cluster : ( 20) ( 2.6)
Job Salary-Wages Materials ( 14) ' (1.8)
Self-Directed Search (SDS) 117 15.1
Education~Training Material 109 14.1
Job Search-Resume Material 85 11.0
Material Not Used/Not Useful 76 9.8
Counseling Service/Resource
Center Descriptions . 41 5.3
Constraints/Supportive Service
Material 35
All Materials Useful 24
Women and Work Material 6
Other, incl. Don't Know ' :
and Unclear o 61 7.9
TOTAL 911 117.5%*

*Totals to greater than 100% bacause some
clients identified more than c¢ne-material.

one in ten-(9.82) respondents indicated that the matérial was either uot
used or was not useful. Other'matefials‘mentioned*much less frequently
included descriptions of the Career Counseling Se;Viéé and Resonurce Center
(5.3%) and material related to supportive services and the resolution of
constraints (4.5%). A small percentage (3.1%) indicated that all of the

materials were useful.
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How Did Clients'Evaluate the Resource‘Center?

The Resource Center was an important adjunct to the Career Counseling
Service, because of its use by both counselors and by clients. Consequently,

several questions during follow=up * -~ + .amined clients' reasons for

and reactions to using the Resour 2.

Of the over 800 clients who weiu asked if they had used the Resource
Center, slightly more than one in ten (12. 67) said they used it one or more.
times. When asked what kinds of information they were looking for, the most

frequently cited were information about specific occupations (41 l/) and job f

' search information (29 5%). Other kinds of information that clients were R

seeking from the Resource Center included ETR information (l7 07), general
career information (8. 9/) and a number of other reasons (3.6%), which included f4
curiosity. Out of 90 clients who responded, 94.4% said that the.informationv
they wanted was available in the Resource Center, with.5.6%'indicating'that:
they did not find what they were looking for.

Clients were asked to rate the usefulness of the information they re-
ceived from the Resource Center and also the helpfulness of the Resource,

Center staff. Responses to both of these questions are summarized below.

Usefulness Helpfulness
of Information Number Percent of Staff ‘ Number Percent
Very Useful 47 50.0% Very Helpful 73 75.3%°
Useful 36 k 38.3 Helpful - 19 19.6
Slightly Useful 5 5.3 . Not Very Helpful 3 3.1
Not Useful 5 5.3 No Help At All 1 1.0
Other 1 1.0 _ Other 1 1.0
TOTAL 94 1007 - TOTAL 97 100%
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.

‘The answers to hoth questions indicate that the clients responded

quite favorably to both the usefulness of the infofmation they received. as
well as the helpfulnesé of the Resource Center staff. Almosﬁ pine out of

ten said they found the information very useful (50.0%) or useful (3873%)

to them in their career plénning. About one in ten said they found‘therin—  |
formation slightly useful.(5.3%) or not at all . ‘ul (5.3%). Almost all

of the clients found the staff'ét‘the Resourcc ' -ater to be éifhéf’Vefy‘
helpful (75.3%) or helpful (19.6%), with a small percentage'finding fhe

staff to be either not very helpful (3.1%) or no help at all (1.0%).

A Closer Look at the Content Areésibf'C6uﬁSeiiﬁg  .

Asvmentioned earlier in this $ection, thg\counséliﬁg proceaures of:fhe
Career Counseling Service were comprised of fivé‘majo; cohtgnf éféas: ;péf-
sonal, wqridléf work, COnstfaipté; ETR,'and job séaréh‘c§unseling, ‘Résults_.‘
prééented eﬁriier déécfibéd thé frequendy,wifh whiéhhéé;ﬁ ;f ﬁﬁéhgpecific~ ;
content areas was addressed in .career counséling‘as wel1‘as»c1iépts’~e§a1ua-:i -
tion of the quality of the service that was provided»in eaéh area. ;n addi—
tion, clients were asked a number of other questions aﬁout'four.of the con-

tent areas of counseling. Clients' responses to these area-specific questions

will be: presented below.

World of Work Counseling

Almost nine out of ten (897%) clients reported ;hat their counseling
involved.talking about careers, jobs, and occupations of intefest to them.
Of the clients with world of work copnseliﬁg, over 95% rated the services
as excellent or good, and less thaﬁ.S% as falr or poor. When clients were

asked if they had considered a larger number of jobs than they would have
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ordinarily considered withohf.counseling, 617 of the 737 respondents said
they did, and 39% said they did not. When these same clients were asked if,
as a result of counseling, they had more information about such things as
job duties, salaries, educational requirements; and job outlook, over three-
fourths (79%) said they did, and 21% said the& did not. For those who said .
they did, the information that was most frequently mentioned as being of
most value to them was inf ‘on about educational feéuireménts, employ-
ment outlook, and job dut -

Out of a total of over 700 respondents, well over one-half (58%) indi-

cated that they had made some kind of specific decision about a caresr or . =

occupation, with 427 indicating that they still reygihqd undecided. . OQut of
those who had decided, 337 identified a semi—skilléd occupation, 297 a'pro—

. fessional occupation, 19% an unskilled occupation, and 18% a skilled océupa—
tion. For the occupations that could be coded by field, the most often
mentioned was Business Organization (35%), followed by Service‘(24Z), General
Culture (14%), and Technology (11%). Other fields mentioned were Arts,
Entertainment, and Recreation (7%), Science (4%), Business>Contact 3%,

and the Outdoors (1%).

Clients who had made career decisions were asked how helpful the Career
Counseling Servicé was to them in making their decision. Other one-~half
(547%) of the 401 respondents rated counseling as being very helpful and
over oﬁe—fourth (28%) as helpful, with 6% rating counseling as being noﬁ
very helpful and 12% as being of no help at all in making their career de-

cisions.
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Constraints Counseling

Slightly.over one-half (53%) of the clients said that their counseling
involved the discussion of constraints or problems that could prevent the
implementation of career plans and decisions. Of the clients with constraint-
related counseling, 85% rated the Service as very helpful or helpful, with
about 15% rating it as failr or poor.

Clients were also asked 1f their counselors had referred them to any
ﬁeople or p’ th- ommunity for help in resulving their constraints, 6ut
of 379 respondents, about as many clients said their counselor did (52%) as
'did not (48%) refer them to a supportive service agency. For the clients who
were referfed, almost two-thirds (63%) reported that they had not heard about

the referral person or place before the counselor mentioned it to them.

Education and Training Resources (ETR) Counseling -

Over 847 of the clients mentioned that their cowiseling involved talk-
ing about their possible .enrcllment in educational or “raining programs.

Of those clicuts with ETR counseling, almost nine oafy * ten rated the coun—
seling as betzg excellent (56%) or good (32%), with &1 roximately one in ten
rating it as fair (9%) or poor'(2%).

When asked 1f they had made a decision about educafion or training, 69%
of the'fespondents reported that they had made some kind ot ETR-related de~
cision, while less than one-third (30.7%) were still undecided. For those
clients who had decided, the most frequently mentioned types of educational
institutions were two- and four-wear colleges (55%), postsecondary vocationail/
technical s3jvols (14%), adult education programs (10%), and government=-

sponsored programs (97%).
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Clients were asked how much help counseling was to them in making their
ETR decision and also the effect of career counseling on their level of con-
fidence abogt educationalor training programs. With regard to the former
question, 63% of the 436 respondents ro ..d counseling as very helpfui and
20% as helpful. The remainder reported counseling to be not very helpful
(8%) or of no help at all (7%) in making their ETR decision.

With regard to the role of career c;ﬁnséliﬁg in affectiné their con-
fidence about succeeding in aducational or training programs, almost two-
thirds (65%) of the 661 respondents said that career counseling had helped
them to feel more confident about fhéiffgbilityutéusuécééa.‘ Oﬁé;thif&"(3é25h‘m““
said”that career counseling had no effect on their confidencé, and a small

percentage (2%) repotted that it resulted in their feeling less confident.

Slightly less whaw sme-third (32%) of the clients said that their coun=
seling involved the discussion of information or the development of skills
to help them conduct an zffective job search. Over nine out of ten clients
with job search coumBiéjsae rated the gervices in this area to be excellent
(57%) or good (34%" with less than one in ten rating it fair (8%) or poor (1%).

Clients were #{pked 1f, as a result of counseling, they had more know-
ledge about how t¢ “..; for a job. Almost nine mutt-of ten (89%) of the 256
respondents reportie. thic they had more knowledge, rwith 117 reporting that
they did not have fiore kuowledge about how to go abwut looking for a job.

The final questiom %#n the area of job search counseling was related to
clients' perceptions of the effect of counseling on ‘their job search con-
fidence. About three-fiowrths (71%) of the 231 fespondents sald that career
counseling helped them o feel more confident about the way they look for a
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job. Just over one-fourth (28%) said that counseling had no effect on their
confidence, and a very small percentage (1%) said that they felt less con-

fident after counseling.

Did Clients' Evaluation of the Service Change Over Time?

In additioP to the previous analyses of the views of clieﬁts, Project
staff éoﬁaﬁgfed a quartefly analysis (June 1974 to February 1975) of selected
CR&E vériables in order to determine the ﬁatufe of any changes err time.

The quarterly data for six selected variables from the follow-up interview

are summarized in the table below.

Overall Overall .
Overall Satisfaction Satisfaction Effect on Effect on Value of
Satisfaction With Use of With - ETR Job Search Service in
With Service Telephone Counselor Confidence Confidence Making Plans
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<o = . ol . a
o @ ) [ o T o
Q 0 ] ] 9 %] Y] ] Q =]
Lal e Hal e o~ el [3) [3] - ~
[y Iy w LY [t LY & c i) R
7] i) /7] Pl ] v V] Y ) = [e]
ol o w0 o < Uy 0 o by~ Y 0 " ] =
U 0 wnon O 4 non PO 00 [ ) - u sy
L] Lol ot ol o Kal Pa ks ] o~ L el Ui 0 el ] ] -
27 uw ey w Uy e [ Yt e W w G 1) =g s Ot
1] )] 2] (1] /] 1] N Q -~ Q 3 =]
> ol 0 >y > el 0 » o) e 0> o [~ %] ] [~ ] o (] =3
v 8 A0 B 9 48 8 @ 35 5 o 8 owm s 8§ 8o
> w QA> > 9 Ak > -w Ax> s 2o 2 23 > A ZE
62% 3272 6% 57% 35%4 7% | 72% 25% 3% | 65% 35% 71%Z  29% .43% 447 13%
June - . . ' . R
August 1974 66 28 5 58 34 8 7421 5 68 32 80 20 43 43 14
September - i
November 1974 55 38 7 49 42 9 63 34 3 56 44 62 38 40 47 13
December - i - .
February 1975 60 36 3 63 33 S 75 22 3 63 37 65 35 48 40 12

While clients' perceptions of the Service are generally very positive,

the results indicate a definite tendency for ratings to be less positive in
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the éall quarter (September - November) than in the summer or'winter_quarterQ
This tendenéy is true of all six variables and is most evident -in clients'
evaluations of their counselors and the use of the telephone for counseling.
Compared to 747 and 75%, respectively, during the summer andrwinfer quarters,
63% of the clients reported being very satisfied with their counselors during
the fall quarter.  Similarly, compared to 587% and 63%, respectively, during
the summer and winter quarters, 49% of the clients resported being very satis-
fied with the teiephone during the fall quarter. While no definite Gapauda~-
tion can be given for the fact that clients' ratings became somewhat less
positive during the fall quarter, several factors may have contributed to
the decline. First, ratings of social and human services may indeed have
seasonal fluctuations, although this ﬁas not been cléérly established by
previous research. Second, all staff were Informed in the fall of 1974 that
federal support of Project services would be phased out in the-spring of 1975,
when staff had been expecting support through March of 1976. Whether this
resulted in a temporary reduction in staff morale or effectiveness; however,

remains only a matter of speculation.
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What Was the Relationship Between Client Evaluation
Variables and Selected Baseline Variables?

0f considerable importance to Project sﬁaff were several cross-stage
analyses which examined the relatidnship between client evaluation of the
Service and data obtained during the baseline, process, and outcome stages
of data collection.

The CR&E variables seléctedlfor these analyses were: clients' overall
satisfaction with the Service, their counselors, and the use of the telephone

for counseliag; the effect of counseling on clients’ confidence about succeed-

value of counseling in the making of futuré plans. The data for the cross-
stage analyses are based on :the responses of slightly less than seven hundred
clients who participated in follow-up ihtérviews. As in-previoﬁs seétioﬁs;
however, the number varies. from one specific analysis to another;' In the
case of -sex, .for example, data are available for nearly all clients. Iﬁ
the case of .a-variable like the:z=ffect of the Service on job search coﬁfid—
ence, on the other hand, data are avaiiable only for the one-third who said
thét their counseling involved :talking about aspects of the job search.

The first cross-stage ahalysis examined the relationship between demo- .
graphic characteristics of clients and their evaluations of the Service. The

table-on the.following page presents the relationship between selected CR&E

ing in education or ‘training-and conducting an effective_jobﬂsea:ch;iandmtheﬁ.m~"w

variables and a pumber of baseline variables: sex, race, age, education, total

family income, marital status, years since last full~time jobs, and skill
level of usual occupation.

Inspection =f the table reveals é strong relationship between sex and
evaluation of the Service, with female clients evaluating all aspects of the
Service much more positivelvy than male clients.‘ Women were much more likely
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CLIENT EVALUATION OF THE SERVICE BY SELECTED BASELI%E ~.:RIABLES

Overall Qverall :
Overall Satisfaction Satisfaction Effect on Effect on Value of
Satisfaction With Use of ‘With ETR Job Search Service in..
With Service _Telephone Counselor Confidence Confidence Making Plans.
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KTotal) 627 32% 6% | 577 35% 7% )| 72% 25% 3% | 652358 -] ~71% -20%-1-43%-447~13%
SEX  Female 65 30 s et 32 7 |74 23 3| e 3 |13 27 |47 42 11
: Male 49 45 6 39 55 6 61 34 5 50 50 55 45 32 48 20
RACE  White 61 33 5 157 37 7 |71 26 3 | 62 38| 70 30 |43 44 13
, Black- 61 35 4 52 30 17 74 22 4 80 20 29 71 57 .30 13;
AGE  16-24 Years 59 37 4 | 48 45 7 |67 30 4 61 . 40 70 30 |41 45 14
25-39 Years 63 130 6 62 33 6 72 24 4 62 38 67 33 ;48 40 127
40 & Over 61 35 4 58 32 10 79 20 1 70 30 69 31 39 48 137
EDUCATION _ : o . o : R
Less than High School 69 25 6 62 34 4 81 14 4 74 27 60 .40 154 37 -9
High School Only 63 31 6 58 35 7 71 26 3 68 32 65 35 | 46 41 14
More :than High School 56 39 5 51 39 10 67 30 4 52 48 72 28 37 49 15
TOTAL FAMILY INCOME i .
Under: $10,000 61 33 . 6 57 37 6 72 25 3 67 33 66 34 44 43 14
Over $10,000 62 34 4 55 35 18 70 27 4 58 42 71‘ 29 42 44 14
MARITAL STATUS
Married 64 31 5 63 31 7 72 25 3 65 35 72 28 46 41 13-
wid., Sep., Div, 63 32 5 61 33 6 79 20 1 66 34 52 48 48 41 11
Never Married 54 39 7 4+ 51 10 65 30 5 57 43 67 33 36 49 15
YEARS SINCE LAST
FULL-TIME JOB
Never Worked 52 37 11 41 47 12 63 30 7 63 37 64 36 34 50 16
1 Year or Less 58 37 6 51 42 7 68 28 4 61 39 63 37 40 44 16
2-4 Years 68 28 4 66 24 10 75 23 2 65 35 64 36 52 40 9 -
5 or More Years 65 31 4 64 31 5 76 22 2 65 35 83 18 48 42 10
USUAL OCCUPATION (LEVEL) : a
Professional 56 42 3 60 36 4 70 26 4 59 41 68 32 35 53 13
Skilled 63 32 5 52 33 14 81 14 5 64 35 100 - 40 SQ 10
Semi-skilled 72 23 5 61 34 4 75 22 3 59 41 76 24 49 38 1}
Unskilled 62 34 4 51 43 6 77 20 3 73 27 74 26 47 42 11
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vthanvmen to report beins very satisfied with t} Service (65% compafed‘to
-49%), the use of tube .zprone for counseling ° .. _ompared to 39%), ana wiﬁh
their counselors (74% compare.: to 61%). A close examination of the table
reveals that men.did not express higher levels of dissatisfaction, but only
fhat they were less positive than women in their ratings.

Further, a much higher percentage of women than men reported thﬁt
they had more ETR confidence (67% compared tp 50%). and job searéh con-
fidence (73% compared to 55%). There was also abtendency for a much higher

percentage of female clients (477% compared to 327%) to say that the Service

Compared.to sex, the relationship between race and follow-upugva;uation
by clients waslnot so obvious. However, some differences occurred. .Althougﬂ: '
the ratings of white and black clients were nearly the same when they evalu~‘
ated the Service.and their counselors, a somewhat highef percentage of blacks o
reported some level of.dissatisf;ction with the uée of the.telephone for
counseling (17% compared to 7%).

In addition, while a higher percentage of black clients reported that
they had more éonfidence about ETR involvement as a result of counseling
(80% compared to 62% of the white clients), a mudhlhigher percentage of
white clients.reported having had more job search confidence as a result of
counseling (70% compared with 29%). When considering the value of the Ser-
vice in making future career plans, blacks were:somewhatrmorellikely than
‘whites to report that the Service was'very'valuabig (57% compéred with 43%)..

In terms of the relationship between CR&E variables and age, the table
indicates almost no differences between age groups in ratings af. overall
satisfaction with the Service, with a tendency for younger cliemts to fate

their counselors and the use of the telephone less: positively ‘than older

214

6.42



clienﬁs. Compared to 48% of the clients in the 16-24 age group, 62% and

58%, respectivély, of the clients in the two oider catagories reported that
they were very satisfied witﬁ using the telephone for counseling. Similarly,
compared to 79% of the clienfs who were 40 years of age or older, 67% of

the: clients between 16 and 24 feported being very gatisfied with their coun-
selors. There was a slight tendency for the 40 and over group to report
having more ETR éonfideﬁce as a result of éounseling than the ﬁwo jouﬁger
ag= groups (70%, compared with 61% and 627%), with no difference ¥n job .

search confidence. 'Finally, in terms of the value of the Service in mak;ng‘

“futuré plans, a somewhat higher percentage of clients in the 25-39 category .

reported the Service to be very valuable (48%, compared to 41% and 39%).

In terms of educational attainment and client ratings, therebwas é de~
finite tendency for overall ratings of satisfaction to increase as level 6f_
education, decreased. Compared to clients with only_a‘high school diploma’
and those with some college experience, a higher percentage of thbse without
" a high scﬁool diploma were very satisfied with the Service (69%, compared to
63% .and 567%), the use of the tglepﬁone for counseling (62%, compared to 58%
and 51%), and their counselors (81%, compared to 71% and 67%).

Thefe was a tendency for less educatedbclients to report that they had
~ more ETR confidence as a result of counseling (74% of those without a high
school diploma, compared to 68% of the high school graduates and 52% of
those with some college experience). On the other hand, a slightly greater
percentage of ciients with some college reporte -having more confidence in
conducting a job search than did clients in the two 1owef.éducational attain-
ment groups (72%, compared with 60% and.65%). Finally, clients with some

college :.experience were not nearly as likelyas less educated clients to
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say that the Service had béen very valuable in making future career plans
(37%, compared with 46% and 54%).

With one small exception, total family income was unrelated to client
evaluation of the Service. Clients with annual family incomes under $10,000
were slightly more likely than clieﬁﬁs with incomes over $16;000 to report

Compared to clients who had hever“been married, clients who were marfied'Of
widowed, separated, or divorced were consisten;ly ﬁore positive in their
ratings. Smaller perceﬁtages of clienés who had never been married reported
beinig very satisfied with the Service (54%, compared to 64% and 63% for the ~
other two groups), the use of the tglephone (39%, comparé& to 63% and 61%),

‘and their coﬁnselofs”(65%, compared to 72% and 79%). While this general
pattern also held true for ETR confidence (with never married clients some-
what less likely to report more copfidence as a result of counseling), it
did not for job search confidence. 1In this case, a muchflowef pefcentége

: of'élients who were widowed, separated, and divorced reported increased
confidence (527%, compared to 72% and 677% for clients in the two other cate-
gories). ~In terms of the value of the Service in making future plans, clienté
in the nevef married category once again were somewhat less positive in
their ratings (36% said very vgluable, compared to 467% ﬁnd 48% of the clién;s
in the other categories).

In terms of.work'experience and client evaluation, the results indicate
that clients‘who never worked full-time were somewhat different from cligggs

.'who had somé full-time work'experience. "They were slightly more likely t&
express dissatisfaction with the Service (11%, compared to 6%, 4%, and 47

of the clients Iin the three working groups). Further, they were somewhat .

216

6.44




vless likely to say that they were very satisfied with the use of the tele-
ﬁhone (41%, compared to 51%, 66%, and 64%Z) and their counselors k63%, com~
pared to 68%, 75%, and 76%).

; Although there was almost no difference among the four groups in level
of ETR confidence, clients who worked full-~time at least five years ago
were much more likely than clients in the othef.groups to say ‘that they had
more job search confidence as a result of calling tﬁe Service‘(832, compared

to 647, 63%, and 64%Z). Finally, clients who had been out of the full—time‘

labor force for a longer period of time were more likely to rate the Service

as’ very valuable in helping them to make plans (52% and 48%) than were very . .

recent full-time workers (40%) and clients who had never worked full-time
(34%). )

There were no consistent patterns in the felationship between. skill
level of clients' usual bccupation and CR&E variables. Clients with éeﬁi—
skilled usual occupations were somewhat mor;’likely‘than ciieﬁté at §£her
levels to be very satisfied with the Service (72%, compared to 56%, 63%,
and 62%)._ Further, while clients with skilléd usual occupations were much
more likely thaﬁ clients in other categorles to be dissatiéfigd with the
use of the telephone (14%, compared to 4%, 4%, and 6%), they were slightly'
more likely to report being very satisfied with their counselors (81%, éom+»
pared to 70%Z, 75%, and 77%). Compared to clients in the other categorieé,
a higher percentage of clients with unskilled occupations-reported having

‘more ETR confidence (73%, compared to 59%, 64%, and 59%) and a higher ﬁef—
centage of clients with skiliéd usual occupatibns reported having more job
search confidence (100%, compared to 68%, 76%, and 74%) as a result of
participating in counseling. Finally, clients with usual occupationé at
the professional level were somewhat less likely than clients at other
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- levels to rate the Service as very valuable in helping them to make their

future plans (35%, compared to 40%, 49%, and 477%).

What Was the Relationship Between Client Evaluation:
Variables and Selected Counseling Process Variables? .

Project staff also examined the relationship between CR&E variables

and the following process of counseling variables: ‘individual counselor, -

selected counszlor characteristics, number of interviews, number of. resource

materials sent to clients, and the number of ETRs and supportive services

contacted by clients. The'table on the following page summarizes the rela- . -

tionship between CR&E and counseling process variables.

Similar to the previous analysis ‘of client outcomes by individual coun—
selor, the results indicate considerable variation in the.responses.of‘:=
clients who had different counselors. The diStribution of responses for’t
all of the CR&E variables 1s quite different from ome counselor to another.

For example, 74% of the clients of Counselor A reported that they were very

e

satisfied with the Service, compared to only 39% of Counselor I's clients.

That the overall ratings of the Service are closely related to clients'
overall level of satisfaction with their counselors is indicated by the

fact that 827 of-the clients of Counselor A reported that they were very

satisfied with him/her, compared to only 3l/ of the clients of COunselor I B

who reported being very satisfied. Satisfaction with the counselor, as
might be expected, also :seemed related to ratings of satisfaction nithfthe”“f
use of the telephone for counseling and the other CRSE variables... |
While a previous analysis suggested no variation in client 0utcomesohy
selected counselor characteristices, this analysis reveals some variation

in clients' reactions in terms of the demographic characteristics of their
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CLIENT EVALUATION OF THE SERVICE BY SELECTED COUNSELING PROCESS VARIABLES

: Overall Overall
Overall Satisfaction Satisfaction Effect on Effect on Value of
Satisfaction - With Use of With ETR Job Search Service in
With Service _Telephone Counsgelor Confidence Confidence Making Plans '
L] o o w
e \1] o g 1] ~
3 5S¢ g 8% o D 3
L.1] 1] LY 15] LY [)] Y] v Y] g
g 3L & 3§ 3T g g 2 3 .
2] Yo . wi @ 7] o a a ¥ > o
Lal o W w o “w Lol b~ i ] 3] =} .
§ 4 92 &5 & 29 4 O aw & o we 0w & BY
¢ og-g8 @ G RA 4 & uA s g9 = £ 39
_ BT aF B T 8F Fo%ofp g A5 p A3 no3 0S8
Counseling Process Variables | & & HY 2 8 =g 2 & AL 2 25 s 25 S 4 28
£Zg§al) 62% 32% 6% | 57% 35% 7%] 72% 25% 3% 65% 35% 71%  29%2| 43% 44% 1371
COUNSELOR _ A 74 24 3 68 26 7 82 17 1 70 . 30 83 17 54 41 5
B 52 39 9 46 40 14 { 51 40 9 54 46 45 55 36 40 23
c 70 24 7 46 48 6 81 15 4 74 26 .85 15 51 36 13
D 59 36 5 56 36 9 74 26 - - 63 37 87 13 47 41 12
E 64 31 5 61 31 8 74 19 7 72 28 85 15 44 42 14 )
F 67 30 2 54 42 3 .82 19 - 62 38 71 29 45 46" 10 | .
G 54 40 6 57 33 10 67 32 1 56 44 54 46 | 33 57 10
H 59 35 6 57 41 2 67 29 4 58 42 66 34 45 41 14
I 39 46 15 39 39 23 31 54 15 75 25 33 67 31 31 39
COUNSELOR CHARACTERISTICS ] '
SEX Female 63 33 5 57 37 6 74 24 2 63 37 73 . 27 44 45 11~
Male 50 40 10 45 40 15 48 42 10 56 44 44 57 36 39 26
RACE White 61 33 6 56 35 9 70 26 4 64 37 68 32 42 45 13
Black 61 34 5 55 40 5 72 26 2 61 39 70 30 44 42 13
AGE Under 30 Years 62 33 5 56 38 6 69 27 4 61 39 67 33 44 42 14
- Over 30 Years 60 34 6 56 36 9 73 25 3 64 36 73 28 42 47 12
. i
EDUCATION )
College Degree 63 32 6 56 37 7 70 25 5 64 36 68 32 47 40 14
No College Degree | 59 36 5 55 37 8 72 27 1 60 40 - 70 30 40 49 12
NUMBER OF INTERVIEWS : ) . :
One 53 40 8 48 43 9 62 32 6 47 53 56 44 [ .32 46 22
Two 56 38 6 |55 37 8 | 68 29 3 62 38 66 34 |42 41 17 |
|- Thy @@ s e | 135G < 52 42 G 72 26 T T TR TR T o | ug 43, 8"
Four -h6 30 4 62 33 5 72 26 1 .76 24 78 22 42 49 9
Five to Seven 73 25 3 61 31 8 81 18 1 69 - 31 76 24 56 38 6
. Eight or More 69 26 . 5 71 26 3 82 12 5 7327 64 36 57 40 3
RESOURCE MATERIALS
SENT TO CLIENTS
None 63 31 6 61 30 9 75 21 5 69 31 83 17 46 41 13
Some 61 34 5 55 38 7 70 27 3 62 38 68 32 43 44 13
ETRs CONTACTED BY CLIENTS )
: None 55 38 7 50 41 9 62 34 4 56 44 69 31 36 46 18
Some 68 29 3 62 32 6 81 17 2 69 31 70 30 52 40 8
SUPPORTIVE SERVICES
CONTACTED BY CLIENTS :
None 60 34 6 57 34 9 69 27 4 63 37 . 66 34 40 45 15
63 33 4 53 42 5 75 24 2 64 36 73 27 50 40 10

Some

ERIC

Aruitoxt provided by Eic:
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cdﬁnaelors. For example, clients of female counselors were more likely than
clients of male counselors to be very satisfied with the Service (63% com-

. pared to SOZ),Jthe use of the telephone%(57% compared %o 45%), and theif
counselors (74% compared to 487%). Clie#ts of female counselors were also
more likely to report having more ETR confidence (63% compared to 567%),
having more job search confidence (73% compared to 447%), and rating the
Service as very valuable in the making of future plans (44% compared fo

36%) . Convérsely, clients of male counselors were more likely to express
dissatisfaction with the Service (10% compared to 5%), the telephone (15%
compared to 6%’ and their counselors (10% compared éo 22).

While sex of counselor showed a4definite'relationship to CR&E variables,
the race:, age, and educational attainment level was either.not.reiated or
related in only a‘minor way. The distribution of cliengs‘ raéiﬁgs is almost
exactly the same on all CR&E variables-for white and black éounselors, coun-
selors over and under 30 years of age, and counselors‘ﬁith and without a
baccnlaureate degree.

Number of counseling interviews was highly‘related to CR&E'variables:

the more interviews clients had, the more likely they were to be positive

in their statements abouf elements of the Service. For example, the percent-
age of clients who were very satisfied with the use of the telephone forlb‘ |
counseling ranged from 487% of those who had one interview to 717Z of those
who had eight or more intefviews. Similarly, 62% of the clients with one
interview reported being very satisfied with their gounselors, while 83%

pf those with eight or more interviews indicated the same 1eVéllof satis-
faction. The same trend was evident in reports of ETIR and joﬁ’géarch con—

fidence and ratings of the value of the Service in making future plans.
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While the number of resource materials sent to clients seemed related
in only a minor way to most CR&E variables, it did seem related to job
search confidence. Surprisingly, a higher percentage of clients who were
sent no materilals reported being more confident (83% compared to 68% for
clients receiving some materials) about conducting a job search.

Compared to clients who contacted no ETRs during their counseling
experience, a higher percentage of clients who did reported being very
satisfied with the Service (687% compared to 55%), the use of the telephone
(62% compared to 50%Z), and their counselors (81% compared to 62%). Simi-
larly, a higher percentage of clients who contacted one or more ETRs re-
ported that they had more ETR confidence as a result of participation in
counseling. While there was no difference in job search confidence, clients
who contacted some ETRs during counseling wére much less likeiy to report
the Service as very valuable in the making of their future plans (52%.com—
pared to 367%). The number of supportive services contacted by clients was
related in a minor way to ratings obtained during follow-up interviews,
with the strongest being the tendency for those contacting some supporfive

_services to be more likely to rate the Service as very valuable in helping

them to make future plans (50% compared to 40%).
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What Was the Relationship Between Client Evaluation
Varjables and Status at Terminatiwn?

The finszll cross-stage anaiysis e%amined the refztismship between cliemts'
reactions = »'nd evaluation. %7 =% Tervice and their giatwms at termination.

The results -s-+ ° resented in the 57yii¥e below.

CLIENT EVALUATION OF THE SERVICE BY STATUS AT %.. 'u+MATION

R Overall
Overall Szmamyfaction Satisfaction et on Effect on Value: of
Satisfaction Wich Use of With ETR Job &sarch Service in
With Service Talephone Counselor Confidence Confidence Making Plans
o v o 1]
B B4 B )
B "% 0 “a 9 <4 w w o 9
ot ot el o o~ ot v [3] -t ~
w— QU & w— TS ) uw TS ) =] = =5 ! 1
%) P %) el %) = 1] a 9 = o
el U w0 Lol o w Q ial o Y+ tn | N | o] =
& Q n o o LY 0nn o V) 0nun 1] 1] -~ o 2]
« e e © | ] o R | [y [ [ W =D
wv - oA w uw e [72] Ud e wy w Q =3 <= QU
] n o n o o - F >
ol B A A+ B A AR VR 3 e~ g 8= p ¥ uF
Status at Termination $ gd2 & 848 2 g &2 8§ 85 £ 88 2 4 22
KTotal) 62% 32% 6% | 57% 35% 74 | 72% 25% 3% 65% 35% 71% 29% | 43% 44% 13%
ETR-1 Enrolled 66 30 4 60 36 5 75 24 1 72 28 76 24 49 44 7
ETR-2 Applied 67 33 - 61 32 7 77 23 - 85 15 50 50 59 37 4
ETR-3 Not Yet Applied 64 32 3 57 35 8 74 24 2 66 34 65 35 S0 40 10
JOB-1 Employed 62 32 6 54 38 8 70 28 3 58 42 63 37 39 48 13
OSSN TN, f, ] T 0. T-Y:0 0 ¥ 1 1 SUS— .55..40_ . 4. |.56..37... 8._]|.68 30 2 52__ 48 76 24 35 45 19
JOB-3 Not Yet Begun 69 21 10 54 41 5 74 10 15 59 40 54 46 49 38 13
No Career Entry 54 38 8 77 15 8 92 8 - 44 56 100 - 31 46 23

In general, the results indicate that clients who terminated with differ-
ent outcomes also differed somewhat in their evaluatians of the Service. 1In

terms of overall satisfaction with the Service, the percentage of clients

—who reported being very satisfied ranged from 54% for clients who had made———
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a decision agadin. - aenterimg a career to 697% for clients who had decided,,

but not-wet bepm.. tw stvar.a for a job. Although A9=re were no differemces
in overall satgta.r..on »ich the Service among cliemts with ETR-related wout-
comes, there wers -~iffermwres among clients with jo®-related outcomes. Com-
paré& to clients in the ¢ other job-related categories, clients who “er-.
minated with a sta+ s «if smearching for a job were somewhat less likely tto
be very satisfief = 7, cowxpared to 627% and 69%).

Compared to -li-‘uts: with either ETR-related or-job-related outcomes,

a much higher perc. -~age: of clients in the no career entry category sﬁid
they were very saz fhed bemth with the use of thé telephone for counseling
(77%, compared to  ramge from 547 to 61%) and with their coupselorsv(92%,
compared to é rang: frum 687 to 77%).

Clients' status ut termination also seemed somewhat related to the: two
confidence variables. Compared ito clients in the no career entry or job-
related outcome categfiries, a higher percentage of clients withlETR—related
outcomes said they were more confident as é result of counseling (a range
of 66-857% for ETR outcomes compared to a range of 44-59% for all other cate—

gories). In terms of comxfidence in conducting a job_search, the percemtage

of clients who said thier #ad more confidence ranged from 50% for ETR appli-
cants to, somewhat surprisingly, 1007 of the clients who had decided neither
to enter school or go to work. The same percentage (76%) of enrolled clients
and job-seekers reported more job searéh confidence.

Ratings of the valu= of the Service in helping clients make future plans
varied somewhat, with a tendency for clients with ETR-related outcomes to
-view the Service me» positively and less negatively than other clients.

While 23% of the nc caveer entry clients viewed the Service as being of

little or no value in mmking future plans, only 13-19% of those with job-

6-. 51
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related outcomes and 4~107% of those with ETR-related outc smes rated the

Service at the same level.
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AN EXAMINATION OF RESOURCE CENTER UTILIZATION

Irstroductiom

‘Theswverall purpose of the Project’s Resource Center was itp_lncate,
organize, dewelop, update, and disseminate career-relafed.matexialsxfor
adults. While primarily an information .cent=r for counselors and other Pro-~
Ject staff, the Resource Center was also used by home-based cIients, non-~

home-baged callers who were referred to the Resource Center, career con-

;cerned adults who had not requesfed career counseling but simmiy &ame into

the Resournre Cénter, and representatives from a wide variety of community
institurions, agencies, and groups. During its nearly :three years:iof opera-
;ion, approximately 1600 people visited the Resource Center. “This::section
will describe the results of a special study which examined why meople came
to the Resource Center and how 'they used the collection.

The data regarding use by"represéntatives of local imstitutions. and

agencies are derived fromERegqgrce Cenxer'tgcords which indicated names,

addresses, affilimtions, and reasons for cmming to the Center. Data on
non~-institutional users (referred to-as vﬁsitoré in this study) are based

on informzfion provided by 268 adults who came to the Resource .Center during
1974, These visitors crmmleted a modified version of the intake protocol
(described in the section<cnjhame-based callers) and the ‘B=source Center -
Questionn=ire. This questionnaiire, which is reproduced im Appendix 3, con—
tained thezfoIﬁnwing-data itemsz

® r=ason for the visit

@ occupational and educational interests

225

7'-1



e ssefulness and helpfuineé ~v of the materials used

e adequzcy of the information: in answering client questions
# kinds-of assistance receiwed from Project staff

e evalezrion of the visit

‘o Iuturs career plans
Tris sze-rion addresses for: najor questions related to utilization of
‘the Resomr—=: Tenter:

e Whxs Institutional Repr=ssntatives Used the Resource Center?
e Wh=r Were the Characteri=rcics of the Resource Center Visitors?
e How Did Visitors Use am:. . ¥valuate the Resource Center?

@ What Was the Relationshit.Between the Interests and Plans
of Visitors and Selected "Jemographic Characteristics?

What Imstitmtional Representatives Used the Resource Center?

Records —=nd¥cate that represent;.atives of over 350 community institu-
tions amid agencies visited the Project's Resource Center during its 31
monzthes: of operatiom. ‘ '

Ads: experted, Tmst of the institutional‘brepresentatives cax;le from the

edocerional commuity -~ hiz=h schools, colleges'and. universities, proprie-

tary wschools, adult-educattwws centers, and departments: wf education. A

RO ISR SO, -

considerable number alsw zame from various supportive service agencies,

Bsuct == ¥Fild-care centz=cs, rTehabilitation clinics, ‘:communvity actionxr agen—
ecles, rdlznteer training-and pizrement groups, senior ci:l:t:";’;zehs' organiza-
tioms, wouth groups, coundeling zgencles, libraries, and women's centers.
Other ime—itutioma® vi=itors fmrTuded city, state, and'fed'efal p}olitical.
lea=ters, represem=tives of :surfn governmeﬁt agencles ias. the Department

of Emplegyment Security and the T.S. Armed Forces, and representatives of

-religiows organizations, banks, wnlon councils,. personnel offices, and tele-
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Over 80% aof these represemzatives were from Rhode Island Institutions,
Qith most of the remainder coming from Massachusetts and Connecticut, and
a few coming from New York, Pennsy*wania, Florida, Alabama, New Jersey, and
Washington, D.C. |

Although the reasons for visiting the Resowrce Center were as varied
as the imstitutions they represented, representatives mosz often were inter-
ested im the nature -and oxganizztion of the Resource Cent=r's collection of
career-zelated materials. They mentioned such reasons as plans for estab~
1ish:l.ng';c2:reer,«.related‘ libraries Zm their own institutions, as well as the
need for more effective methods of organizing existing collections. A number
of the visitors wanted to Tearn =bout career =ducaticamaterials:which could
bev used by elementary, junior, amd secondary school gtudents, as well as to
learn about existing‘ caresr educztion programs in schools. Seweral wisimars
were especlally interestef in the materials on womem for-use -either in
establishimg a women's cgsrter or in designing mon-seximt curriculum mate—
rials. A few used the coll&ition for their omm career explioration as we=il

as for institutrional purposes.

Whisz Weve the: Demograp phic Characteristics:
of th s Resomrce. Center VIsitors?

As-mentioned in srevious -sections of this rep.ort, &I9gibiTity for the
Counseling Service was restricted to home-based adults, while the Resource
Center, located Zin downtown Providence, was open to everyone. Of the 268
visitors imcludes in this special study, slightly over ome—alf £55%) wews
non-home-based adults, 227 were howe-based clients of the. Coomseling: Ser-

vice, amt IZZ warr» home-based -adufts who had not partizipated in the. -Service.

to those =f the cmmsei:img cliemts. About ome-third (F37) were Providence:
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residents. Another 31% came from the st=te's next four largest cities:
Cranston (11%), Warwick (8%), East Provideme= (77%), and P=wtucket (5%).
All othér cities in Rhode Island accounted f£or another 30% of the visitors.
The remaining visitors came from Massachusetts (3%), other parts of New
England (3%), and states in other areas (less tham one percent).

Because the Resource Cimtar served mon-home—based as:well as home-based.
visitors, a comparison of tthhe demographic cimracteristics of ‘home-based
counseling clients and Resuvurce Center viéitnrs reveals some obvious differ-
ences between them. Relswvent data are presented in the table in the following
page.

Unlike Counseling Service clients, Reswurce Center vimiitors were not
nearly as likely to be femmlle. Of the 268 visitors imclnded izrthig/spec-

ial study, 43% were men and $7% were wmmen.

Minority revresentation was slightly higher among the: Resource Center's
visitors than among the counseling clisms: QOerer35whinﬁg 67 were black,
and 3% were of wther rarcial gr ethnicFaceerounds.

The employment patterns wETe decmﬂedly’mnfferent,ﬁur Resource Center

SRR RO e e i [P, o i oo S v

visitors and Coumseling Serv;ce c1ienrs On>-half of the #2source Center

visitors were working, either full-time (3J9%) or part-time (117%), and about
one in ten were currenitly collecting umemmimryment compenszzion.
Resource Center vismitors zmndad t—'k= wounger than: ¢lizmts, with 557
of the visitors being Zim tiHe I6~24 agesgromp. Over onwz—~third (35%) weré
‘between 25-39 years of .age, and onilly ‘8% wers 40 or older. |
The educationalgattainment;of“visitntsswas slightly #righer than that

of counseling clients. About one~tenth‘(92$ of the Resour—= Center visitors

had completed less thangtwelve years a:.schmol Over onerthird (37/) had

completed high school huz had no furtled—Formal educztitm, =nd over one-half

(53%) had at least some rollege experismre.
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COMPARISON OF THE DEMOGRAPHIC CHARACTERISTICS
- OF CLIENTS AND RESOURCE CENTER VISITORS

% of % of % of %z of
Home~ Resource Home~- Resource
Basged Center Based Center

Clients Visitors
(N=1157) (N=268)

Clients Visitors
(N=1157) (N=268)

SEX Female | 75 57 TOTAL FAMILY INCOME
Male 26 43 Less than $5,000 30 33
$5~10,000. 31 31
RACE VWhite 93 90 " §10-15,000 22 19
Black 4 6 Over $15,000 12 13
Other Minorities 3 3 Refusal 2 1
Refusal 1 0 Don't Know 3 3
Other and NA* 0 1. Other and NA 0 1
AGE 16-24 Years 40 55 YEARS SINCE
25-39 Years 44 35 COMPLETED SCHOOL
43 & Over 16 -9 1 Year or Less 20 34
Otzther and NA 0 - 2 2-5 Years 29 32
‘ 6-15"Years 31 22
MARITAL STATUS 15 or More Years 20 10
" ¥arried 51 29 Other and NA 1 3 -
W&d,, Sep., Div. 16 . 12 : :
Maver Married , 33~ - .59 WORK STATUS
Other and NA 0. 0 Not Working 82 49
Working Part-time .. . -.18-~ - «~ - 11
TIOTAL NOMBER OF CHILDREN Working Full~time 0 39
LESS THAN 18 AT HOME Other and NA 0 1
None 46 72 ’
Same 54 28 YEARS SINCE LAST - .

FULL-TIME JOB

TOTAL NUMBER OF CHILDREN 1 Year. or Less 49 37
LESS THAN 6 AT HOME 2-5 Years 18 7
None 68 83 6-15 Years © 16 6
- Some_.___.___ ... 32 17, o -15-or-More—Years: 6 41
’ Never Worked Full-time 11 6
EDUCATION o Other and NA 1 5
Less than High School 15 9
High School Only 47 37
More than High School 36 53 *NA indicates that data

Other and NA 1 0

Most of the visitors had completed school more recently t;hah had clients.
One~third (33%) had comp.leted school within a year of coming to ‘the Resource
Center, and another 327 had left school from two to five years earlier. Over

_one=fifth_( 22.%),;;o,f,»,th_e,_vis.itor,s,., had left school from six to_fifteen.years.. ...

earlier, and 10.1% had been out of school over 15 years. .
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Resource Center visitors had been out of the full-time labor fofce for
' longer periods than were clients. Four out of ten (417%) visitofs had not
worked full—timé‘for over 15 years. Over one-third (37%) of the visitors
had worked fuli-time less than one year before coming to the Resource Center,
with 7% working full-time two to five years earlier, and 6% working full-
time six to fifteen &ears earlier. Six percent of the visitors said they
had never worked full-time.

The marital status of Resource Center visitors also was somewhat differ-
ent than counseling clients. The majority (59%) of them had never been
married. About one out of three (29%) were married, with slightly over
one-tenth (12%) of the visitors being separated or divorced. Further, 72%
of the Resource Center visitors did not have any children under:;g_living
at home, and 83% did not have any preschoolers in the home. -

The distribution of total family incéme of visitors and clients was
about the same. One~third (33%)~of the visitors said their families earned
less than $5,000 a year, and nearly another third (31%) reported annual
family incomes of between $5,600 and $9,999. Almost oﬂ;;gifth (19%) said

ﬁ_,“vw-their~familylsmannual~income*wasmbetween_$10,000,and,$14,QQQ,;withwl3%-"a,_“¢vv“~.
having a total family income over $15,000.

Resource Center visitors wére also asked how they had learnedzof the
Project. The majority of visitors mentivned television (31%Z) or per-
sonal referrals (307%) as their soﬁrce of information. Nearly one-quarter
(237%) of the visitors said they had been referred by agencies or organiza-
tidﬁ;: while about one;fifth (19%) said they had learned of the program from
newspapers. Among the other information sources cited were the Resource

itself (8%), radio (5%), posters or displays (3%), and a variety of

Center itself |

other sources (17%), particularly the telephone directory. (It should be

‘noted that the total percentages here and in folliowing sections of this

7'6 4
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analysis exceed 100% because visitors often gave more than one»responée to

(

a question.) ' | .

How Did Visitors Use and Evaluate the Resource Center?

" Resource Center visitors were asked a number of questions relating to
how the Resourcé Center&could help them, what materials they used, the hélp—
fulness and usefulness of the materiais, their overall evaluation of the
visit, and their future career plans.

When asked why they had come to the Resource Center, over half (58%)of:
the respondents indicated that they wanted information about one or more
specific occupations. Just over one-half (51%) were seeking information
about educational or training programs, with only 15% wanting to know about
supportive services. The category of '"general informafion" was checké&;by
34% of the visitors and other reasons were cited by 8%. |

Visitors were then asked whether they were interested in obﬁain;pg in-
formation -about any specific occupations. Nearly three-~fourths (?32)~o§

" the visitors answeréd in the affirmative. These 195 respondents then speci-

';””’”“”fIEHWZOQ“bccupat1ons which could be classified by koe level. Nearly four
out of ten (397%) responses wére occupations at the professiohal level.
Skilled and semi—skilled levels accounted for about the same percentage‘of
responses (26% and 23%, respectively), while occupations classifiéd as un- -
skilled accounted for the remaining 12% of the responses. |
In terms of the educational and trai;ing interests of Resource Center
visitors, over three-foufihéJ(i7Z)Ygf_the yisitofs éaidléﬁéfw;é;éﬂcﬁé;;ﬁéi§
considering one or morefedu;ati;nal or training programs. Another 167
“~*““*’expressed“a‘lack‘of"interest”in*thEmj“and“7%“weré“ﬁﬁéértaiﬁ“abbﬁt”fﬁrthér”“””“f””"“'

education. 2 3 ]_
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Of those interested im further education, colleges and a variety of
vocational/techmical programs were mentioned most often. About one~third
(33%2) of the visitors sald they were considering four-year college programs,
with 20% mentionimz junior college and 16% specifyiné graduate level pro-~
gfams. On-the-job traiming «or apprenticeships were mentioned by 39% of the
visitors, and post~high school vocational/technical programs by 23Z%. Rela-
tively few visitors wiere interested in high school equi?alency (4%) or
adult basic educatiox (4%) programs. Other types'of programs were cited
by 3% of the visitors. |

Visitors were asiked to Imdicate which materials they had used and also
to evaluate the helpfulness of the materials. The foliowing table indicates

the items used mwst often and the visitors' evaluation of them. The Occupa—

% of Visitors

Using Each ’ | Not Not
Resource Materfals Wsed Resource Helpful Helpful Sure N.
chupations File 53% - 85% 6% 107 143
Occupational Ouatlook Handbook 40 87 3 10 -‘108;
SR Supportive_Servires Notebook 36 _ 34 1 65 95
ETR..Notebooks 23 8 2 18 62
School Catalogs 16 71 12 17 42
Self=Directed Search 14 61, . 3 37 38
Dictionary of Occupational Titles 11 - 76mrw‘ 10 14 29
Published Resource Directories 10 81 4 15 26
Resource Center Take-Homes 10 81 A 4 15 26
Periodicals 9 74 13 13 23,
Job Application Procedures 8 80 20 .*“‘~f gof'7 >,
Vertical File S B 75 15 10 20 -

232

7.8




tions File and Uccupational Qutlook Handbook were cited by the- largest per-

centages of clients (53% and 40%, respectively). The Project's notebooks
on supportive services and educational and training resources were also
used quite Frequently (by 36% and 23% of the visitors, respectively). Men-

et e s s ke St

tioned by smaller percentages of visitors were school catalogs (16/), the

Self-Directed Search (14%), the Dictionary of Occupational_Titles.(11%),

local and national directories, including educational and training programs
and sources of financial aid flO%), and Resource Center ''take-homes" includ-
ing flyers, pamphlets, and free government literature (10%). Other items
used by visitors included periodicals (9%), job application procedures (8%),
and the Project's Vertical File (87)v

Most of the items were regarded as helpful by at 1east three-quarters

of their users, with the highest ratings given to the two most frequently

used items -~ the Occupational Outlook Handbook and the Occupations File
(rated helpful by 87% and 85%,.respectively). Job applieation procedurés
were regarded as helpful by about 86% of the users, with three other items
also viewed as being helpful by about three-fourths of their users: the
Vertical File (75%), the periodicals (74%), and the school catalogs (71%).

Visitors were least certain about the helpfulness of the Supportive Services

Notebook. The majority (65%) of its users were not sure whether it had
been helpful or not, perhaps becadse its original design as a reference

for counselors did not make it an easily‘used resource for clients. Over

one~-third (37%) of those using the Self-Directed Search were also uncertain

as to whether or not it had been helpful. Visitors were also somewhat
unsure about the helpfulness of the ETR Notebooks (18%), school catalogs

(17%), directories (15%), and Resource Center '"take-homes" (15%).
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and over one-half (51%) had found the staff helpﬁg}migmgiggggiéggwﬁgrggr-

Nearly all (99%) of the Resource Center visitors reported that they
had received some assistance from members of the Project's staff.  Most

(85%) of them said they had received help in locating library materials,

related problems with them. Nearly one~third of the group (32%) reported

»;hatwthe~stafﬁwassisted~bymprovidingwadditionalwinformatioﬁmnot"covered"inmwmwmw~4f~%

the Center's collection of materials.

When asked if they had received ti.: information they neéded to answer
their questions, 80% of the visitors respénded affirmatively. just over
one-tenth (127%) said they had not obtained enough information, while the

remaiﬁing 9% did not ansier the question. 1In addition, about 38% of the

group said they had developed new questions as a result of their Resource
Center visit.
When asked about their future plans, 18% of the visitors said they were

going to enroll in an educational or training program, and 157 planned to. ’

‘begin looking for a job. Slightly over one-tenth (12%) of the visitors

indicated they were intending to change careers, and 9% said they plannedv'
to enter a specific occupation. Fewer visitors mentioned accepting a job
they had been considering (3%) or completing an educational program they
had already started (4%). When asked if they had decided on a next sfep
toward meeting their career goals, the majority of the Resource Center visi-
tors (57%) said they had, about three in ten (30%) said théy had not decided
on a next step, and the remaining 137 did not answer the question.

As a final item, the respondents were asked t§ evaluate the overall
results of their visit to the Resource Center. Nearly three-fourths (72%)
of the 268 visitors said they had fodnd their visit worthwhile or helpful;

Another 167% rated their visit as slightly helpful. Only one respondent
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(less than one percent) regarded the visit as not worthwhile. The remain-
ing respondents either were uncertain about the value of their visit (7%)

or did not make any comment (5%).

e "~ "What Was“the Relationslip Between the Interests and Plans =~~~

of Visitors and Selected Demographic Characteristics?

mwagwéﬁmeViﬁgg;;éimiguffojééguégéggw;as thewrelatiopshi; Bgiwegn éelect;a
Resource Center Questionnaire variables and demographic characteristics of
Resource Center visitors. The five questionnaire variables selected for
this analyéis included the type of information requésted by Resource
Center visitors, the occupations of interest éb them (by level and field),
their education and trainiﬁg interests, and their future careerlplapsi Each
of these variables was examined in terms of the visitor's sex, age, and
total family income. The table on the following page presents data relevant
to this analysis.

As indidateﬁ in the table, the kinds of information requests made by’
Resource Center visitors did not appear to be related to sex, but were some-
what related to age and income. Interest in specific occupaéions decreased
with age,‘accbunting for 387 of the responses of visitors whé were 16-~24,
33% of those 25-39, and 207 of those 40 and older. On the other hand, older
clients requested information on supportive services more often (20%, com-
_Pared with 8% and 8%). The requests of visitors 25-39 were more likely th;n
other age groups to be in the category of general career-related information
(26%, compared with 18% and 17%).

In terms of total family income, requests for information on specific
occupations were made more‘often by visitors with annual incomes over $10,000

(417 compared with 327%), while requests for information on education and
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INTERESTS AND PLANS OF RESOURCE CENTER USERS
BY SELECTED DEMOGRAPHIC CHARACTERISTICS

O

ERIC

Aruitoxt provided by Eic:

Sex Age Income
o
o o
1] 1] o o
o] o] - (=]
« o " o -
U U [ - (=]
@ > Dt 8 or ;l}
—~ T < o - :
N - [SRUPSRINPNINN A, , SIS | JIin e N - ey e @ RTINS
53 U I
27 g — ~ 3 =} 8
INFORMATION REQUESTS I
. Specific Occupations 3674 32% 3872 337 20% 327 41%
Education or Training 30 <31 31 29 32 33 27

Programs . ‘

Supportive Services 8 11 8 8 20 10 7
General Career- :

Related Information ; 20 21 18 26 17 20 21_
Other LS 5 4 5 12 6 4
Total 100%Z 100% 100Z 100% 100% 100%Z 100%
Total Number of Responses 230 196 248 150 41 289 129

OCCUPATIONAL INTERESTS (LEVEL)
Professional 4972 317 427  38% 50% 36% 48%
Skilled 23 30 29 23 21 27 24
Semi-skilled 19 25. 19 26 21 "23 20
Unskilled 9 15 10 13 7 14 8
Total 100% 100% 100%Z 100% 100% 100% 100%
Total Number of Responses 90 61 86 47 14 90 50
OCCUPATIONAL INTERESTS (FIELD) .
Service 27%  17% 21%  24Z  15% 20%  29%
Business Contact 19 13 17 12 3 17 18
and Organization
Technology and Science 17 47 33 32 8 32 26
- Gen. Cult:ure, ArCS, 36 22 27 32 46 28 26

Ent., Recreation
Outdoor 1 2 3 - - 2 -
Total ]100% 100% 100% 100% 100% 100% 100%
Total Number of Responses 75 60 78 41 13 88 38

EDUCATION AND TRAINING INTERESTS . .
Vocational/Technical 20%  22% 247 16%Z  30% 21% 19%
0JT/Apprenticeship 27 33 26 34 30 -31 28
Junior College 23 .13 22 16 13 17 24
College 30 32 29 34 26 3 29
Total 100% 100% 100% 100% 100% 100% 100%
Total Number of Responses 127 94 119 76 23 150 .58 .

CAREER PLANS . .
Enter Specific Occupation 182 137 16%  14% - 16% 16%
Begin Job Search 26 23 24 24 50% 24 26
Enroll in ETR 30 29 34 22 25 31 24
Change Career 22 *17 17 24 25 18 24
Other 4 18 10 14 - 12 10
Total '100% 100% 100% 100% 100% 100% 100%
Total Number of Responses 82 77 102 49 4 102 50

Note: Percentages do not always

total exactly due to rounding.
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training programs were sligl.tly more common among visitors with annual in-
comes under $10,000 (33% compared with 277%).
‘There was also some variation obgefved‘in the‘relationship between the
. level and field of occupational interests of Resource Center visitors and

their demographic characteristics. Women were more likely to mention pro-

——-m»fessional~level~occupations~than~were"men”649%“compared“t0“31297“while”men
cited occupations at the skilled, semi-~skilled, and unskilled levels more ﬁ?
often (30%, 25%, and 15%, compared with 23%, 19%, and 9% for women). In .
terms of age, visitors 40 years of age or older mentioned professional level
occupations more often than other age groups (50%, compared with 42% and

287%), while 25-39 year old visitors mentioned more semi-skilled occupations

(26%, compared with 19% and 217%). There Qas also a slight tendency fof
skilled occupations to be mentioned less often as age,incfeasgd (29%, 237,
217%). As might be expected, visitors with annual family incbmes ovef $10,000
mentioned professional level occupations more often (48%) and unskilled occu-
pations less often (8%) than‘did those with family incomes under $10,000
(36% and 14%, respectively). | '
The occupational fiélds of intérest to Resource Center visitours also
varied éomewhat by sex, age, and income.l While women cited more jobs in
the Service, Business, apd Culture and the Arts areas (27%, 19%, and 36%,
compared with 177, 15%,’and 22% for men), men indicated more interest in {f
Technology and Science occupations (47%, coméared with 17% for women). ‘
Visitors who were 40 and ol&er had occupational interests which were
different from the othef>ég; groups. They were much more likely to mention
occupations in the Business field (31%, compared with 17% and 12%), and the
field of Culture and the'Arté’(46%, compared with 272 and 32%), and much

~ less likely than other groups to cite Serﬁice (15%, compared with 21% and

............. o
P
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247) and Technology and Science fields (8%, compared with 337 and 32%).
Compared to visitors with total family incomes under $10,000, those with
incomes over $10,000 cited Service ﬁore often (29% compared to 20%) and
~ Technology. and Science less often.(267% compared with 32%Z). .. .. . .

The Educational and Training Interests of the Resource Center visi-

‘M””“tors*alsO’variéd”somewhat“by’sex, age}“aﬁd“inE6méT““Men“indiéated“s1igﬁt1y“””‘“”“f”"%
more interest than did women in apprenticeship and 0JT programs (33% com-~
pared tc 27%), with women mentioning junior colleges more often (23% com-
pared to 13%). Compared-to other age groups, the visitors who were 25-39
were slightly more interested in OJT/apprenticeship programs (34%, compared
with 267 and 30%) and college prograus (34%, compared with 26% and 29%), and

less interested in vocatiomal/technical programs (I6%, compared with 24%

and 30%). On the other hand, thoééwkesource Cénter visitors between 16
and 24 years of age were more likely to mention junior colleggygtograms

-

than were othsr age gfoups (22%, compared with 16% and 13%). I terms of
income, only one variation in educational interests océurred: visitors
with incomes over $10,000 mentioned junior chlege programs more often
than did visitors whose incomes were less than $10,000 (247 compared to
17%).

Finally, an examination of the relationship between the careef plans
of Resource Center visitors and sex, age, and income revealed minor varia-
tions. Although men weré as likely as women to begin a job search, enroll
in an ETR, or change their career, slightly more women than men planned to
enter a specific occupﬁ;ion (18% compared with 137%). Compaféd with visi-
tors who were 25-39 years of age, the 16-24 age group was more likely to
be planning to enroll in an ETR (347 compared with 227). As might be
expected, visitors in the 25-39 year group were more likely to be changing
their career (24% compared with 17%). 238
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Compared to clients with incomes under $10,000, Resource Center visi-
tors with incomes over $10,000 were less likely to be planning to enroll
in an ETR (247% compared to 39%), but more likely to be planning to change

 their career (24% compared with 18%). .
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CLIENTS SPEAK FOR THEMSELVES:
I ~IN-DEPTH INTERVIEWS-WITH-FORTY FORMER CLIENTS - = ~"===""""" """

Introduction

Durimg the several years. of itsg existence, the 'staff of the Career
Education_Project: collected . an'enormous amount of data regarding the charac-

‘teristics. of clients of the Career Counseling Service, the counseling

process, the decisions made -ard actions taken by clients, the activities
engaged—in by other members := the Project, and the reactions of clients

:and other -professionals to the efforts and products of the staff. The bulk

of the data has been presented in previous sections of this final report.
Because of its emphasis on documentation and the collection of "hard"
evidence, the Project (as 1is the case witn almost all research and develop-
ment efforts) sometimes ran the risk of losing sight of the complex thread
of human reality that was an integral part -of the program. Recognizing that
the information obtained from formal data collection efferts could not be a
fully adequate representation of the clients and their'expeniences3 Project
staff conducted in-depth interviews with forty former clients of the Career

Counseling :Service.

In general, the purpose of the in-depth interviews was to determine the
career-related thoughts, feelings, and actions of clients prior to, dnring,
and after their involvement in counseling. The interviews were conducted in
the summer of 1975 by four seniot staff.membere of the Project, all of
whom had'doctorates or advanced degrees in the fields of psychology and educa-

tion. The interviews were conducted in the homes of the clients, who were paid

8.1
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five dollars for their participatfon. With the permission of the clients,

interviews were recorded on audiotape, with summary reports
written on the basis of listening to the recordings. Clients were
--told-that-the interviews-would-be-confidential-and that-the-audiotapes -~ ~-~-w-—-

would be erased after a:report of the interviews was written,

Forty men and women were selected and interviewed. As indicated
below, the demographic-characteristics of the former clients were similar
to the clients served by-the Career Counseling Service, with the exception

of a higher percentage :of blacks pérticipating in the in-depth interviews.

Sex - Race
Female: 75% White: 80%
Male: 25% --Black: 20%
Age Marital Status
Under 30 years: 50% Married: - 65%
Over 30 years: 50% Never Married: 15%
Widowed, Separated

and Divorced: 20%

The interviews wére conducted according to a semi-structured
interview schedule. Each interview was composed of tﬁree segments:, one for
‘each of the three time periods of primary Interest: the period before the
client contaéted the Service; the time during which the client and counselor

were working together; and the period from the client's termination to the

in-depfh interview.

In terms of the time perilod prior to their contacting the Service,
interviewers talked with clients about a variety of career-related thoughts,
feelings, and actions, including their reasons for calling the Service,‘
feelings about requesting couqseling, thoughts and feelings abouf education
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and work, and perceptions of the .Service. Further, they wers asked how ' 55
they heard of tb= Service and what other agenciles or persor=s: they had

contacted regarding their career concerns or plans. Final®z, clients were

asked about theirwspecificwplansmforaeducationmorWWorkeimmediatelywprior-tow».umw»@m;;

calling the Service as well as their reasons or motives assorfated with a

~——---desire~for-further-education-or—employment ;- o
| During the section of the interviews concerned with iz process of coun-'
seling, clients were asked about their initial reactions tn:their counselors,

their feelings about the Services thevaere provided, the:alternatives

consldered and decisions made, any changes in their career plans, and. the

ways that counseling helped them in the career planning and decision—making

process. Further, interviewers asked clients how counseling had affected

their lives, the reactions of their spouses z=mf other family members to. their‘

involvement in career counseling, and the mature: of .any-:add¥tional activities ‘
- or occurrences during the;processjoflcounseling.

During the post—service section of -the in-—depth interviews interviewers
talked with clients about their satisfaction-with any career .decisions made,
the nature of any problems hindering the implementation of1their decisions,
and the progress they had made. toward attainment:mf'their career. objectives.
Further, they were asked about thelr overall reaction to the Service and theo‘
ways they or thelr lives had changed as a result of counseling. Finally;

Interviewers talked with clients about how the Service could have been more

heloful, thelr personal reflections of the futureb(vocationally and person=

ally); and how such factors as age and sex had affected their career plans
and decisions.

As suggested by the title of this section, the following pages of this
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final report will allow the clients to speak for themselves. The results
of the interviews will be presented in narrative form,vusing as much aswoos-'

sible the verbatim expressions of the former clients. Following-the=order

- of the time periods identified above, the narrative will reflect the major

- themes which emerged during the interviews

Clients' Thoughts, Feelings.”and,Actions,
Prior to Their Involvement With the Service’

"I had no idea how to go about ith

The in-depth interviews confirmed in‘a dramatic way thatethere is en rh !f
intense and pervasiVe need among adults of all ages for help in the career
Planning and decision-making process. A Young white mother of one child ree:f‘
ported that ghe wanted to have more children, but had tWo successive mis- » )
carriages. After the. second, she said, "That was . when I decided that a
career would be good since my first child was getting older. I had no idea
of how to go about it, but thought it would be a good idea to get some help.

A number of clients reported that they felt confused‘by;the_unfamiliar
network of available services and bewildered by the procedures thet must be
carried out din order to establish and attain relevant career objectives.f.A
middle—aged white womanisaid that she felt 1like "a fish out of water". as she
anticipated the prospect of locating and obtaining further’trainingf CA
33~year-old black mother of six, who had'aspirations~beyondvher‘oresent posi;’
tion as a part-time nursing assistant, summed it up this way::

I really wanted to get into a nursing program and
I didn't know where to turn...I talked to differ-
ent people and they sald there were all kinds of

nursing programs, but nobody told you where to go
or who to speak to or anything like that.

8.4
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A similar thought was expressed by a 37-year-old white mother of six
children: "I wasn't able to really put things together. I didn't know where
to start. I didn't know what was available." All in aii, results of the
e lDEREVIEWS indicatedpqﬁitgWclearly»:hatwthemprojectjwthrougﬂnits_outreachﬂwv~w-wwfw;é
l efforts, did not create an interest in career counseling. Rather, it tapped
"“““fa“widely=shared“nEEH"on”théwpéft”of“ﬁaﬁﬁwadﬁle”faf"é”éBﬁGéﬁiEﬁfwéﬁdmﬁaﬁéérM’m”

sible service.
"I didn't feel like I was going anywhere"

Thé theme of going nowhere prior to their calling the Service was a
common one expressed by clients during the in~depth interviews, especially
among those who were‘working at low paying, unskilled jobs. For-example, a
white, single man in his early 20's had worked in a variety of uq;killed jobs
prior to-calling the Service, the most recent being a job as a sﬁipping and
receiving clerk in a warehouse. He described his work as dull and monoto-
nous, adding "I didn't feel like I was going anywhere;"'-The client reported
that a.critical factor was observing men who were twenty years his senior
doing the same dull work for the same low pay. Resolving that he did not
want to end up in the same way ("I was just subsisting"), he soon called
the Servieé.

A similar thought was expressed by a young black man-who had dropped

out of high school and described his work life prior galling the Service

as "just going from one factory to the next." Just before he decided to

" call the Service, this young man reported taking careful stock of himself:
I stepped back and took a look at myself and said,

"Where am I going? Where am I going to be ten
years from now?" And the answer was 'nothing."

244

8.5




A similar quality was expressed in the remarks of a young'ﬁhite mdther,v
--who was working-as a cashier in a local supernarket.' As she*pnt9it; "I had -

no ideas of what I would be dbing_afterwardé." A black teenééer who had

*‘“”‘“Vrecently "graduated from~ high“School“said“”"M stly, I was just bumming

around, while a recent college graduate said "I was workinguin'a job‘I>:‘

“hated." Finally, a 34~year-old ‘white ‘woman , who ‘had- been working part-time

as a cashier, reported of her job. ....... MThere 1s no future in it and- no rewards;

in 1t."
"I wag looking for someone to give me eome directicna,"f o

Even though many persons did not 1ike their present situation, a: 1arge »
number of them did not know in which direction to go in order to find a sense‘
of satisfaction. Many persons indicated that they called in largefpart to

- identify new career directions, or at least to hear of sbnedélternatives
‘they had not considered. Some clientS‘tbuldn't gindfﬁork 1n”£'fié1a‘f6£“"';““”
which they were trained and were thinking about a major caréertdhange. This
IWas true of a young'married white client who hadvbeen unableito‘find’nork
as a teacher. As he put it, "I was in a situation wnere I haddskiils‘I .
couldn't use, and I was looking for someone to give me some’direCtions ASd
to which way to go." This young man, similar to many othernclients, snnmedt‘;k.
up his situation succinctly: "I was‘pretty much in‘a‘quandry."

Another client, a white woman in her late 30's, said that ‘her work as
a Licensed Practical Nurse had begun to get "depressing{" When>she started ;
thinking of other options, however, she stated, "I had no idea of'where I |

. wanted to go or what I wanted to do."

[\
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Other clients, many with limited or no work experience, had*nohclear“

.-idea of where they wanted to go occupationally: ~Many of'these'élients'“'m'

~ were hoping that their counselors would point them in the direction ofla1>

f“'“”satisfying"and “rewarding career. For example, a white mother of four re-f_fi

ported "I knew I needed an education, but I didn t know for what. 1 Was-l'“

A 11y A o W i e e R ar a

" "looking for guidance as ‘to where to go." ‘A middle-aged mother of _two. did notn”

want to go back to office work ("It 8 been years since I ve been in an
office!") and was looking for new suggestions, She hoped that?a counselor“u"n

would know of '"careers I hadn't even thought of.,"
“Anybody can mop a floor"

A number of women reported that they had become”somewhatldisenchantedfggg
or disillusioned when their lives Were‘totally occupied with‘the‘roles?offj'
wives, mothers, and homemakers. While many seemed to confine their‘senseffﬁw
of frustration to discussions with personal friends, some reported that it
reached a sufficient level of magnitude to cause them to call the Service.‘
These clients reported that their sense of frustration usually began when
the children reached school age and many of thelir. responsibilities had becomea
so..routine that they began to wonder if they had any abilities left.‘ As a ;i';4
middle-aged mother of two teenagers said s0 poignantly.‘."p*“%w~i

Like :any housewife, we all once in a while get
tired:of the housework and just...we feel
1ike how useless we -are, that anybody can’ mop
a floor. ' And once in a while I'd say, ‘“Some
day, when these kids get married, 1'm going to
go get myself a good job and earn good money,
and we could travel...."

A 32-year—old white mother ofltwo, who had been at home for nearly'ten.

years, put it more bluntly: "I wanted to do something! I was bored at homel' .
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“Another former client, a white woman in her late 30's, also expressed her
feeling directly: "I decided I had to do something else with myself besides
going crazy staying home most of the time." Although this woman talked with
no other agencles about her sense of frustration, she believed that her
feelings were becoming more and more typical of women in their 30fs. ‘Herm
words say it best:
Rather than talking about how many sutures they
had when they had their babies, I find that most
. women nowadays, at this particular point in our
lives, . are discussing what they are going to do
with our lives besides staying home.
Finally, a 34~year-old white mother of six retained her sense of humor,
. ’!"' .
despite her obvious frustration: '"When you had twelve years with diapers

you begin to wonder if you're retarded and no one picked it up along the

way."
"The whole world crushed in on me" .

A surprisingly large number of former clients reporféd that they called
the Service shortly after the occurrence of a major disruption in their
lives, such as an accident or an illness. Two women called shortly after
thelr miscarriages. Several women calléd soon after iilnessgs had forced
them to leave their jobs or drastically‘reduce the number of hours they
worked. Others reported calling after an illness or injury to a member of
their family. SopetimeS, such disruptions jostled clients from their rﬁutine
and provided them Qith the time aqd the opportunity to reassess their situa-
‘tion. At other times,'fhese temporary states of disequilibrium resulted in
clients taking an immediate action they might not have ordinarily taken, such

as calling the Service.
247
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, For example, one middle-aged woman reported that she was badly
shaken in tﬁe days and weeks immediately after her husband's heart attack. .
She had never worked outside of the home on.a full-time basis and reported
that she felt she had to move quickly in order to find a job. As she put
it, "The whole world crushed in on me." This client added that she would
not have called the Service had it not been for her husband's illness.
Another client, a black married woman in her early 30's, reported that
she became 111 and had to reduce her work as a nursing assistant to two days
a week; She stated that her increased time at home provided her with an
opportunity to think about what she was doing and how it related to where
whe wanted to go. She soon called the Service to inquire about the avail-’
ability of jobs for persons with special training in nursing.
. A 35-year-old mother of two had left a job as a nurse's aide about six
years ago because she found it toolrestricting ("I felt I couldn't do all
I was capable of."). During the ensuing years she had worked as a waitress,
a job she liked because of the "public contact" and "you make your own
hours." Several months before she called the Service, her son broke his
,,,,,, leg and was hospitalized for six weeks, causing the woman to leave her job
“ in order to taks care of him. As é result of being back in a hospital
setting 4gain, the client reported that her'interest in nursing was strongly
rekindled ("I have to get back'). The client called the Service to inquire

about nursing programs.
"He'g been bothering me for years to do something'

The in-depth interviews revealed that clients heard about the Service

from a wide range of sources. Some mentioned friends who had used the
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Service or family members who had seen televised public spot announcements
or newspaper advertisements. Others mentioned social workers, psychologists,
vocational rehabilitation counselors, and school teachers. Some clients res-
ponded within a short time of hearing about the Service, while others waited
for months, "

Several of the younger people mentioned that they had called at the
suggestion of a barent who had seen an advertisement, but had not actually
used the Service. A 23-year-old white mother of two pre-~schoolers reported
that she quit high school to get married, a move that was éébeciail? dppdsed
by her father. She called the Service at his insistence, adding good-naturedly,
"He's been bothering me for years to do something." |

A young white man who was unable to find work as a teacher was referred
to the Service by his sister-in-law. A young blaék man, who was being seen
at a local community mental health ceiiter for emotional and family difficul-
ties, was referred to the Service by his psychologist for career counéeling.
An lé-year—old woman who was single, pregnant, and on welfare was referred
by her social worker. While visiting at a friend's house, one woman picked
up some material that described the Career Counseling Service. She réad‘it

("it sounded very good") and ‘called right away ("I didn't hesitate at all"),
"If at first you don't succeed..."

Often the Career Counseling Service was only one in a succession of

' soéial service agencies contacted by clients as they reached out for helb
with theilr career-related concerns. A number of clients reported contacting
other public and private agencles before calling the Service, with varying

(but mostly negative) reﬁorts about theilr level of satisfaction with the
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services they received.

Although most clients were not so negative about their previous contacts,
a young white man in his mid 20's described his contact with a private place-
ment agency in adamant terms: "I think they're a bunch of crooks." He was
subsequently referred to the Service by his sister-in-law, a former client.

As a result of a knee injury, a &oung white man had been a client in
vocational rehabilitation counseling just prior to calling the Service. This
former client, who described himself as having "barely" finished high school,
sald he was very grateful for the medical assistance he received, but not for
the counseling. As he described it, he took some tests; and the counselor
suggested a variety of trade occupatiohs, such as printing and heavy equip-
ment operation. The client said that he didn't 1like the occupational alter-
natives presented by the counselor, stating "Either you can't get into them,
or you get laid off once you do." The client stated that he saw the coun-
selor for a brief period and "just let it go," calling the Career Counseling
Service a short time later.

A 35-year-old divorced welfare recipient said that she had contacted
several social service agencles in an attempt to get information about nursing
programs in the state. She said that she "got the royal runaround," adding
that "you couldn't get a straight answer" from ;nybody. With determinationm,
she ?eported that she decided to "do it myself" and looked in the telephone
book to find the names of nursing schools. She found the listing for the
Service in the yellow pages, and called right away. The client said she /

believed strongly in the aphorism, "If at first you don't succeed...."
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"Lots 5f‘ places give you the runaround."

Clients reported calling the Service with a variety of thoughts about
the likelihood that the Service would be of help to them, or if the Service
would be of any help at all. While most clients seemed verfﬁh;peful and
optimistic, others seemed‘somewhat more tentative or even suépicious. y:s
white married man in his mid-20's said, "I think I thought it wouldn't do
me any good, but I thought I might as well give it a try, which was just

about my mental attitude about anything at that time.'" This young man, like
many others, had recently made several unsuccessful contacts with other
égencies witﬁin the community.

Another client, a white single male in his early 20's reported that he
"wasn't too hopeful" when he first called the Service, but nonetheless de-

m&ided "to give counseling a try."

" A 33-year-old black mother of six children decided to "give it a try"
even though she reported a general sense of suspici;n about all social ser-
vice agenéies. Aé she put it, "Lots of places give you the runaround."
Another client echoed this same theme, summarizing her previous attempts at
getting Iinformation from social service agencies as follows: '"No matter who
I called, nobody seemad to know.'

Still other clients reported that they had no expectations, one way or .
another, about the likelihood of their being helped. A black teenager re-
ported that she saw a televised public service announcement and decided to
call "out of curiosity, to see what it was all about." A white married

woman in her early 50's commented similarly, adding, "It didn't cost anything

and I had the time."
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"Tt was nice to know that someone cared.'

In general, the idea of receiving or asking for counseling was not
perceilved as a negative thing. 1In fact, most of the formef clients seemed
to welcome the opportunity, echoing the sentiments of a 24-year-old mother
of two pre-schoolefs who said, "It was nice to know that someone cared
enough to let me know how to get started on the career I wanted." A 34-year-
old white woman also sounded a common theme: "I really believe that 1if I
need help, I'm more than willing to go out and ask for it."

A few former clients, on the other hand, did report a sense of appre-
hension about talking with a counselor. A 23-~year-old mother of two pre-
schoolers repofted that she was '"sort of scared" about the prospect, wondering
"will I say the right or wrong thing?" Despite her uncertainty, she finally
called, adding that she planned to "tell them what I wanted and let them
take it from there."

Only one of the former clients seemed to attach a stigma to the idea of
receiving counseling. While finding his counselor to be "professionally
helpful" a white married man inihis mid-20's said he found it "miidly annoy-
ing" to have to deal with counselors in person or on the phone. When asked
to explain, he reported that he wés a "'private person," adding, "I don't like

to tell people my personal business, my personal problems."
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Clients' Thoughts, Feelinge, and Actions

During the Process of Counseling. ...

"I don't think I would have been able to get down there,"

Once they called the Service, most clients reali.zed fully the great
‘convenience of using the telephone for counseling. A number of former
clients reported that if counseling hadn't been dqne byktelephone, they
"simply wouldn't have been able to become inVolvéd.

The fact that counseling was done'By telephone céme as a pleasant sur-
prise to some clients, even after‘their,fifst call to the.Service...-After. .
talking to an intake clerk»and having an appointmént-scheduled, one young
female client reported, "I was>éufpriéed théy were calling thg»housé,v I
thought I would have to go down there. It made it a 1ot»easiér,kbecause I
don't think I woul& have been able to get down there." Another client, a

'white mother of three, expressed a similar a;titude: "The greatest thing
about it is that if was over the phone...I never would have followed through
if I had to go in for appoiﬁtménts." | | |

While the telephone was necessary for some, it was convenlent fbr most.
Many clients reported the obvious benefits, such as not having to get a
babysitter, drive downtown, and get dressed up for a counseling appointment.

- Some clients liked the anonymity provided by the tgleph&he,mexplainingwthat
they were less nervous anqmpore reflective. For example, a white wémgp in'
her early 50's reported, "On the telephone you felt you were privaté;;had a
little more time, could think about what you could say."

A 24—year—oid white mother of two pre-schoolers liked the telephone for
a variety of reasons: | |

It was hard for me to go out with two chii&£;n.
It was at my own convenience.,.ilt was pretty
easy to talk to someone like that. And she was

helpful...she seemed to have everything right
at her fingertips.
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"It sounded like I had known her for years.'

Nearly all of the former clients reported that, from their first
counseling interview to their last, they found their counselors to be warm,
supportive, encouraging,_and helﬁfhl. As a 39-year-old white mother of
two reflected on her first impression of her counselor, she said, '"She was
very nice, very pleasant, very understanding; what's the word I want...
patient...helpful. She caﬁe up with a lot of suggestiong."

A number of clients commented that ‘they especially liked the informal
‘atmosphere and the first~name relationship between client and counselor. A
young white mother of two children was very positive about her first en-
counter with her c&unselor. Describing herself as a very shy person who had
to work up some courage to call in the first place, she said of her counselor:

The way she talked, it sounded 1like I had -
known her for years. She made me feel
comfortable...she sounded 1like she cared.

In thinking about her first counseling interview, é divorced mother of
two said, "It was really nice...it was liké talking to soﬁeone who was really
interested in what I was doing.”" In a similar vein, a young black man de-
scribed his relationship to his counselor as '"sort of like having a friend,
and I didn't even know him," in an obvious reference to their télephone
mode of interaction. "Finally,'a'ZB?yeaeridIWHité'¢ollééewgfé&ﬁaﬁé“dé#"
scribed his relationship to his counselor as follows: "Iﬁ‘was more like an

intimate discussion between friends, an informal atmosphere." "
"She never brushed me off."

In addition to their warm feelings about their counselors, a number qf

former clients reported some sense of surprise that their counselors let them

254

8.15




talk at length about their plans and concerns. In this context, some

llre__

mentioned that they had expected to get what one person called the
volving door treatment of some so-called social service agencies."
This theme was expressed most clearly by a black teenager, a fecent v
high school gradﬁafé, who reported that she needed a lot of helb from her
counselor:
I was calling all the time, and any time I
called, she was willing to talk to me and
help me with what I wanted, She never
brushed me off.
Another client, a young black man who eventually became enrolled in
a local junior colleéé, sald that he liked the '"individual attention" he
got from his counselor. He reported that his counselor called at least
twice a week and that they had fun as well as talking about what had been

accomplished. As he put it, "She was more than just a counselor. She seemed

like she knew me for a long.timé."
"Since she was really trying, I thought I'd try."

The in-depth inter?iews revealed some especially interesting stories.
One clieiit, a white man in his early 20's described himself as "not too
hopeful” about the help he would receive from counseling,-mainiwagcause he
had just terminated rather unsuccessfully with another counselor in a local
social service agenc&. The client mentioned that his previous cognselo; had
suggested a number of "practical and realistic" occupations that seemed low
levél and uninteresting to the ciient. Cdnéequently, he reported some sense
~of surprise when his new counselor asked him to identify what "yod would like
to be but don't think there is any way in the Qorld you could do it." The

client replied, with equal parts of seriousness and jest, that he really
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wanted to become "a diamond cutter." To his surprise, the coupselor mailed
him information within the next couple of days which described this as well
as several other occupations he had mentioned. The young man reported that
this incident had an iﬁportant impact oe his involvement in counseling. As
he put it, he fhought to himgelf, "She's really trying! Since she was
really trying, I thought I'd try." After this incident, he added, "I didn't

want to take it lightly."
"She knew the ways."

A number of former clients echoed the remarks of a woman who described
her counselor as a ''goldmine of information." 8till others reflected the
view of a young white man who said that when it came to all of the steps
involved in going to college, from getting his transcripts together to
obtaining financial assistance, his counselor "had the information at her
fingertips."

Several clients also mentioned that their counselors helped them to
negotiate more effectively a system of education and traiﬁing that was some-
what foreign to them. One young man, wheﬁ talking about how his couneelor
gave him step~by-step suggestions for applying to a local community college,
sald it well: |

Out in the real world, it's really hard to
find out all the steps to anything. I was
just kind of feeling my way. She knew the
ways.

The same theme ran through the comments of a divorced mother of two in
her mid-30's. Prior to calling the Service, she had experienced a great
deal of difficulty_in getting any information about nursing'scﬁoels in the

state. She said that her counselor was "like someone working with me."

She continued:
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He was very encouraging. He made me feel
as though there are ways you can continue
your education...and you will find them.
There are things he told me about that I
never knew existed: grants, financial .
aid, different colleges...

"She tried to keep me going to better myself."

A number of clients mentioned the special significancevqf counselors':
follow-up calls to them. For some, these follow-up calls served as a con-
firmation tha+ their counselors really were ipte:gsted.invthem. Ihis theme
was mentioned by a black married woman in her mid-30's, who was espe-
clally pleased by the follow;up calls made by her counselor. As she but it,
"Youlhadrsome place always to ﬁurn to...somebody ybu knéw.wés‘fé;ily inté;egf;v
ed in you."

For other clients, these follow—up calls from counselors»served as a
subtle reminder to follow up on an action they had plaﬁned in a prévious
counseling interview. For still others,'thgse calls were requifed iﬁ'oraéf
for them to follow through on a planned, but dreaded, action. A young white
~woman reported that her fear of doing poorly had been cgusing her to delay
contacting an adult education prégram»about a high school equivaleﬁcy pre-
paration course. Shé reported her counselor as being "very patient" and,
about the counselor's follow-up calls, said "She didn't give up...she tried
to keep me going to better myself.”" If the client had been responsible for
initiating subsequent calls to the Service, rather than the counselor ini-
tiating calls to the client, the young woman reported that she probably would
not have called back as a result of embafassment and a desire to not dis-
appoint the counselor.
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Some clients reported that they carried out an action because they
didn't want to let their counselor down and also because they knew their
counselor would be calling within a day or so. For example, a white
married woman said that the follow-up calls provided "encouragement to keep
you going and not let it fall behind.”

A 52-year-old white woman looked forward to her scheduled calls with
her counselor: "I was anxious to tell her what I had done. It was something

to push you a 1little bit., That was what I needed, a little push of confi-

dence. I'm not lazy. I just needed a little help."

"Don't put all your eggs in one basket."

While being served by the Cafeer Counseling Service, a number of clients
reported that they were simultaneously being served by othér soclal service
agencies in the community. then this occurred, it often seeméd that ;1ients
were, in effect, hoping for a greater payoff by a maximum investment inV
counseling. As one client put it, "Don't put ail your eggs In one basket."

Sevérai clients reﬁorted that they were seeing vocatioﬁal rehabilita-
tion counselors at the same time they were involved Qith a counselor of the
Service. A recent collegé graduate, white and never married, reported that
he was in contact with both his college placement office as well as his‘high
school guidance counseio£ while a client of the Service. When he contrasted
the services of the Project with those provided by his guidaﬁce counselor,
the young man observed that his‘Project coﬁhsélor.“suggestedufhings ﬁhis
other counselor wouldn't,'" explaining that his high school cpunseio: "elimi~
nated things because he knew me."

One of the interesting aspects of the clients who were simultaneously
gerved by the Car;ér_Counseling Service and another service agency in the
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community was that they someflmes couldn't remember what services they got
from whom, One young man, wi?Q becane employed in a public service jobs
couldn't recall whether he fiYst heard about the job from a Project or a

Department of Employment Sect!¥ify CounsSelor.
"My moet ImpoTtint thing is my family."

Being a woman affected femsle clients in a variety of ways as they

approached the process of caffef planning and deéision—making. For many,
a career choice was still regarded as secondary- to what they-percei@éd~as-l
their primary roles, those of wife and mother. A mother of four youngsters,
who was working part-time affer shé-terminated from the Service, echoed a
common theme:

My most imporfant thing is my family, really,

and I don't tPinK a2 man hasg to feel that way.

He knows that hi$ wife 1s going to take care

of things, eveh thotgh he may help equally at .-

home, which my husband does. ,

Similarly, other young MOthers reported having to work through'some

important doubts and uncertaiities about the wigdom of theilr career plans.
A young white mother of a toddler, who was about to enter a full-time nursing
program, expressed a common fear: "I do feel leery about leaving a young
baby; I hear stories about hOW the baby gets more attracted to the sitter
than the_mother&mapd I worry about that.” Dgspite-thiS,»ébe client remained
determined to achieve her obj®ctive of becoming a nufSe, saying "I wouldn't
.change my plans; this could M3ke a big difference 1n my life, and I want to
do it.” |

For a number of women, their Commitment to husband and family meant that

they planned to move graduallv toward the achievement of their career
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objectimes; A white womsm:in her mid-30's asserted, "My first and main
commitment is wife and mother,” Thinking about her husband and four
children, she said that she could only think of going to school on a part-
time basis because of the necessity for "working around their needs."

A sipilar thought Qas expressed by'angther client, a White woman in her
late 30's who had begun college sﬁudy on a part-time basis: "My family
still comes first. I wouldn'ﬁ-hesifate‘to‘stOp schoolbright away if myp

family needed me at home."
"Maybe it's the way I've been brought up."

In addition to reporting that their fawilies often had higher priority
than their plans for education or work, the interviews revealed a number of
of the negative consequénces of sex-gtereotyping.
A vhite woman in her early 50's described her husband as a man who
"doesn't want things to upset his household." She reported that she couldn't
think of taking a job that lasted beyond 5:00 or 5:30, adding "who will
Prepare the meal in time for him?" Another former client, a white woman in
her mid-40's, briefly summed up her husband's attitude toward her desire to
go back to work: "He's against it!"
Another client, a white married woman in her 50's echoed. this traditional
attitude about the role of women:
We have our place. We are important doingt¥'“
what we are doing. 'The men's world.doesn't
interest me at all. Maybe it's the way I've
been brought up. '
A 44¥year-old white woman disagreed:
T don't want to be a truckdriver, or car-
penter or bricklayer, but I think it's PR
good that some ‘women do...have the courage o S m
...to fight to be in a man's world. I L ' ’ L
admire them. I couldn't do it. These

are things that women can do. Why shouldn't




"They felt I was hurting him by trying.'

While the interviews commonly revealed the subtle inflnence of sexism,
) such as women selecting from a circumscribed 1ist of "'appropriate" female
océupations, they also uncovered more dramatic examples. For example, a
middle~aged white woman, who had Been-a mother .and homemaker a11 of herv
adult 1life, called the Service after her husband's 1llness and hospitali-
zation. Faced with the prospect of a husband who wonld nevervagain be able
to work full-time, she began talking with a counselor about "preparing
myself for a good job." However, after talking over her'carQEr plans nith
her husband family friends, and the family physician, she reported that
"they felt I was hurting him by trying to be trained to earn the money that.
he didn't...earn any more. I was really hurting him; I came to that con-
clusion too."

Without apparent resentment, this client reported that her physician

' “Mand family friends warned her to stop thinking about education and train-

ing "because it would kill my husband; if he felt that he was no longer useful
he would give up the will to live." Finally, she reported, "I just decided
to let the whole thing go."“vThis client was terminated as having decided

not to enter the world of education, training, or work.




Clients' Thoughts, Feelings, and Actions
After Termination From the Service

"She really made me feel good about. myself."

4

Many of the clients reported that they had gained in self-confidence as
a resqu of their counseling experience. still others reported that they |
felt either happier or less depressed as a result of talking with a counse-
lor. Many clients said they felt more resourceful after being encouraged
by their counselor to take:concfete acgions toward achieving their career
objectives, such as completing school applicationms, updating resumes, or
arranging for employﬁent Interviews.

A 37-year-old white mother of four children, whose adult life had been
organized around the roles of wife and mother, put it well: "She realiy
made me_feel good about myself." This client returned to a theme of suépo:t
and encouragement several times during the interview:

She encouraged me a lot! She really did! For
instance, the things I thought were not important
at all, like volunteer work, she made me realize.
that those things are important too, even on a
resume,

Aﬂsimilaf‘comment was made by a black womau in her early 30's, who re-
ported that her counselor "sort of like built.up my morale."

A 32-year-old white mother of two children reported that coﬁnseling’had
helped her by raising ‘a lot of questions and Helping her to become more out-
going. She said that her codnsalor "Made you feel that you're not just a
big dummy who has been home for ten years." Another woman, 38 years--old,
described he{‘cbunselo: as "very up," explaining that her counselor felt that I

could do anything and gave me a sense of'confidence."

Another client, a white married woman who had begun part-time study at a
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local college, said that she liked her counselor's 'positive attitude,"
When asked to explain, she said;
Somehow or other she would more or less
build up your confidence, that you should
- go out and do this. She would say, "Go

ahead and do 'it, now"s the time!" I think
you need that extra little prodding.

""She helped me to get started. ¥

AWhile some clients emphasized the role of the counselor in helping
them to feel better about themselves or to acquire more confidence, others

placed emphasis on the value of counseling in giving them the impetus

they needed to move in a concrete way toward the attainment of a.career
objective, This theme was éontained in the remarks of a black woman who
had just finished her first course at a local four-year college. She
reported that her counselor helped her to "get started" and helped '"to get

ny foot in the door," This young women repbrted later in the interview

that, 1f she had not contacted the service, "I probably would have for-

gotten about it,"
A white married woman in her 30's also described her counselor
as having helped her to take some concrete action. As she said about her
counseling experience:
It started to have some sort of agitation
to get me going, you know, a catalyst type
of thing. A lot of times you just talk
about something...she definitely caused me
to sit down and do something about it rather
than just talk about it,.
Similarly, a 19-year~old high school dropout who resumed his studies

in the form of high school equivalency preparation said that his counselor

helped by 'getting me started on the right track." A 44-year-old white
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woman expressed a similar thought;
I had an idea of what I should do, but
she would tell me in such a way that it
would give me a little confidence, I

would have never gone back to night
school except that she encouraged me,

"It's a lot easier to struggle if. . you're not just struggling in vain.”

As a resqu.of their counseling experience, many clients reported
that the most important change in their lives wés the establishment of |
a goal worth attaining. Still others reported that they found itvmuch
_easier to work and struggle when they were moving toward desirable career
objectives. A young woman, who had previously been working in a super—“‘
market and was about to ﬁegin full-time study in a nursing program, said,
"I think I have a better direction now and something to Qork for." She
 also reported increased knowledge of the steps necessary to achieve her
goals, explaining that she 1s "more informed an; what really surprised
me was all the‘stuff you have to go thfough~to get into school.,,.”
Another client, a young white male who had previously worked in a
warehouse, had gohsidered and rejected a‘numbef of occupations in the
skilled trades‘duqipg the course of counseling. Choosing-instead to work
;Edwéfd becoming d marine‘bioiogist, he became.enrolled in é<1ocal cbmmuﬁity
college as the first step ;owafd attainment of his objective, He repbrted
that he became much more clear about his interests during counseling, set
more relevant career objectivés, and began to take some action, In his
w‘words, "I Ha&e definite goals and objectives.now. I know what I want,
""and I'm going toward it." This yo#ng man's increased sense of optimism

was exemplified in one of his concluding remarks; "It's a lot easier to
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. struggle 1if you knowlyou‘re going to achieve something you want,,,you're
not just struggling in vain,"

A white woman in her'late~30*s; who had begun to work on a part-—time
basis énd had just completed a seminar on women and management at a local
business college, said "I am aiming high and I think she helped me to do-
this. Maybe I would have settled for what I did before because of money

and all,"
"Tf he can do it, then I .can do it"

A number of clients were referred to the Service by friends and mem-
bers of their families who had also been clients of the Service. Still
others had referred their friends and families to the Service on:the basis
ef their experiences in counseling, In general, the number of clients
who mentioned personal referrals increased significantly over the life of
the project. |

For some potential clients, interest in career counseling may have
come more hy the example set.by present clients than by anything they
sai& about the Service., One client, a young man who described himself as
haVing a shaky high school record and a reputation for not-having been
interested in school became enrolled in a local college. He described his
decision as having a major impact on many of his friends, who are now con-
gidering further education and training for themselves, The client stated
that, given his own track record, he could easily understand how his friends
would have an "If he can do it, then I can do it“.attitude. He reported
that several of.his friends were either going to or had’cslled:the Service.
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"I didn't want to tell her I quit.”

Some ci;ents mentioned that they called their counselors weeks, or
eﬁen months:'aftef their formal termination from the Service, primarily to
glve the counselor a brief update on developments in their 1i§es. Some
clients called to report positive news, such as the completion of a course
or the acceptance of -an application to admission to a school. Some clients ,
called to report negative developments, 6ften asking for furfher help.

Soﬁe clients reported'that they had planned to engége in aéﬁivities

after termination, but did not for a number of reasons. Some cited family

resis;;nce; others cited personal problems; and sqill others cited fear. A

young black.man who planned, but never began, a high schooi eduivalency‘pre-
paration course put it succintly: "It was like a fear of the unknown.'" For-
tunately for this young man, he eventually did begin the pfogram, in large
part because the agency offéring the prepa:ation course actively attempted
to determine why he never arrived at the beginning of the course.
| .éomé negative developments were never reported fo‘counselors, sometimes
for interesting reasons. A’?oung black woman had completgd'une semester of
full—fime study and dropped out during the éecond semester, citing her child's

illness as a major factor. When askedehy she didn't call her counselor about

it, she replied:

I didn't want to tell her I quit because she
would probably feel like I wasn't interested
in the beginning and lose confidence in me.
She thought I was going to go through with it.

Earlier in the interview, this client had said of her counselor, ''She

got to me somehow! She told me 1f I wanted help, she would he}pw§g all she

could." 2 66
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Another client, a 38-year-old woman who had not taken any action on
either her educational or her work plans, said she might have benefited 1f
~ she had been able to see her counselor in person: 'Perhaps I would have been

embarrassed enough to go ahead."

"T don't think it was set up for what I was looking for."

When clients reported that their career counseling experienée was of
little value to them, they tended to say that they were satisfied with their
counselor but that they had speciai needs or requests that the Service was
not designed to handle. This seemed to be especially true for those clients
who were interested primarily in looking for a specific job; that is, those
who wished that Project had included a placement service in addition to a
counseling service, As one young job-seeker put it, "I don't think it was
set up for what I was looking for at the time."

A somewhat similar remark came from a young white man, who also did not
‘feel that the Service had been very valuable to hi@; He put it this way:

Wnat I was trying to find out from ﬁhe
counselor was 'What-can I do...what can
I get some education and get a job in,
pretty much sure-fire?" And, of course,
there isn't anything like that.

A 23-~year-old married woman'with a degree in Enélish called the Service

in the hones that it would help her in her search for employment. She said

that, although her counselor was "understanding," the Service wasn't of much -

value to her. She explained: "I only called twice. I wasn't a confused
dropout or anything to need the expertise tha? your service offers. It
was different from going to other agencies. I didn't resent you. Your

ads were correct."
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"The older you get"

Most clients over 35 to 40 years of age did not report their age to

be a major factor in their career decisions, with the possible exception of

an increased tendency for older persons to worry somewhat more about re~
turning to school or work after a long absence. As a client in her mid-
30's sald when asked:how'her age had influenced her decisions,J"It almost
stopped me., I thought. I was too old to be starting again.”"  She added
that she felt the "kids coming out of high school would leave me in the dust."
While some clients immediately beoane enrolled on a full ~time basis after d;
‘termination from the Service,‘otherfclients decided to resnme their_sEudies“t
more gradually. Often, these were clients in their 30's and 40's nhovﬁ;daheen
out of school for some period of time. This desire to return on a partétime
basis was reflected in the statements of a black women-in -her 30's, whofhad”'”l
just completed one course and planned to take another one during‘the upcoming
semester. She saild that she planz to continoe to take '"one at a time...until
I get used to being back at school." | |
Many clients reported their age to be a positive factor, especially in
terms of their greater sense of perspective, 1ife experience, and self—con— | h "
;tidence;‘ A white woman in her 1ate 30's said that age ‘was in "no way ‘a
factor in her career p1anning, adding "I think the older you get, the more

confident you get." Another woman in her mid-30's reported that her age

had been helpﬁul:'_"When I was younger I was more in a hurry. I1'm much more
patient now;"

A 52—year—old.white married woman, however, reported that age had been’r,:
a major factor in her career planning process, She felt that ifvshe were
younger she would "start a business of my own...and get as much education
as I possibly could." 'This client's age did not, however, stop her from
enrolling and complet{ng two courses. Sha reported, with a smile, "Iionly-

missed two classes and got an A in both courses. I know I'm not stupid.”




